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Plan of Study for regular students (start winter semester)
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Financial
Accounting and
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BWL 9 6)
Corporate Finance
(6)
BWL 10
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I Bachelor thesis (12)

Year S Economics & Law Specialization | Total of CP
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Track 1
Module 1 (6)
Track 2
Module 1 (6)
Track 1
Module 2 (6)
Track 2
Module 2 (6)
Free elective 1
(6)
Track 1
Module 3 (6)
Track 2
Module 3 (6)
Free elective 2
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Welcome to Business Administration! Fundamental Theories &
their Practical Applications

Modaule Title english: WelcometoBusiness Administration! Fundamental Theories & their
Practical Applications
Course Program: BachelorBusiness Administration
1 | Module No: BWL 1 State: Compulsory || Language of Instruction: German, partly English
2 Turn: eachwinter Duration: 1 Semester:1or2 || CP: 12 Workload (h): 360
semester semester
Module Structure:
No | Type Course State Workload (h)
Self-
Presence Study
(h+ CH)
(h)
1 |Lecture |The TheoriesofBusiness:The Pillars of Compulsory|30h (2 |60
3 Business Administration CH)
2 | Lecture |The PracticesofBusiness: Learningfrom Compulsory| 15 h (1 30
Leaders CH)
3 | Exercise |You'rethe CEO NOW: How to Manage YourFirst | Compulsory|60oh (4 |120
Company CH)
4 | Exercise |Applied EmpiricalResearch Compulsory| 5 h (o 40
CH)
Module Profile:
Purpose of the module/integrationinto curriculum
Introductiontothe theoretical foundations ofthe study of business administrationand business
research; clarification ofthe relevance and possible applications of central business
management action areas; practicaland empiricalapplications of business administration
contentand concepts.
Course content:
The module provides the first theoretical foundationsinrelationtothe business management
actionareas of marketing, management (personnel & organization), financing and controlling as
4 | well asother actionareas of business managementin digital times.
Themes Learning objectives
The Theories of Business: | Basic knowledgein relationtothe central business management
The Pillars of Business actionareasas wellas furtheractionareasas entrepreneurial
Administration management conceptsindigitaltimes; basic knowledge in relation
to business research.




The Practices of Business:
Learning from Leaders

Knowledge in relationtothe practical design of the business
management action areas as entrepreneurial management

concepts.
You’re the CEO Now: How
to Manage YourFirst concepts
Company

Practicalapplications of business management contentand

Applied Empirical Research

Gaininginitial experiencein dealing with empirical research.

Learning outcomes:
Academic:
Studentswilllearn...
the centralactionareasofbusiness administration.
how the generation of knowledge in business administrationworks

about the practical design of the centralfields of action of business economics

5 | Softskills:
The studentslearn...
. to solve business management problemsindependently
. to make decisions underuncertainty
. to work togetherin groups with other students on a task
o analyze, discussand write a paper in English
. to dealwith empirical research.
6 Description of possible electives within the modules:
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexam 90 min. 75 %
2 | Paper maximum of 10 25 %
pages
Study Work:
9 No | Numberand Type; Connection to Course Duration
1 | Group work in tutorial (active participationin empirical studies) | maximum of 240 min.
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
11
Presence No 2 0.50 CP
No 3 2.00CP




No 4 0.50 CP

No1 4.00CP
Relevant Work No 2 2.00CP

No 3 2.00CP
Total 12 CP

12

Weight of the module grade forthe overall grade:

6.67%

13

Module Prerequisites:
none

14

Presence:

Attendance at lectures (No.1and No. 2) is voluntary but strongly recommendedtowarrant
learning success. Attendance at the exercises (No.3 and No. 4) is mandatory.

15

Mobility/Acknowledgement:

Use of the module for other course
programs

none

16

Responsible Lecturer:
Univ.-Prof. Dr. Thorsten Hennig-Thurau

Department:
University of Miinster, School of Business
and Economics

17

Misc.:




Foundations of Accounting

Module Title english: Foundations of Accounting
Course Program: BachelorBusiness Administration
1 || Module No: BWL 2 State: Compulsory Language of Instruction: German

Turn: eachsummer

semester Duration: 1 semester || Semester:1or2 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

Presence
(h+ CH)

1 | Lecture Accounting Compulsory| 45h (3 CH) |75

2 | Exercise |TutorialonAccounting Compulsory| 15 h (1 CH) |45

Module Profile:

Purpose of the module/integrationinto curriculum

The module "Foundations of Accounting” conveys basic knowledge of financialand managerial
accounting and shows the links and interrelationships between both sub-areas. Itillustrates how
the businessactivitiesofcompaniesarerecordedin accounting systems, how companies use
accountinginformationto manage theirbusinessand how theyreport on theirbusiness activities
with the help of the financial statements. Thisimparts knowledge that is not only fundamental to
the modules “Management Accounting” aswellas “Financial Accounting and Taxation”, butis
also appliedin many othermodules. The lecture "Accounting" is supplemented by a tutorial. This
comprisestwo elements:atutorialinsmall groups and a plenary tutorial. Both serve to apply and
deepenthe acquired knowledge by means of practical problems. Digital learning testsand online
courses complementthe course.

Course content:

The parton financialaccounting dealswith annual financial statementsaccording tothe German
Commercial Code (HGB). It includes the basic principles of bookkeeping. Students learn how
business activities are recorded using double-entry bookkeeping and how they are reflectedin
the balance sheet,income statement and cash flow statement. Inaddition, recognitionand
measurementrules forfinancial statements are discussed. Finally, students gaininsightsintothe
analysis of financial statements based on ratios, e.g. from the perspective oflenders. The part on
managementaccountingfocuseson cost accounting asa controlling instrument. Among other
things, the operatingincome statement, the costing of products and services, and the variance
analysisin cost centers are covered. Students learn howbusiness decisions are made and how
employee behaviourisinfluenced by the use of costinformation. Insightsinto cost management
completethe course.The aim of the module is to teach students "the language ofbusiness" and
to promote theirbusinessthinking and action.

Learning outcomes:

Academic:

Students will be familiarwith the basic principles of financialand management accounting. They
are able torecord business activitiesinthe balance sheetand income statementandto prepare
financial statements. Studentswillalso be able to analyse financial statements using ratios. This




enablesthemto assessthe financial position and financial performance of a company. In the
area of management accounting, students have a basic knowledge of cost accounting (cost type,
cost centerand cost unit accounting), canapply this to practical problems and interpret the
results. Overall, students are able to critically questionanddiscuss individual aspects of
accounting.

Softskills:

The module enables studentsto expand theirinterdisciplinary skillsinrelationto the sub-areas
of accounting. The accompanying tutorials also contribute to this. In addition, the tutorials
promote the students’ discussion skills and theirability to work in a team during discussions.
Finally, the module promotesthe systemic competencies ofthe studentsthrough self-study.
Theseinclude, in particular, time and self-management.

Description of possible electives within the modules:

6 none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ’ Duration ‘ Part of finalmarkin %
1 | Written exam ’ max.120 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.50 CP
Presence
1 No 2 0.50 CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15 Bachelor Economics, BachelorInformation

Use of the module for other course programs | Systems, Bachelor Mathematics, Bachelor
Physics, Master Business Chemistry

10



Module Title english

Foundations of Accounting

English translation of module components
from section 3

No 1: Accounting

No 2: Tutorialon Accounting

16

Responsible Lecturer:
ProfessorDr. PeterKajiiter

Department:
School of Business and Economics

17

Misc.:

11




Marketing Management

Module Title english: Marketing Management
Course Program: BachelorBusiness Administration
1 [ Module No: BWL 3 State: Compulsory Language of Instruction: English
2 Tum: each summer Duration: 1 semester || Semester:1or2 || CP: 6 Workload (h): 180
semester
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Marketing Management Compulsory|30h (2 CH) | 60
2 | Exercise |Tutorialon Marketing Management Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
This courseis an introductory lecture into marketing. It thus forms the basis for further marketing
courses.
Course content:
This course provides a basic introductionto aspects of strategic and operational marketing as
well asthe specific objectivesand instruments of marketing.
Themes Learning objectives
Marketing and To comprehendthe complexrelationship of marketing and strategic,
Decision-Making institutional decision making.
Marketing Strategies | To learnto understand marketingasacomplexprocess of strategic
4 decision making stepsin a competitive economic system.
Strategic Decision To understand, differentiate, and analyze distinctive components of
Problems decision makingin marketing practice.
Brand Management | To understandbasic branding strategies. To describe basic options of
branding architecture options (focusis on brand transfer).
Product Development | To describe basic stepswhen developing new products based on
customers’ needs.
Pricing To know factorsand methods that influence pricing. To compute
optimal prices for specific market conditions.
Distribution To describe basic steps when implementing new distribution strategies.
Communication To describe basic elementswhen creating communication strategies. To
understandfactorsthatinfluence the effectiveness ofadvertising
campaigns.

12



Learning outcomes:

Academic:

Aftercompleting the course, students have a sound basic knowledge of marketing. Basedonthe
knowledge students acquired throughout the course, the students are able to classify and
structure marketing challenges and make recommendations formanagement decisions. The
students know various methods and instruments to solve marketing-relevant problems.
Furthermore, the students have knowledge of latest developmentsin strategic and operative
marketing.

