Teilnehmer

Master-Priifungen Wintersemester 2018/2019 toere 1)111)12})13)14|15]16|1,7|18]119]| 2 |21]22|23]24]|25|26]27|28]|29] 3]31]3,2]33]|34]3,5]|3,7 5
Abschlussprifung 39 3 4 7 7 4 4 5 2
Academic Writing Course (Prof. Klein) 10 1 2 1 3 3
Advanced Corporate Finance 6 1 4 1
Advanced Market Research 84 1] 3 6 20 15 [ 15 2 (11 4 | 2 1 1 1 1 1
Advanced Microeconomics 10 3 2 2 1 1 1
Advanced Public Economics 8 1 2 3 2
Angewandte Energiedkonomik 36 3 5 8 6 4 4 1 1 4
Angewandte Unternehmensanalyse 11 3 5 1 2
Applied Labor Economics (Dr. Ayhan) 6 2 2 1 1
Applied Microeconometrics 11 2 3 1 1 1 1 2
Asset Pricing 5 1 1 1 1
Ausgewahlte Kapitel aus Rechnungslegung und Wirtschaftsprifung Il 10 2 1 4 1 2
Behavioral Finance 105 3 14 15 31 18 12 6 2 1 3
Bilanzanalyse 9 2 1 4 1 1
Brand Management 9 1 4 2 1 1
Business Cooperation: Mergers and Acquisitions 20 3 6 3 3 1 2 1 1
Cases and Presentations 76 19 48 8 1
Cases in Top Management Decision Making 5 1 2 1 1
Climate Change Economics 7 2 2 2
Consumer Behavior 21 2 1 1 1 2 2 3 1 1 1 1
Customer Relationship Management and Direct Marketing 26 1 8 7 4 5 1
Data Analytics 1 32 1 1 3 1 6 7 2 1 4 4
Data Analytics 2 9 2 2 1 2 2
Data Integration 29 3 3 4 6 4 7 2
Derivatives | 70 2 5 12 7 9 9 6 6 5 5
Deutsches und Europaisches Verfassungsrecht | 10 2 1 2 1 1 3
DolT! Conduct a research study (Dr. Gensler/Prof. Wiesel) 12 4 4 4
Dynamic Optimization (Prof. Trede) 6 6
Economics and Philosophy of Happiness (Prof. Loschel) 17 1 1 7 5 2 1
E-Government: Theories, Concepts, Practice (Prof. Becker) 10 2 1 3 4
Empirical Lab | 24 4 1 4 3 3 3 1 3 1 1
Empirical Lab Il 16 1 2 1 3 1 1 1122 1 1
Empirical Methods 27 1 1 2 2 7 2 9
Empirische Aspekte der Monetdren Okonomie (Prof. Bohl) 5 4 1
Enterprise Architecture Management 18 2 1 5 5 2 2
Entertainment Media Marketing 29 1 1 2 10 3 6 1 1 1
Environmental Economics 8 1 3 2 1
FCM Skiseminar 10 1 1 2 3 1 1 1
Finanzintermediation | 11 1 1 1 2 2 2
Finanzpolitik 24 3 5 5 5 4 1 1
Forschungspraktikum (Prof. Theurl) 8 2 4 1 1
Forschungsseminar Finance: Empirical Banking (Prof. Pfingsten) 15 2| 2 2| 3 3 ]2 1
Fortgeschrittene Verkehrsékonomik 7 1 2 2 1 1
Foundations in Economic Ethics 55 5 13 14 5 6 4 4 2 2
Fihren und Steuern im Konzern 26 3 3 11 9
Geschichte der 6konomischen Theorie 17 4 3 3 1 1 1 2 1
Governance 105 2 13 13 26 20 15 7 1 2 6
Grundlagen des Marketing 22 3 4 2 1 3 2 4 2
Grundlagen von Forschung, Technologie und Innovation 53 1 9 5 2 2 2 5 6 6 1 5 2 2 2 2
Handelsbilanzen 101 3 6 29 13 12 13 9 5 4 2
Hedge Funds 14 1 3 4 2 1 2 1
Holistic Customer Analysis at Drillisch (Dr. Stein) 6 6
Humanitarian Logistics (Prof. Hellingrath) 7 1 3 2 1




IFRS und Controlling 28 1 3 7 7 8 2
Industrie6konomik 42 4 5 5 5 2 6 1 1 3 2 8
Information Management - Managing the Information Age Organization 28 1 1 2 4 9 3 2 1 2 3
Information Modeling 24 3 2 3 2 2 2 2 2 4 2
Innovation Management 137 5 5 49 36 26 4 11 1

Interest and Money 13 2 3 2 1 2 2 1
International Financial Reporting 109 5 7 12 13 21 10 10 13 10| 5 3
International Macroeconomics 15 2 4 2 2 3 2
Internationale Unternehmensbesteuerung 101 1 1 1 12 18 32 14 14 313 2
Internationales Controlling 10 1 2 2 3 2

