
 

 

 

Please note that the information in the table is not binding. The modules listed are an aid to classification. The admissions committee in the selection process 
makes the final decision. 

 

Exemplary assignment of modules 

Economics Mathematics /Statistics Accounting Marketing Management Finance
Advanced Economics Applied Econometrics Audit of financial statements Sales management Human Resource Management Securities and Derivatives

Applied Economic Policy Econometrics Auditing and financial statement analysis Business to Business Marketing Business Management Financial Analysis

Money and Currency Descriptive Statistics Auditing and Corporate Governance Business Communication Business Ethics Corporate Finance

Applied Macroeconomics Fundamentals of Analysis and 
Linear Algebra

Accounting and corporate taxation Basics of Marketing Business Organization Insurance Management

Applied Microeconomics Higher mathematics Fundamentals of group accounting Brand Management Business Consulting Insurance theory
Behavioral Economics Business Statistics Corporate accounting E-commerce Process Management Capital Market Theory
Global Economics Linear Algebra External accounting Online Marketing Corporate Social Responsibility Investment Analysis
Business cycle and growth policy Linear Models Cost management Global Marketing Intercultural Management Lending
Institutional Economics Advanced Mathematics Internal accounting Applied marketing research Diversity Management Investment Management
Current issues in economic theory and 
policy

Basics of inductive statistics Technique of corporate accounting Electronic Marketing Corporate Governance Investment and Finance

Development Economics Mathematics and Statistics Financial accounting technology Strategic Marketing E-Entrepreneurship Securities Management
Labor Market and Employment Multivariate Statistics Introduction to Financial Accounting International Marketing Enterprise Development Money and Banking

Employment Theory Mathematical Foundations Company balance sheets and company 
valuation

Consumer Behavior Entrepreneurial Management Banks and Stock Exchanges

Energy Economics Quantitative Methods Strategic controlling Customer Relationship 
Management

Business start-up and business plan International Financial 
Management

Environmental Economics Conclusive Statistics Corporate Controlling Buyer behavior Work, Personnel, Organization Fundamentals of Insurance
European Economic Policy Time Series Analysis Determination of taxable profit Service Marketing International Management International Banking

European Monetary Policy Introduction to Numerics Operational Controlling Non-Profit Marketing Social Entrepreneurship Basics of money and asset 
management

Experimental Economics Probability Theory Accounting (according to HGB/IFRS) Applied marketing models Basics of International Management Financial Institutions

Financial Economics Applied Statistics Cost and performance accounting Marketing instruments Sustainable Corporate Management Financial Markets

Health Economics Financial Mathematics Planning, taxes and balance sheets Marketing Planning International Business Strategy Financial Derivatives 

Business Administration