Soft skills:

The students have an overview of relevant problem areas in marketing (extending knowledge). In
addition, students canapply the knowledge they have acquiredin developing marketing
strategies and develop situation-specific problem solutions (instrumental competence). In
addition, students learnto exchange informationand problems and developjoint approachesto
solutions (communicative skills).

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Final written exam ‘ 90 min. ‘ 100 %

Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterall relevant work and study work have been successfully
completed.

11

CP Assignment:

No 1 1.00CP

Presence
No 2 1.00CP

RelevantWork No 1 4.00CP

Total 6 CP

12

Weight of the module grade forthe overall grade:
3,3%

13

Module Prerequisites:
none

14

Presence:
Attendanceis strongly recommendedtowarrant learning success

15

Mobility/Acknowledgement:

13



Use of the module for other course programs

Bachelor Economics, BachelorInformation
Systems, Bachelor Mathematics, Master
Physics

16

Responsible Lecturer:
Professor Dr. Thorsten Wiesel

Department:
School of Business and Economics

17

Misc.:

14



Fundamentals of Finance

Module Title english: Fundamentals of Finance
Course Program: BachelorBusiness Administration
1 || Module No: BWL 4 State: Compulsory | Language of Instruction: German or English
Turn: eachwinter Duration: 1
2 | comester semester Semester:20r3 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
3 (h+ CH) )
1 Lecture Fundamentals of Investments Compulsory| 15 h (1 CH) |30
2 | Lecture Fundamentals of Corporate Finance Compulsory| 15 h (1 CH) |30
3 | Exercise | Tutorial Fundamentals of Finance Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
The moduleis the first of two introductory finance courses. The students know the basics of
business administrationand now learn how to deal with investment and financing decisions.
Theyare introducedto the main conceptsin finance; the module lays the foundation for more
detailedanalysesofthe financial decisions of investors and companiesin subsequent courses.
4 || Course content:
The module coversthe fundamentals of finance. Its focus is on investment and financing
decisions. It providesthe microeconomic foundations of rational investment decision making.
Studentslearnthe most important valuation methods to evaluate investment decisionsand apply
themto practical problems. A particularemphasisis giventothe net presentvalue method. In
addition, the module discussesthe pricing of stocks and bonds. It also discusses the financing of
companieswith equity and debt and discusses the basic principles of capital structure.
Learning outcomes:
Academic:
The students know the basic conceptsand methodsin finance. They are able to make decisions
on investment projects. They are able toidentify, discuss and judge the mainways to raise
capital. They know the basics of pricing stocks and bonds. They are able to apply the conceptsto
5 || qualitative and quantitative problems.Theyare alsoable to discuss ethical problemsrelatedto
finance.
Soft skills:
The students can solve basic problemsin finance and justify theirsolutions. They canapply
theoretical conceptsto solve practical problems. Furthermore, they are able to participate inthe
public and political discussions on finance related topics.
6 Description of possible electives within the modules:
none

15




7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 0.50 CP
" Presence No 2 0.50 CP
No 3 1.00CP
Relevant Work No 1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | Introduction to business administration is recommended.
14 Presence:
Presenceisstrongly recommendedtowarrantlearning success.
Mobility/Acknowledgement:
15 BachelorEconomics, BachelorInformation
Use of the module for other course programs | Systems, Bachelor Mathematics, Bachelor
Physics, Master Business Chemistry
Responsible Lecturer: Department:
16 || Prof. Dr. Nicole Branger, Prof. Dr. Christoph Miinster School of Business and
Schneider Economics
Misc.:
17

16



Management Accounting and Control

Module Title english: Management Accounting and Control
Course Program: BachelorBusiness Administration
1 || Module No: BWL 5 State: Compulsory Language of Instruction: German

Turn: eachwinter

semester Duration: 1 semester | Semester:30r4 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

Presence
(h+ CH)

1 Lecture Management Accounting Compulsory|30h (2 CH) | 60

2 | Exercise |Tutorialon ManagementAccounting Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

The content of this module is based on the introductory modulestaughtin the first yearof the
bachelorprogram and focuseson the use of cost and revenue accounting for business decisions
and controlaspectsin line with corporate objectives. The module thus forms a cross-sectional
function to lecturesthatillustrateaspectswithinthe value chain of a company (e.g., marketing,
sales, or production) and also deals with activities of management consultancies and operative
controlling departmentsinbusiness practice (e.g., corporate planning and budgeting).

Course content:

This module dealswith the use of information (especially from cost and revenue accounting) for
decision support and behavior controlin companies. In the area of decision support, the use of
information for price, production, or marketing and sales decisions, which are typically made
within the framework of the annual corporate planning and budgeting, isin the foreground. In the
area of behavioral control, the vertical and horizontal coordination of departmentsandactorsin
companiesareinvolvedto alignthe entire organizationwith common goals. The focus hereis on
integrated management systems such as the Balanced Scorecardandtheirlink toincentive
systems. Withthe help of guest lectures, exercises, and supplementary tutorials, relevant topics
are deepenedand a profound understanding on the part of the studentsis made possible.

Themes Learning objectives

Introductionto Controlling | The students understandthe importance of controlling as part of
the management process and can differentiate between controlling
as a function and controllership. Further, they distinguish between
decision support and behavior control as centraltasks of

controlling.
Fundamentals of Cost The studentsunderstandthe importance of cost types, cost
Accounting centers,and internal cost allocationas prerequisites for cost
accounting.

17



Allocation of Overhead
Costs

The students develop an understanding of the concept of overhead
calculationsandcan apply itin a differentiated manner. Further,
the studentsare able to contextualize the importance ofthe
allocation of overhead costs under the causation principle.

Process Costingand

The studentslearnaboutthe problemsassociatedwithtraditional

Process Management overheadcalculationandcan allocate overhead costs basedon
process costing. They will also learnabout the principles,
advantages, limits, andfields of application of process costing.

Income Statement The studentslearnto determine the profit for the period based on

the nature and function of the expense method. Further, attention
is paid to the different method’simpact on the profit for the period.
In addition, the students know methods to determine unit costs.

ApproachestoPlanning
and Budgeting

The students develop an understanding of the contentsandthe
process of planning and budgeting in the company and learnabout
alternative forms of budgeting (e.g., Beyond and Better Budgeting).

Operational Planning and
Decisionwithin the Scope
of Budgeting

The studentslearnto determine product prices and quantities
based on information from costaccounting and are able to make
production decisions. In addition, the students know essential
aspectsof market-related planning (e.g.,ABCanalysis, portfolio
analysis,and customer profitability analysis).

Break-evenAnalysisand
Operating Leverage

The students know how to extractinformation from cost accounting
to determine break-even pointsand canassess the operative risk
of a company (Operating Leverage).

Budget consolidation

The students are able to carry out the operative budgetingina
company based on a so-called “masterbudget”.

Variance Analysis

The students understand how the budgeting process canbe
controlledand how it is connectedto behavioral control. They are
able tomathematically identify andinterpret the causes of
deviations from the plan.

Management Control 1:
Budget-related Incentive
Models

The studentsunderstandthe concept of agencytheoryandcan
point out problem areas and possible solutions of budget-related
incentive models.

Management Control 2:
Performance Measures
and Performance

Measurement Systems

The studentslearnabout the characteristics and usefulness of
performance measures and performance measurement systems. In
addition tofinancial performance measures, particularattentionis
paid to non-financial performance measures.

Controlling-Analytics

The studentsunderstandthe importance of data-driven corporate
management. The focus hereis on uncovering critical success
drivers, recognizing causalrelationships betweenthem, and
making managementdecisions based on them. In addition, the
visualization of data for decision-makingis addressed.

Learning outcomes:
Academic:

On successful completion of this module, studentsare able to - extract relevantinformation from
costaccounting and make decisions from a management perspective. -understandthe
importance andimplementation ofa planning and budgeting process. - discuss suitable actions
to influence the cost structure ofa company and justify decisions in this regard economically. -




understandthe importance ofinformation asymmetriesin coordination processesandare able to
identify possible solutions. - apply learned conceptsinto practicalapplications of controlling
departments.

Soft skills:

On successful completion of this module, studentsare able to - solve unfamiliar problems based
on theoretical frameworks and structured approaches. -understand, critically reflect on,and
apply findings from academic literature. - justify their decisions with a clearand logical
argumentation. -connect the dots betweenacademicinsights and practical applications.