Interorganizational Systems 27 1 3 8 5 3 4 1 2
INTOP 10 2 5 2 1
Introduction to Advanced Finance 81 1 11 4 7 1 1 7
Introduction to R (Prof. Trede) 23 6 4 1 4 1 1 1|2
KnowIT! What can managers learn from academic research? (Dr. Gensler) 10 3 5 1
Kostenrechnung und Kostenmanagement 25 4 5 1 4 6 5
Lifecycle Event Participant Management (Dr. Chasin) 8 2 3 1 1 1
Logic Specification and Programming 37 5 3 9 4 4 2 2 2 5 1
Macroeconomics 54 3 4 4 5 4 8 8 2 2 |110]| 4
Makrodkonomie 8 1 2 1 4
Makrodkonomik 19 3 4 3 2 1 1 5
Management Information Systems and Data Warehousing 31 1 4 1 2 2 5 3 4 2 3 4
Managing the Information Age Organization 16 3 2 2 1 8
Marketing Analytics: A Practical Perspective on the Measurement of Marketing P 20 8 6 1

Market-oriented Leadership 61 5 17 8 18 1 10 1 1
Mathematische Methoden 8 1 1 3 1 1 1
Media Marketing 55 1 3 5 20 5 11 6 2 1 1
Mesh-enabled Locating System for Tracking and Navigation (Prof. Vossen) 6 6

Microeconomics 78 4 8 7 2 9 12 4 7 6 7 |12
Mikro6konomik 5 1 1 1 1 1
Modern Management of Data (Dr. Lechtenbdrger) 11 2 3 1 2 2 1

Network Economics 5 2 2 1
Operations Management 25 4 5 5 3 2 3 1 2
Organisationsentwicklung 70 1 11 17 18 8 8 1 3 1 1
Personal | + Il 13 1 3 2 2 2 2 1

Platforms and Springboards (Prof. Klein) 7 1 1 1 3 1
Postal Security Architecture (Prof. Hellingrath) 8 4 4

Praxisworkshop 45 3 4 6 7 6 8 7 2 1 1
Production Planning and Control 18 2 3 3 2 2 1 2 2 1
Public Economics 6 2 2 1 1
Raumliche Okonometrie und Statistik 5 2 3

Regulatory Economics 47 8 2 3 7 4 5 5 4 1 5 3
Retail 7 2 1 1 1 1 1
Sales Management 30 1 1 2 1 5 1 4

Seminar Arbeitsmarkt und Beschaftigungspolitik (Dr. Michels) 11 1 2 2 3 1 1 1

Seminar Organisation und Personal (Prof. Schewe) 47 3 9 17 14 4

Seminar Strategisches Management 53 5 6 20 12 5 4 1
Seminar Unternehmensfihrung 60 8 | 11 15 | 12 13

Seminar Unternehmenskooperation: Aktuelle M&A-Fille 18 1 4 11 1 1
Seminar zur betriebswirtschaftlichen Steuerlehre 15 1 5 7 2

Seminar zur Rechnungslegung und Wirtschaftsprifung 17 1 1 2 4 6 2 1

Seminar zur Verkehrsokonomik (Prof. Sieg) 8 1 2 1 3 1

Smart Production Procecces and Supply Chains (Ski seminar) (Prof. Becker) 12 2 1 2 1 1 2 1 2
Social Media - Bots and Analysis (Ski seminar) (Dr. Kerschke) 12 2 7 2 1

Strategic Management Accounting 117 7 9 8 18 14 17 13 7 6 6 | 12




Strategische Analyse & Fallstudieniibung 73 7 0| 9 7 4 1 3
Strategisches Management | & Strategisches Management Il 41 2 1 5 6 8 3 9 2 1
Strategisches Management IlI 5 2 1 1 1
Strategisches Management IV 15 1 1 2 2 2 2 1 2
Supply Chain Management and Logistics 20 4 2 3 2 2 6
Supply Chain Performance Management (Prof. Hellingrath) 10 2 1 2 2 1 1 1
Tasks and Techniques 30 2 1 3 4 2 9 3 1 3
The Future of Retailing 19 2 2 4 1 1

Time Series Analysis 29 1 4 6 6 3 3 1 1 1 1
Umsatzsteuerrecht 5 2 1 1 1
Umweltokonomik 27 8 4 4 1 2 2 1 2 1
Unternehmensbewertung 19 2 2 1 3 4 3 1 1
Unternehmenskooperation: Governance 17 1 1 6 4 1 1 1 1 1
Unternehmenskooperation: Management 8 1 5 1

Unternehmenskooperation: Mergers und Akquisitionen 68 1 5 9 6 14 5 6 3 6 4
Versicherungsékonomie 7 2 2 2 1

Vertiefungsseminar Governance 111 13 31 42 17 8

Wirtschaftspolitik 76 25 23 12 5 3 2 1 2
Workflow Management 11 1 2 3 1 3

Workplace Analytics (Dr. Schellhammer) 13 1 3 4 1