Description of possible electives within the modules:

6
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 | Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3’30/0
1 Module Prerequisites:
3 | Recommended: basic knowledge inaccounting.
1 Presence:
4 Presenceis stronglyrecommendedtowarrantlearning success.
Mobility/Acknowledgement:
15 Bachelor Economics, BachelorInformation
Use of the module for other course programs | Systems, Bachelor Mathematics, Master
Physics, MasterBusiness Chemistry
6 Responsible Lecturer: Department:
ProfessorDr. Martin Artz School of Businessand Economics
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17

Misc.:
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Management & Governance

Module Title english: Management & Governance
Course Program: BachelorBusiness Administration
1 || Module No: BWL 6 State: Compulsory Language of Instruction: German

bt Duration: 1 semester | Semester:30r4 || CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Stud
(h+ CH) v
3 (h)
1 Lecture Organizationand Management Compulsory|37.5h (2 45
CH)
2 Lecture Corporate Governance Compulsory|37.5h (2 45
CH)
3 Exercise Tutorialon Management & Governance | Compulsory|15h (1 CH) |30
Module Profile:
Purpose of the module/integration into curriculum
The module conveys fundamental aspects of Management and Governance
Course content:
The substantive focusis on the areas of organization, business strategy, humanresources
management (staffing) and corporate governance. Here, the various concepts will be presented
and theirstrengthsandweaknesseswill be analysed. These conceptswill be illustratedonthe
basis of selected case studies.
4
Themes Learning objectives
Organisational Design; Strategic Management; | Understandingof the basicsof Organization
Human Ressource Management Management
Corporate Governance; Two Tier System; Understanding of the basics of Corporate
Working Council Governance
Learning outcomes:
Academic:
The students know different forms of organization, different types of strategies, concepts of
5 || human resource management (staffing) and systems of corporate governance. They areinthe

position to evaluate different management-and process-structures interms of their efficiency.
Soft skills:
none
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Description of possible electives within the modules:

6
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 120 min. ‘ 100 %
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 0.75 CP
1 Presence No 2 0.75CP
No 3 0.50 CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3’30/0
1 Module Prerequisites:
3 | none
1 Presence:
4 Presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 Bachelor Economics, BachelorInformation
Use of the module for other course programs | Systems, Bachelor Mathematics, Master
Physics
6 Responsible Lecturer: Department:
ProfessorDr. Gerhard Schewe School of Businessand Economics
17 Misc.:
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Corporate Strategy and Sustainability

(previously Strategy Science)

Module Title english: Corporate Strategy and Sustainability
(previously Strategy Science)

Course Program: BachelorBusiness Administration

1 [ Module No: BWL 7 State: Compulsory Language of Instruction: English

2 Tumn: each summer Duration: 1 semester || Semester:30r4 | CP: 6 Workload (h): 180
semester
Module Structure:

No | Type Course State Workload (h)
Self-
Presence Study
1 Lecture Corporate Strategy and Sustainability Compulsory|30h (2 |60
(previously Strategy Science) CH)
2 | Exercise | Tutorial Corporate Strategy and Sustainability | Compulsory|30h (2 |60
(previously Strategy Science) CH)
Module Profile:
Purpose of the module/integrationinto curriculum
This module providesan introductionto strategic management, with a particularfocus on
corporate strategy andrelated empirical-quantitative research. It requires prior knowledge of
basic statistics.
Course content:

4 || This module providesfundamental knowledge inthe strategic management ofcompanies. It
coversfundamentaltopics such as portfolio management, growth strategies, alliancesaswell as
mergersandacquisitionsand provides an overview of the current state of strategic management
research.Atthe sametime, students acquire the fundamentals of scientific working based on key
milestones of the strategic management literature. Inthe context of evaluating strategic options,
studentsalso learnthe basics of quantitative modeling. The practical relevance ofthe content
coveredis illustrated by guest lectures and case studies.

Learning outcomes:

Academic:

Studentswill- developa comprehensive understanding of basic theories, conceptsand
instruments of corporate strategy - critically questionthe content coveredandplaceit in the

5 | contextof current empiricalresearch-learnand practice the essential principles of scientific
working - acquire the necessary theoreticaland methodological knowledge for quantitative
modeling of strategic options - deepenthe acquired knowledge by means of selected case
studies

6 Description of possible electives within the modules:
none
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7 | Examination: Final Module Exam
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexam 120 min. 75 %
2 | writtenassignment maximum of 10 25 %
pages
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00 CP
Presence
No 2 1.00CP
11
No1 3.00CP
Relevant Work
No 2 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3’30/0
) Module Prerequisites:
3 | none
1 Presence:
4 Presenceisrecommendedtowarrant learning success.
Mobility/Acknowledgement:
15 . .
Use of the module for other course programs SI.3achelor Economics, BachelorInformation
ystems
. . Department:
16 ResponS|ble. Lecturgr. University of Miinster, School of
Prof. Dr. David Bendig . .
Businessand Economics
Misc.:
17
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Financial Accounting and Taxation

Module Title english: Financial Accounting and Taxation

Course Program: BachelorBusiness Administration

1 || Module No: BWL 8 State: Compulsory Language of Instruction: German

2 Tum: each summer Duration: 1 Semester:30r4 || CP: 6 || Workload (h): 180
semester semester

Module Structure:

No |Type Course State Workload (h)
Self-
Presence Study
(h+ CH) )
1 Lecture Financial Accounting Compulsory|22.5h(1 |45
3 CH)
2 | Lecture Principles of Corporate Taxation Compulsory| 22.5 h(1 |45
CH)
3 | Exercise |Tutorialon FinancialAccounting Compulsory| 7.5 h (o 15
CH)
4 | Exercise | Tutorialon Principles of Corporate Taxation | Compulsory| 7.5 h (o 15
CH)
Module Profile:
Purpose of the module/integrationinto curriculum
The course Financial Accounting extends and deepens the contentsthat have been taughtin the
field of financial accounting withinthe compulsory course Foundations of Corporate Accounting.
The course "Principles of Corporate Taxation" provides firstinsightsintothe field of taxes. In this
regardit shows the tax-related consequences ofbusiness decisions and, on the other hand, how
tax law influences business reality.
Course content:
The module deepens the knowledge of financial accounting inthe field of nationalaswell as
internationalindividual financial statements and corporate taxation. The focus of the preparation
of annualfinancial statementsison the recognitionand measurement regulationswithregardto
4 Germanaccounting principles. These regulations are theoretically dealt with, but the objectiveis

alsotogeta deeperunderstanding of the topicsin question by means of numerous examples.
The corresponding principles andrules of the International Financial Reporting Standards (IFRS)
are also presented. Moreover, insightsintothe main features of consolidatedfinancial
statementsare provided.Abalancedinterplay between atheoretical basisandthe application of
the contentstaughtinthe course are consistently pursued. In the field of corporate taxationthe
basic principles of taxeson income,i.e. income tax, corporationandtrade taxas well as
potentially the basics of further different types of taxation (e.g. value-addedtax) orthe General
Fiscal Code are covered. The economic effects of the tax standardsin questionare analysed. The
theoretical lecture’s contents ofthe course areillustrated with the help of several exercise
elementsorpractice cases, respectively. The exercises are presented during the lecture andin
specialtutoriallessons. Itis expectedthat students develop solutions on the respective
assignmentsinadvance of the tutorials.
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Learning outcomes:

Academic:

Afterhaving successfully completedthe module, students have a profound knowledge ofthe
preparation of individual financial statements based on the German Commercial Code and the tax
law. They are aware of the taximplications of different legal forms. They know crucial differences
betweenthe systemsofaccounting rules under German GAAP and IFRS as well asthe differences
betweenindividualand consolidatedfinancial statements andthe tax accounts. Furthermore,
studentsare able to apply the knowledge acquiredto practicalaccounting problemsandto

5> | assessthe effect of taxes on business decisions.
Soft skills:
Having passed the module studentsare able to analyze theoretical questionsina profound way
and identify and solve practical problemsin a differentiated way. The students acquire the
knowledge througha combination of lecture, pre-and post-preparation onthe lecture material
and exercises. Students are guidedto search for informationon theirown, e.g. in the library,
journals, internet etc. The solutionsto the exercisesare actively discussedand moderatedin
practice sessions.
6 Description of possible electives within the modules:
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexamon Financial Accounting 60 min. 50 %
2 | Writtenexamon Principles of Corporate 60 min. 50 %
Taxation
9 | Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 0.75CP
No 2 0.75 CP
Presence
No 3 0.25CP
11
No 4 0.25CP
No1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:

3,3%
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13

Module Prerequisites:
Recommended: Knowledge from the module Foundations of Accounting

14

Presence:
Presenceisrecommendedtowarrant learning success

Mobility/Acknowledgement:

15 . .

Use of the module for other course programs SBachelorEconomlcs, BachelorInformation
ystems

Responsible Lecturer: Department:

16 || Prof. Dr. Hans-JiirgenKirsch, Professor Dr. Christoph p .- .
Watri School of Business and Economics

atrin
17 Misc.:
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Corporate Finance

Module Title english: Corporate Finance
Course Program: BachelorBusiness Administration
1 | Module No: BWL 9 State: Compulsory Language of Instruction: English

Turn: eachsummer

semester Duration: 1 semester | Semester:30r4 || CP: 6 | Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

Presence
(h+ CH)

1 Lecture Corporate Finance Compulsory|30h (2 CH) | 90

2 | Exercise | Tutorialon Corporate Finance Compulsory|30h (2 CH) |30

Module Profile:

Purpose of the module/integrationinto curriculum

The module “Corporate Finance” analyses financial decision-making in companieswith a special
focus on the uncertainty ofthe consequences. Thisincludes capitalinvestment decisions and the
questionto what extend equity or debt should be used to finance the firm’s investment projects.
The discussion builds on a thorough understanding of the functioning of financial markets and
the valuation of securities and corporations. Learning about asset pricing models will
concurrently improve the student’s ability to make smart financial decisions. The course lays the
groundwork for the elective finance module in the 6th semesterwhichwill address the topic
“investments” in greater detail. Prerequisite forthe course is the comprehension of valuation
under certainty.

Course content:

The courseintroduces students to portfolio theory and develops an understanding of basic
principles of asset pricingin financial markets (CAPM). Furthermore, capital structure issues are
discussed and the Modigliani-Millerirrelevance theoremis put into perspective. Students will
learn how companies should optimally satisfy theirfinancial needs and how investment projects
and securities can be valued. Additionally, the students will learnto use and select between
different concepts of multi-period businessvaluation. The tutorial will be partlyin class, partly as
a online-tutorialthat gives students the opportunity to discuss exerciseswiththe tutoras exam
preparation.

Themes Learning objectives
Valuationunder To learnabout different methods for evaluating alternatives with
uncertainty uncertain consequencesandtheirappropriateness forfinancial

decision-making.

Portfolio Theory To understandthe risk and return characteristics of combinations of
financial securities and the effects of diversification.
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Capital Asset Pricing To learnabout the valuation of securitiesin capital marketsandthe
standard model of market equilibrium.

Model Cost of capital | To identify the pivotalfactorsin determining the optimal capital
and capital structure structure.Toassessa company’s cost of capital.

BusinessValuation To use discounted cash flow methods in business valuation.
AdvancedBusiness To understand multiple period valuation models which allow for
Valuation changing capital structures andthe influence of taxation.

Learning outcomes:

Academic:

After completing this module the students have fundamental knowledge about asset pricing
conceptsin capital markets. They are able to explainrelationships betweenrisk, return and cost
of capital. They cananalyze the effects of a change in the capital structure of a company on the
value and the risk of this company. The students can choose and employ suitable valuation
approachesfor the respective task.

Softskills:

The self-preparation ofthe students for the lecture facilitates the ability ofthe studentsto
manage themselves andtheirtime in a more effective and efficient way. The analysis of complex
financial problems helps them to solve problemsin a structuredway. The interactive character of
the lectures andtutorials strengthens the student’s discussion-skillsinthe academic context. As

lecture andtutorialare taughtin English, the students' '‘Business English' proficiencyisimproved.

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Final written exam ‘ 120 min. ‘ 100 %

Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterall relevant work and study work have been successfully
completed.

11

CP Assignment:

No1 1.00CP

Presence
No 2 1.00CP

Relevant Work No1 4.00 CP

Total 6 CP

12

Weight of the module grade forthe overall grade:
3,3%
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13

Module Prerequisites:

Basic knowledge in business administration and economics. Recommended modules: Principles
of Business, Foundations of Accounting, Financial Accounting and Taxation, Microeconomics|,

Macroeconomics|, Statistics

14

Presence:

Presenceisrecommendedtowarrant learning success

Mobility/Acknowledgement:

15 BachelorEconomics, BachelorInformation
Use of the module for other course programs | Systems, Bachelor Mathematics, Master
Physics
16 Responsible Lecturer: Department:
Prof. Dr. Thomas Langer School of Businessand Economics
Misc.:
17
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Marketing Analytics

Module Title english: Marketing Analytics
Course Program: BachelorBusiness Administration
1 [ Module No: BWL 10 State: Compulsory | Language of Instruction: English
Turn: eachsummer Duration: 1 Semester:3or
2 | comester semester 4 CP: 6 || Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Self-
Presence Study
(h+ CH) )
3
1 Lecture Market Research Compulsory| 22.5 h (1 45
CH)
2 | Lecture Marketing Operations Compulsory| 22.5 h (1 45
CH)
3 | Exercise [Tutorialon Marketing Analytics Compulsory| 15 h (1 CH) |30
Module Profile:
4 Purpose of the module/integration into curriculum
The module builts on the contents of the modules Marketing Management, Analysis for B&E, Data
Science 1and Data Science 2.
Learning outcomes:
5 | Academic:
M
6 Description of possible electives within the modules:
none
7 || Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexamon Market Research (No. 1) 60 min. 50 %
2 | Writtenexamon Marketing Operations (No. 3) | 60 min. 50 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully

completed.
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CP Assignment:

No1 0.75 CP
Presence No 2 0.75CP
1 No 3 0.50 CP
No 1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
Module Prerequisites:
13 | Recommendation: Modules MarketingManagement, Calculus for Business and Economics, Data
Science1, Data Science 2
1 Presence:
4 | Presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 . .
Use of the module for other course programs Bachelor Economics, Bachelor Information
Systems
6 Responsible Lecturer: Department:
Professor Dr. Manfred Krafft School of Businessand Economics
17 Misc.:
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Principles of Economics & Microeconomics

Module Title english:

Principles of Economics & Microeconomics

Course Program:

BachelorBusiness Administration

1

Module No: VWL 1 | State: Compulsory Language of Instruction: German, partly English

Duration: 1
semester

Turn: each

semester Workload (h): 270

Semester:1or2 || CP: 9

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

Presence
(h+ CH)

1 Lecture

Principles of Economics (English)

Compulsory

15 h (1 CH)

30

Lecture

Foundations of Microeconomics

Compulsory

30h (2 CH)

60

3

Exercise

Tutorial Principles of Economics

Compulsory

15 h (1 CH)

30

4

Exercise

Tutorial Foundations of Microeconomics

Compulsory

30h (2 CH)

60

Module Profile:

Purpose of the module/integrationinto curriculum

The modul 'Principles of Economics & Microeconomics'is the foundation for most of the other
economics moduls. This is especially true for the complemtary modul ‘Foundations of
Macroeconomics', but also for the advanced microeconomically focussed moduls such as
‘Industrial Economics'.

Course content:

The course “Principles of Economics” givesan overviewabout the core areasin micro-and
macroeconomics. The microeconomic part first presents the positive and normative properties of
competitive markets. We thenintroduce the main reasons for market failure (externalities, market
power and information asymmetries) and how to improve the market outcome through (e.g.
regulatory) interventions. The first part concludes with a brief introductionto game theory.
Macroeconomics studiesthe economy asa whole and is divided into a shortand long run
analysis. Long run macroeconomics studiesthe determinants foreconomic growth and thus
worldwide inequality across countries. The short run analysis firstintroduces reasons for
business cycle fluctuations and then how monetary and fiscal policy can be used to stabilize
these fluctuations. The insights from the micro-and macroeconomic part ofthe lecture are
broughttogetherina final chapteron financial crises. The course “Microeconomics” deals with
the theory of the household on the one hand (optimal household behavior, demand for goods,
factorsupply, insurance and uncertainty) and withthe theory of the firm on the other (theory of
production, least cost combination, supply of goods, factordemand). Moreover, theorems of
welfare economicsand incomplete markets are discussed. The aim of the exercisesistodeepen
the theoreticalunderstanding acquiredinthe courses by providing problem setsthat are solved
by the students.

Themes Learning objectives
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Principles of Economics | - Familiarity with graphical market analysis - Familiarity with basic
- Microeconomics welfare concepts - Ability to perform simple policy analysis - Ability to
identify and analyse situationsinvolving strategic interaction.

Principles of Economics | - Become familiarwiththe determinants foreconomic growth and
- Macroeconomics their quantitative importance.-Learnabout basic business cycle
theoriesand the economic effects of prominent stabilisation policies.

Households' Decision | -Preferencesand constraints-Structuringofdecisionproblems-
solving and interpreting decision problems -unterstanding the relation
between households' decision and demand function.

Producers' Decision -Production Function -Deriving the cost function and explaining it -
understanding the relation between cost functionand supply
function.

Learning outcomes:

Academic:

Studentsacquire anoverviewoverthe basic concepts of economics, especially of
macroeconomicsand microeconomics. They are able to understand the fundamentals of markets
and the coherence between supply and demand with respectto pricing. They are also able to

5 | understandand apply centraltheoriesand models. The courses of this module form a basis for
more advanced courses. The structured presentation and analysis of the different decision
problemsis helpful in rationally solving similar/related problems
Soft skills:

Working on Problem setsin small scale class settings enables a self-structered working and
enhancesstudents' problem solving ability.

6 Description of possible electives within the modules:
none

7 | Examination: Examinations forevery part of the module
Relevant Work:

No | Number and Type; Connection to Course Duration Part of finalmarkin %

8 1 | Writtenexam on Principles of Economics 60 min. 33.3%

2 | Writtenexamon Microeconomics 120 min. 66.7 %

9 || Study Work: none
Prerequisites for Credit Points:

10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.

CP Assignment:
No 1 0.50 CP

1 No 2 1.00 CP

Presence
No 3 0.50 CP
No 4 1.00CP
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No1 2.00CP
Relevant Work

No 2 4.00CP
Total 9 CP

12

Weight of the module grade forthe overall grade:
5%

13

Module Prerequisites:
none

14

Presence:
Presenceisstrongly recommendedtowarrantlearning success

Mobility/Acknowledgement:

15 Use of the module for other course programs Bachelor Economics, Bachelor Mathematics,
prog| BachelorPhysics, Bachelor Geography
Responsible Lecturer:
. Department:

16 P[ofessor Dr. Martin Bohl, Professor Dr. Andreas School of Business and Economics
Loschel
Misc.:

17 || The course “Principlesin Economics” are offered in eachwinterand summer semester.The

course “Microeconomics” eachwinter semester.
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Foundations of Macroeconomics

Module Title english: Foundations of Macroeconomics
Course Program: BachelorBusiness Administration
1 || Module No: VWL 2 State: Compulsory Language of Instruction: German
Turn: eachwinter .
2 | comester Duration: 1 semester || Semester:30r4 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Self-

Presence Study

1 | Lecture Foundations of Macroeconomics Compulsory|30h (2 60
CH)

2 | Exercise | Tutorialon Foundationsof Macroeconomics| Compulsory|3oh (2 60
CH)

Module Profile:

Purpose of the module/integrationinto curriculum

The course “Macroeconomics” describes and explains basic macroeconomicinterrelations. A

fundamentalunderstanding of such principlesis essential forthe further coursesin

(macro)economics.

Course content:

The primary purpose of the course is to develop an understanding of macroeconomic analysis.

The students should be qualified to analyse and evaluate economic development and economic

policy intervention.

Themes Learning objectives

National Accounting Students should learn how the different factors of the

4 nationalaccountsare composed.

Classical/ Neoclassical Economics
Keynesian Economics Neoclassical
Synthesis

Students should learnand understandthe difference
betweenthetheories.

Money Creation

Students should learn how money can be created by the
financial sectorand what money creationimplies forthe
realsector.

Economic Policy Implication

Students should learnwhat are the pros and cons of
economic policy implicationwithinthe different
theories.

Business Cycle and Growth

Students should learnthe difference betweena short
run business cycle and long run economic growth.
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Monetarism Students should learn and understandthe difference
between Monetarismandthetheoriesdiscussedin the
earlier part of the lecture.

Philips Curve Students should learn how inflation and unemployment
are linkedto eachother and what are the policy effects

Unemployment Students should learn how unemployment emerges and
what might be effective measurestoreduce
unemployment

Learning outcomes:

Academic:

Upon completion of the course students are able understand and apply fundamental concepts of
macroeconomic theory. The students knowimportant macroeconomictermsandare able to use
them correctly. Furthermore, students are familiarwith the instruments of macroeconomic
analysis, abstractionand macroeconomic modelling and capable to assess states, developments

5 || and economic policy measures. This modelforms a basis for more advanced courses.
Soft skills:
After completing the module, students are familiarwith complex economic topics. The tools
learnedin classincrease both, problem-solving competence ofthe students and the ability of
abstract thinking. Furthermore, students will learn how to work selforganized, exchange
Information, as wellas the ability to develop solutions in teams within the preparation before and
finalising of notes afterthe attendance of the lecture.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ’ 120 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00 CP
Presence
11 No 2 1.00CP
RelevantWork No 1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:

3,3%
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13

Module Prerequisites:
none

14

Presence:
Presenceis strongly recommendedtowarrantlearning success

Mobility/Acknowledgement:

15 Use of the module for other course programs Bachelor Economics, Bachelor Mathematics,
prog| BachelorPhysics, Bachelor Geography
6 Responsible Lecturer: Department:
ProfessorDr. Bernd Kempa, Professor Dr. Nadine Riedel || School of Businessand Economics
Misc.:
17
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Law

Module Title english: Law

Course Program: BachelorBusiness Administration

1 || Module No:R 1 State: Compulsory Language of Instruction: German

2 Tum: each summer Duration: 1 Semester:1or2 || CP: 6 || Workload (h): 180
semester semester

Module Structure:

No |Type Course State Workload (h)
If-
3 Presence ::u dy
h+ CH
(h+ ey
1 | Lecture Civil Law Compulsory| 60 h (4CH) |120
Module Profile:
Course content:
Introductionto Civil Law, specifically the general part of the German Civil Code, the law of
obligations, and sales law. The lecture will essentially dealwith the formation of contractsand
4 | their potential refutation. In addition, the lecture will provide the students with broad knowledge
when it comesto minor’slaw and legalrepresentationissues. Furthermore, the law of obligations
part of the lecture focusses onwarranty rights. Eventually, the students will be introducedto
saleslaw which is substantialin business contexts.
Learning outcomes:
Academic:
Basics of legal methodology will be taught. These include the close and intensive work with the
factsof a certain case and the identification of the relevant and corresponding legal normswhich
3 | are requiredin orderto solve the problems of that certain case. The students will be able to
transfertheirtheoretical knowledge onto practice-oriented cases.
Soft skills:
The studentswill be able to presenttheirresultsin a coherent way
6 Description of possible electives within the modules:
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam | 90 min. | 100 %
9 | Study Work: none
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Prerequisites for Credit Points:

10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
Presence No1 2.00CP
11
RelevantWork No 1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 1 presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | Bachelor Economics
6 Responsible Lecturer: Department:
ProfessorDr. Johann Winfried Kindl School of Businessand Economics
Misc.:
17
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Calculus for Business/Economics

Module Title english: Calculus for Business/Economics

Course Program: BachelorBusiness Administration

1 || Module No: QM 1 State: Compulsory Language of Instruction: German

2 Turn: each Duration: 1 semester || Semester:1 CP: 6 Workload (h): 180
semester

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

Presence
(h+ CH)

1 Lecture Calculus for B&E Compulsory|30h (2 CH) | 60

2 Exercise Tutorialon Calculus for B&E Compulsory|30h (2 CH) | 60

Module Profile:

Course content:

students...

Themes

Purpose of the module/integrationinto curriculum
Knowledge of basics in Calculus is relevantin several fields of business and economics.

The course coversthetopic of calculusin one and two (resp. several) variables the application of
which is fundamentalin every kind of quantitative study of business and economics. Itis
essentially needed, e.g., in Statistics, Operations Management and Finance. There are no
prerequisites excepta solid knowledge of school mathematics. Having mastered this module the

Learning objectives

Sequencesandseries

can representeconomic sequencesinanexplicitand implicitwayand
can calculate their limits. They handle finite and infinity series, in
particularpowerseriesrepresenting functions ofone variable. They get
expertise inmodelling financial sequences by geometric series.

Differential-and
Integral calculusin
one variable

know and apply the concepts of continuity, differentiability and
integrability to most common classes of functions (rational, power,
exponential, logarithmic and trigonometric functions)

Differential-and
Integralcalculusin
two (and more)

canrepresentinterrelations between economic variables by means of
functions of severalvariables. They can apply the concepts of partial
and directed derivativesinorderto investigatelevel sets, mononicity

Optimizations

variables and curvature of those functions. Finally they have basics knowledge in
integration of functions of severalvariables.
Nonlineare aretrainedin setting up and solving optimization problems with

differentiable functionsin one and severalvariables, aswell by (partial)
derivatives as by Lagrangean method. They can explore the impact of
exogeneousvariablesonthe optimal value of parametrized problems.
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Learning outcomes:

Academic:

Having masteredthe module, the students have a thorough overviewandtechnical capacitesin
using mathematical instruments of calculus which is basicto furthercoursesin B&E

Softskills:

Students gaingeneralinsightinapplication of mathematical models solving B&E-problems.
Furthermore they adopt perseverance in solving quantitative problemsandimprove their
presentation skills andteamwork capability when performing exercisesin small learning groups
during self study time.

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Exam ‘ 60 Min. ‘ 100 %

Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterall relevant work and study work have been successfully
completed.

11

CP Assignment:

No1 1.00CP

Presence
No 2 1.00CP

Relevant Work No1 4.00 CP

Total 6 CP

12

Weight of the module grade forthe overall grade:
3,3%

13

Module Prerequisites:
none

14

Presence:
none

15

Mobility/Acknowledgement:

Use of the module for other course programs | Bachelor Economics

16

Department:
University of Miinster, School of
Business and Economics

Responsible Lecturer:
Dr. Ingolf Terveer
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17

Misc.:
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Data Science 1

Module Title english:

Data Science1

Course Program:

BachelorBusiness Administration

1 || Module No: QM 2 State: Compulsory Language of Instruction: German
» | Turn: eachsummer Duration: 1 Semester:1or2 || CP: 6 | Workload (h): 180
semester semester : : ‘
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
(h+ ey
1 Lecture Data Science1 Compulsory|30h (2 CH) | 60
2 Exercise Tutorialon Data Science 1 Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
The module gives a generalintroductionto data science focussing on data transformationsand
data description. It is a prerequisite forall coursesin empirical methods, econometrics and
statistics.
Course content:
Topics of Data Science 1are: Using R in combination with the IDE RStudio, data import,
elementary data transformations, simple ways to visualize data and description of univariate and
multivariate data. The learning objective isto obtain a solid active and passive knowledge ofthe
basic data science methods.
4 Themes Learning objectives
Topics in Data Science 1: IntroductiontoR and | Students shall- provide a description of the
RStudio; using the tidyverse package; importing | data science methods used for analysis,
data; elementary notationandterminology for |includinga discussion of advantages,
data; scales; visualizing data; frequencies; disadvantages,andnecessary assumptions. -
empirical distribution functionand quantiles; know how to organize, manage, and present
measures of locationand dispersion; data numerically and graphically for
aggregationofmeansand variances; Simpson's | appropriate data analysis. - know how to use
paradox; multidimensional data; contingency | the statistical computing softwareRin
tables; conditional distributions; coefficient of | combinationwith the IDE RStudio for data
correlation; rank correlation; contingency analysis.
coefficient; descriptive linearregression;
communicating empirical studies usingR
notebooks.
Learning outcomes:
5 || Academic:

After completing the module, the students have basic knowledge of the data science methods
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used in economics. The students are enabledto work with data and are statistically and
numerically literate. They recognize the importanceandvalue of statistical thinking, training, and
approachto problem solving. They understandthe overall process and particular stepsin
collectingandanalyzing data, interpreting and presenting results. They are familiarwith a variety
of examples where statistics helpstoaccurately explainabstract phenomena. They canrecognize
and appreciate the connections betweentheory andapplications. Studentslearnto
independently read empirical literature of various types, including survey articles, scholarly
books, and online sources.

Soft skills:

Logicand Critical Thinking: Students have a facility withabstract reasoning, including the ability
to abstract from concrete situationsand make ideas precise by formulating them statistically.
They can analyze, test,andinterpret technical arguments, and form independent judgements.
This includestheirown arguments andthose of others, in both academic and non-academic
contexts. Problem solving: The students use theirtraining in data science to help guide possible
lines of inquiry. They solve complex problems by identifying feasible divisionsinto simpler sub-
problems. They gatherandorganize relevantinformation suchasrelated problems, examplesand
counterexamples. They sharpen statistical questionsas a problem solving strategy. They identify
suitable existing methods of analysis and assesstheir strengths andweaknessesinthe context
of the problem being considered. They construct abstract models using appropriate economic
and statisticaltools. They use computers and software as exploratory, visualization, modelling
and computationaltools. The students undermine nonsensicalregulations subversively. The
students can engage theircreativity inthe quest for novel orelegant solutions. Communication:
The studentsaccept comments andfeedback, and learnfrom them. They can explain
fundamental concepts from data science to non-experts. They canjustify choices made during
problem solving and interpretation of results. The students present the results and assessment of
a problem solving strategy. They communicate logical arguments both orally andin writingto a
range of audiences.

Description of possible electives within the modules:

6
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Writtenexam ‘ 120 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
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12

Weight of the module grade forthe overall grade:

3130/0
) Module Prerequisites:
3 | none
Presence:
14

Presenceis strongly recommendedtowarrantlearning success

Mobility/Acknowledgement:

15 BachelorEconomics, BachelorPoliticsand
Use of the module for other course programs | Economics, BachelorEconomicsandLaw, Dual
Bachelor Economics
16 Responsible Lecturer: Department:
Prof. Dr. Mark Trede, Professor Dr. Bernd Wilfling School of Business and Economics
17 Misc.:
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Data Science 2

Module Title english:

Data Science 2

Course Program:

BachelorBusiness Administration

independence; probability trees; Bayes
theorem; discrete and continuous random
variables; distribution function; quantile
function; density function; linear
transformations ofrandom variables;
expectation; variance; Bernoulli distribution;
binomial distribution; Poisson distribution;
geometric distribution; normalandstandard
normaldistribution; exponential distribution;
uniform distribution; jointand conditional
distribution (bivariate); independence;
covariance; correlation; law of large numbers;
limittheorems; sampling; sampling function;
statistics; point estimation; interval
estimation; hypothesis tests forexpectations

1 || Module No: QM 3 State: Compulsory Language of Instruction: German
Turn: eachwinter .
2 | comester Duration: 1 semester || Semester:30r4 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Statisticsll Compulsory|30h (2 CH) | 60
2 Exercise Tutorial on Statistics|l Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
The module gives a generalintroductionto datascience, in particularto probability theory and
statisticalinference.Itis a prerequisite forall future coursesin empirical methods, econometrics
and statistics.
Course content:
The course Data Science 2 introduces the basics of probability theory and statisticalinference.
The learning objective istoobtain a solid active and passive knowledge of the basic methods.
Themes Learning objectives
Topics in Data Science 2: Basic notationand Studentsshall- understand the mathematical
terminology of elementary probability theory basis and foundations of probability theroy
and statisticalinference; conditional and statisticalinference.- demonstrate
4 probability; law of total probability; understanding of the properties of probability

and probability distributions and theirrole as
the foundation for statisticalinference. -
demonstrate ability to use formal statistical
argumentinthe context of economicsand
statistics. - provide a description of the
method used for analysis, including a
discussion of advantages, disadvantages, and
necessaryassumptions. - provide a discussion
of the results and of a statistical analysis. -
provide a conclusion to the study including a
discussion of limitations of the analysis. -
provide a concise and cleardescriptionofa
statistical problemineconomics.
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and proportions; chi-square tests of goodness
of fit and independence.

Learning outcomes:

Academic:

After completing the module, the students have a basic knowledge of the statisticaland
probabilistic methods used in economics. The students are statisticallyand numericallyliterate.
Theyrecognize the importance andvalue of statistical thinking, training,and approachto
problem solving. They understandthe overall process and particularstepsin collecting and
analyzing data, interpretingand presenting results. They are familiarwith a variety of examples
where statistics helpsto accurately explain abstract phenomena. They canrecognize and
appreciate the connections betweentheory andapplications. Students learntoindependently
readstatistical literature of various types, including survey articles, scholarly books, and online
sources.

Soft skills:

Logicand Critical Thinking: Students have a facility withabstract reasoning, including the ability
to abstract from concrete situationsand make ideas precise by formulating them statistically.
They can analyze, test,andinterprettechnicalarguments, andform independent judgements.
This includestheirown arguments andthose of others, in both academicand non-academic
contexts. Problem solving: The students use theirtraining in data science to help guide possible
lines of inquiry. They solve complex problems by identifying feasible divisionsinto simpler sub-
problems. They gatherandorganize relevantinformation suchasrelated problems, examplesand
counterexamples. They sharpen statistical questionsas a problem solving strategy. They identify
suitable existing methods of analysis and assess their strengths andweaknessesinthe context
of the problem being considered. They construct abstract models using appropriate economic
and statisticaltools. They use computers and software as exploratory, visualization, modelling
and computationaltools. The students undermine nonsensical regulations subversively. The
students can engage theircreativity inthe quest for novel or elegant solutions. Communication:
The studentsaccept commentsandfeedback, and learnfrom them. They can explain
fundamental concepts from statistics to non-experts. They canjustify choices made during
problem solving and interpretation of results. The students present the results and assessment of
a problem solving strategy. They communicate logical arguments both orally andin writingto a
range of audiences.

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Written exam ‘ 120 min. ‘ 100 %

Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.

11

CP Assignment:
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No1 1.00CP
Presence

No 2 1.00CP
RelevantWork No 1 4.00CP
Total 6 CP

12

Weight of the module grade forthe overall grade:

3’30/0
1 Module Prerequisites:
3 | none
1 Presence:
4 |l presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 Bachelor Economics, BachelorPolitics and
Use of the module for other course programs | Economics, BachelorEconomics and Law, Dual
Bachelor Economics
16 Responsible Lecturer: Department:
Prof. Dr. Mark Trede, Professor Dr. Bernd Wilfling School of Businessand Economics
Misc.:
17
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Business Skills

Module Title english: | BusinessSkills

Course Program: BachelorBusiness Administration

1 || Module No: SKA | State:Elective Language of Instruction: German or chosen language
Turn: each Duration: 2 Semester:10r2 or

2 | semester semesters 30r4 CP: 15 Workload (h): 450

Module Structure:

No |Type Course State Workload (h)
Self-
Presence Study
h+ CH
(h+ ) ry
1 Lecture Economicand Business Ethics Compulsory|30h (2 |60

3 CH)

2 | Lecture/ Business Skills | Elective 60h(4 |120
Exercise CH)

3 | Lecture/ Business Skillsll Elective 6o0h (4 |120
Exercise CH)

4 | Exercise Business Experience Elective oh(o 180

CH)

Modaule Profile:

Purpose of the module/integrationinto curriculum

The module Business Skills conveys knowledge in business ethics and for business practice

significant language skillsand personal and social qualities (e.g. presentation skills, teamwork,

conflict resolution).

Course content:

4 || Inthe module Economicand Business Ethics| the students are introducedin basic ethnical
conceptsand apply those for economicrelevantissues. InBusiness Skills| and Il the students
can improve valuable personal skills for business practiques, like in coursesin business
languages Englishor French, Chinese (basics), presentationtechniques, workinginteam, and
problem-solving. The offer is always changing, therefore only course examples can be given, like
Business Simulation Game TOPSIM, Personality and Social Competence, Case Study Analysis or
scientificworking.

Learning outcomes:

Academic:

Studentslearnthe recognition ofmoral conflict situationsandtheirdesciptionin the course of
busniess ethics. The strong practicalrelevance helpstoapply the content learnedin business

5 and everyday life. The literature conveysinthe introduction and deepening of economic relevant

discourses of busniess ethics. After completion of the language courses students have sound
knowledge inthe relevant businesslanguage andthe necessary vocabulary. Alternatively
students gain basic knowledge in Chinese.

Softskills:

Studentsimprove their self-, social-and technical-competence by understanding and applying
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the themes communication, presentationtechniques, elocution, leadership, work-and self-
organizationandcreative techniques. Furtherthey will learnto structure problems, develop

solutionsand reflect the consequences of economic decisions.

Description of possible electives within the modules:

6 | The othercoursescan be chosenfrom a changing offer, where eithertwo courseswith 6 CP have
to be completedor1 course with 6 CP and the internship.
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Writtenexamin Economicand Business 60 min. 100 %
Ethics
Study Work:
No | Number and Type; Connection to Course Duration
1 | AssessmentBusiness Skills| depends on course
9
2 [AssessmentBusiness Skillsll depends on course
3 | BusinessExperience 1 monthinternship
minimum
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
No 2 2.00CP
Presence
No 3 (on choice) 2.00CP
No 4 (on choice) 0.00CP
11 | RelevantWork No 1 2.00CP
No 1 4.00 CP
No 2 (depending on choice 4.00 CP
Study Work under presence)
No 3 (dependingon choice 6.00CP
under presence)
Total 15 CP
12 Weight of the module grade forthe overall grade:

3,3%
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13

Module Prerequisites:

For business languages English, French basic knowledge (from school) in the respective

language.

14

Presence:

Dependungon course. For business languages, coursesincommunication, presentation,

rhetorics, business simulations, presence is mandatory.

Mobility/Acknowledgement:

15
Use of the module for other course programs | none
P Responsible Lecturer: Department:
Professor Dr. PeterKajiiter School of Businessand Economics
Misc.:
17
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1. General Information

Courseinthe B.Sc. Business Administration Program, Module “Schliisselqualifikation” (PO 2018 & PO 2022).

Course language: English
2nd Term: 28.11.23 —30.01.24 (note thatthere will be anidentical course in the 1st Term)
Course Assessment: Group presentation and learning journal/report

2. Course Description

This course provides students with atheoretical introduction to contemporary Al applications and
large language models like ChatGPT. They will learn and practice strategies of prompt engineering for
Al tools. The course will include hands-on exercises focused on codingin Rfor data science
applications. Finally, students willalsowork on larger coding projectsin small groups to apply their Al-
assisted coding strategies. The main goal of the course is to enable areflective and independent
utilization of Al toolsin their coding work within data science contexts.

3. Recommendations

Basic knowledge and first hands-on experience in R (oranother programming language) is highly
recommended.

Basic knowledge in DataScience is advantageous (e.g., successful completion of the modules Data
Science 1/Statistics 1, Data Science 2/Statistics 2 or equivalent modules).

4. Application

For didacticreasons, the number of participantsis limited to 20 per group.

You can apply with an email to Rene.Michel @wiwi.uni-muenster.de. Please read the instructions fora
valid application below carefully.

The application period closes on September 19, 2023.

Accepted participants still need to register at the examination office!

5. Application Instructions

Please make sure to send yourapplication from an email address that you check regularly.

Please use the following pattern as subject forthe application mail:
“Application_AIPR_[TermNumber]_[Surname]_[FirstName]_[MatriculationNumber]_[StudyProgram]”.
Please note that mails without the requested pattern cannot be considered as valid application.

For [FirstName], [Surname]and [MatriculationNumber], pleaseinsert the respective information.

For [TermNumber], use “Term1” or “Term2” for the respective termyou want to apply for. If you want
to apply for both terms, please send two separate mails. Please note that preferences fora specific
term cannot be considered.

For [StudyProgram], please insert “BA” for B.Sc. Business Administration, “ER” for
exchange/erasmus students, and “IS” for B.Sc. Information Systems.

For example, if you study B.Sc. Business Administration, your Matriculation Numberis 999999 and you
wantto apply forthe first term only, you should only send asingle mail with the subject:
“Application_AIPR_Term1l Mustermann_Max_999999 BA”.
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Business Analysis

Module Title english: BusinessAnalysis
Course Program: BachelorBusiness Administration
1 [ Module No: TRB 1 State: Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Business Analysis Compulsory|30h (2 CH) | 60

Presence
(h+ CH)

2 | Exercise | Tutorialon BusinessAnalysis Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

The module "Business Analysis" conveys knowledge inanalyzing a firm’s financial and
nonfinancial performance fromboth an internaland external perspective. It extends and deepens
topics introducedin financialand management accounting. The lecture is supplemented by a
tutorial, which servestoapply the knowledge to practical problems. Digital learning tests
complementthe course.

Course content:

The course dealswith both internaland externalanalysis of corporate performance by the means
of ratios. It covers not only financial but also nonfinancial (sustainability) performance basedona
stakeholder perspective.As a starting point, corporate goalsanda firm’s business model are
discussed. Internal business analysisthentakesa management and controlling view. This
includes, among others, the valuation of firms, the selectionand use of key performance indicator
(KPI), value based metrics,and working capitalratios. Interms of sustainability accounting, the
triple bottom line concept and challengesin measuring nonfinancial performance are elaborated.
External business analysis dealswithanalyzing financial statements from a shareholder’s and
creditor’s point of view. For this purpose, ratioanalysis and, in particular, portfolio analysis and
creditratingsare covered. Moreover, the analysis of sustainability reports providesinsightsinto
the firm’s nonfinancial performance. The overall aim of this module is to make students familiar
with various approaches of performance measurementandto enhance theirunderstanding of
interrelationships between financialand nonfinancial (sustainability) performance.

Learning outcomes:

Academic:

Studentswill be familiarwith the principles of analyzing performance from both an internaland
external perspective.They are able to select, calculate andinterpret performancemeasures for
management control. Inaddition, they are able to assess the financial performance and financial
position of a firm based on its financial statements. They are also able to understand and
interpret sustainability reports. Overall, students are able to critically questionand discuss
individual aspects of accounting.

Softskills:
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The module enables studentsto expand theirinterdisciplinary skillsinrelationto the sub-areas
of accounting. The accompanying tutorials also contribute to this. In addition, the tutorials
promote the students’ discussion skills and theirability to work in a team during discussions.
Finally, the module promotesthe systemic competencies ofthe studentsthrough self-study.
Theseinclude, in particular, time and self-management.

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ’ Duration ‘ Part of finalmarkin %

1 |Written Exam ’90 min. ‘100%

Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.

11

CP Assignment:

No1 1.00CP

Presence
No 2 1.00CP

Relevant Work No1 4.00CP

Total 6 CP

12

Weight of the module grade forthe overall grade:
3,3%

13

Module Prerequisites:
Recommended: Knowledge from Foundations of Accounting, Management Accounting and
Financial Accounting and Taxation

14

Presence:
Presenceis strongly recommendedtowarrant learning success.

15

Mobility/Acknowledgement:

Bachelor Economics, BachelorInformation

Use of the module for other course programs Systems

16

Responsible Lecturer: Department:
Professor Dr. PeterKajiiter School of Businessand Economics

17

Misc.:
Track Accounting (Core subject)
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Corporate Restructuring & Transformation

Module Title english: Corporate Restructuring & Transformation
Course Program: BachelorBusiness Administration
1 [ Module No: TRB 2 State:Elective Language of Instruction: English
» | Turn: eachsummer Duration: 1 Semester:sor6 | CP: 6 | Workload (h): 180
semester semester ’ ’ ’
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
1 Exercise | Corporate Restructuring & Transformation Compulsory|30h (2 |60
CH)
2 | Exercise |Tutorial Corporate Restructuring & Compulsory|30h (2 |60
Transformation CH)
Module Profile:
Purpose of the module/integrationinto curriculum
This elective module builds on the theoretical foundations of the introductory and compulsory
courses of thefirst two years, particularly the successful completion ofthe course “Management
Accounting and Control” is recommended. The module focuses on the restructuring of companies
againstthe background of changing business models. Here, the focus is on cost reductionin less
promising business areasonthe one hand and investments and capacity building in more
promising business areasonthe otherhand. Hence, the module focuses on applying theoretical
contenttaughtin the first two years of study to concrete business decisions and their financial
implications during a corporate transformation.
Course content:
The module,,Corporate Restructuring & Transformation” deals with the restructuring of
4 || companiesagainstthe backgroundof changing business models. Basedon investment
decisions, the creation of shareholdervalue and the question of financing growth, the importance
of internalfinancing andthus cost reductionto free up financial resources for growth areas of a
company are dealt with. In the area of cost reduction, the focus is on understanding cost
functions, (a-)symmetric cost behavior, and cost structures. Inaddition, the degradability and
design of different types of costs such as material costs or personnel costs are dealt with. In the
are of growth, the management andinvestmentin promising business areas such as
digitalization, e-commerce, ordecarbonization are discussed. The third part of the lecture deals
with selectedinstruments forimplementing a transformation with a focus on controland
incentive systems, the organization, and corporate culture. With the help of guest lectures, case
studies, digital content (self-study tasks and learning videos), and supplementary exercises,
relevant topicsare exploredin-depthand a profound understanding on the part of the studentsis
made possible.
Learning outcomes:
5 [ Academic:
On successful completion of this module,
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- students are able to extract relevantinformation from cost accounting and make decisions from
a management perspective.

- students possess a holistic understanding of the transformation of companies and have
comprehensive methodological and problem-solving competence inthis regard.

- students are able to discuss suitable actionsto influence the cost structure ofa company and
justify decisions in this regard economically.

- students are able to transfer current researchfindingsinto practical recommendations.

Soft skills:

On successful completion of this module, studentsare able to

- solve unfamiliar problems based on theoretical frameworks and structured approaches.

- understand, critically reflect on,and apply findings from academic literature.

- justify their decisionswith a clearand logical argumentation.

- connectthe dots betweenacademicinsightsand practical applications.

Description of possible electives within the modules:

none
7 || Examination: Examinations forevery part of the module
Relevant Work:
No | Numberand Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexam 90 min. 75 %
2 | Case Studies (might be in groups) maximum of 20 25 %
pages
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00CP
11
No1 3.00CP
Relevant Work
No 2 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
Module Prerequisites:
13 || Recommended: Succesful completion of the module "Management Accounting and Control". The
number of participants allowed can be limited.
14 Presence:

Presenceisstronglyrecommendedtowarrantlearning success.
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Mobility/Acknowledgement:

15

Use of the module for other course programs | BachelorEconomics

. Department:

Responsible Lecturer: : - .

16 Professor Dr. Martin Artz Unl\{er5|ty ofMunster,'Schoolof
Businessand Economics

Misc.:

17 || The moduleis assignedto the corporate transformationtrackaswellas the accountingtrackasa

core module and to the finance track as additional module.
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Entrepreneurial Marketing

Module Title english: Entrepreneurial Marketing
Course Program: BachelorBusiness Administration
1 [ Module No: TRB 3 State:Elective Language of Instruction: English
» | Turn: eachsummer Duration: 1 Semester:sor6 | CP:6 | Workload (h): 180
semester semester i ’ ’
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
(h+ ey
1 Lecture Entrepreneurial Marketing Compulsory|30h (2 CH) | 60
2 | Exercise | Tutorial Entrepreneurial Marketing Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
The module builds on the courses "MarketingManagement" and "MarketingAnalytics" and
4 deepens context-specific knowledge inthe respective domains
Course content:
The aim of the Entrepreneurial Marketing course is to provide students with theoreticaland
methodological knowledge about the topic Entrepreneurial Marketing. The students gaininsights
into the challenges of Entrepreneurial Marketing that contributeto the success of newcompanies.
Learning outcomes:
Academic:
Upon completion of this course, students are able to...
understandand explain essentialterms, concepts, models, instruments,and methods
from the area of services marketing/ entrepreneurial marketing.
recognize andanalyze specific challenges of service provision/ entrepreneurial marketing
5 || successfully.
Soft skills:
Upon completion of this course the studentis able to...
solve problems efficientlyandin a socially desirable mannerin an (international) team;
prepare and communicate results ofthis team work.
solve topic-specific cases effectively.
participate andleadtopic-specific discussions in English.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course Duration Part of finalmarkin %
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1 | Writtenexam 90 min. 100 %

9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
11 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 Recommended: Modules "Marketing Management" and "Marketing Analytics".
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15 . .
Use of the module for other course programs BachelorEconomics, BachelorInformation
Systems
6 Responsible Lecturer: Department:
Professor Dr. Thorsten Wiesel School of Businessand Economics
Misc.:
17

Track: Entrepreneurship & Innovation (core module), Marketing (additional module).
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Finance & Accounting Case Studies Seminar

Module Title english: Finance & Accounting Case Studies Seminar

Course Program: BachelorBusiness Administration

1 || Module No: TRB 4 State: Elective Language of Instruction: German or English
Turn: eachwinter Duration: 1

2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State | Workload (h)
Self-
3 Presence (h
+CH) Study
(h)
1 |[Seminar |Finance & Accounting Case Studies Seminar| Elective| 30h (2 CH) | 150
Module Profile:
Purpose of the module/integration into curriculum
Students have to apply the theoretical knowledgethat they have gainedin the previous
semesterstosolve practical problems. The goal of the seminaris to understandthe interaction
between finance and accounting.
4 || Course content:
The seminarcovers severalintergative topicsinfinance and accounting and taxes. The aim of the
courseis to make students aware of connections between the different areas. Thereby, it
connects different modules from the bachelorstudies. Students' knowledge from previous
coursesis enhancedin certainaspectsand will be practised by working on case studies. The case
studies have to be solvedin groups.
Learning outcomes:
Academic:
Studentsare familiarwith the various forms of corporate finance and the different systems of
corporate accounting. They are able tothinkin business contextsand assessinterdependencies
3 of management decisions.
Softskills:
In addition, students can solve complex problemsin ateam. They have advanced
communication, presentation and conflict resolution skills.
6 Description of possible electives within the modules:
none
7 || Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexam 45 min. 60 %
2 | Case study approx.7pages |40 %
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Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.

11

CP Assignment:

Presence No1 1.00 CP

No1 3.00CP

Relevant Work
No 2 2.00CP

Total 6 CP

12

Weight of the module grade forthe overall grade:
3:30/0

13

Module Prerequisites:
The knowledge ofthe second year of study, especiallyinaccounting, taxations,and corporate
financeis expected.

14

Presence:
Presenceis strongly recommendedtowarrantlearning success

15

Mobility/Acknowledgement:

Use of the module for other course programs | BachelorEconomics

16

Responsible Lecturer:
Prof. Dr. Thomas Langer, Professor Dr. Christoph
Watrin

Department:
School of Business and Economics

17

Misc.:
Track:Accounting (additional module).
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Financial Restructuring

Module Title english: Financial Restructuring
Course Program: BachelorBusiness Administration
1 [ Module No: TRB 5 State:Elective Language of Instruction: English
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Financial Restructuring Compulsory|30h (2 CH) | 60

Presence
(h+ CH)

2 Exercise Tutorial Financial Restructuring Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

This elective module builds on the theoretical foundations of the introductory and compulsory
courses of thefirst two years of study. Successful completion of the "Fundamentals of Finance"
courseis recommended. The content of this module focuses on the financial restructuring of
distressed companies. In particular, the questions "How can the risk of insolvency be
measured?", "What economic and social costs arise in the event of insolvency"” and "How can the
liabilities be restructured?" We will also look at how liquidity can be created by selling parts of the
company and how investors caninvestin distressedor highly levered companies. Hence, the
module focuseson applying theoreticalandethical conceptstaught during the first two years of
study to actual business decisionsand theirfinancial implications during corporate
restructurings. There are various links to the compulsory and elective modules of the FCM and
ACM.

Course content:

The module "Financial Restructuring" deals with the restructuring offinancially distressed
companies. The courseis divided into four parts. In the first part, the reasons for financial
difficulties of companies are examined and methods for measuring financial distress andtheir
economicand social costs are discussed. The second part tacklesthe question of how companies
can negotiate afinancial restructuring withtheirinvestorsinorderto enable the company's
recovery. Students getto knowthe variousinterests and property rights of all stakeholders
involved and analyze how out-of-court and bankruptcy-court negotiations differ. The third part
focuses on the asset side of the balance sheet by analyzing the question of how portfolio
restructuring can helpthe company to recover. Divestitures of company parts and the sale of the
entire company are analysed. Students learnhow strategic and financial considerationsinfluence
such transactions. The last part deals with investmentsintoindistressedassets and what
specificopportunitiesand risks there are. In particular, students learn how markets for high yield
bonds and leveragedloanswork and how such investments can be valued. With the help of guest
lectures, case studies, digital content (self-study tasks and learning videos), and supplementary
exercises, relevant topics are exploredin-depth and a profound understanding onthe part of the
studentsis facilitated.

63




Learning outcomes:

Academic:

After successfully completing the module the students

- have in-depth knowledge of the financial restructuringof companies.

- have a holistic understanding of financial problems in companies and have comprehensive
methodologicaland problem-solving skillsinthis regard.

- understand measurestorestructure the financing ofa company and can economically justify
decisionsin this regard.

3> | - areableto transfer current researchresultsinto practicalrecommendations.
Soft skills:
After successfully completing the module, students are able to
- solve unfamiliar problems using theoretical frameworks and structured approaches.
- understand, critically assess and apply scientific knowledge. - justify their decisions with the
help of a clearandlogical argumentation. -relate scientific knowledge and practical applications.
- understandtheinterests of different playersin complex negotiations and use these insights for
successful negotiations.
6 Description of possible electives within the modules:
none
7 | Examination: Final Module Exam
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexam maximumof12o0 |70 %
min.
2 | Case Studies (might bein groups) max.12 pages 30 %
9 | Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
No1 3.00CP
Relevant Work
No 2 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
13 Module Prerequisites:

Recommended: Successful completion of the module "Investment and Finance".
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14

Presence:

Presenceisstrongly recommendedtowarrantlearning success.

Mobility/Acknowledgement:

15
Use of the module for other course programs | none
. Department:
Responsible Lecturer: : . .
16 Prof. Dr. Christoph Schneider Unl\{er5|ty ofMunster,.School of
Businessand Economics
17 Misc.:

The moduleis assignedto the corporate transformationtrackasacore module.
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Foundations of Sustainable Finance

Module Title english: Foundations of Sustainable Finance

Course Program: BachelorBusiness Administration

1

Module No: TRB 6 State:Elective Language of Instruction: English

Turn: eachwinter Duration: 1

semester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Foundations of Sustainable Finance Compulsory| 30h (2 |60
CH)

Presence
(h+ CH)

2 | Exercise |Tutorialon Foundations of Sustainable Compulsory| 30h (2 |60
Finance CH)

Module Profile:
Purpose of the module/integrationinto curriculum
This module is part of the Finance Track. It builds on the classical Finance theoriesthatyou
studied in the module “Corporate Finance”. In this module, we extendthese theories by
discussingthe latest empiricalandtheoretical researchin Sustainable Finance.
Course content:
We start by defining the concept of sustainability and study how to measure and evaluate the
sustainability offirms and investment portfolios. We then discuss how more responsible and
greenpolicies affect the financial performance andvaluation of firms. In the third part of the
class,we focus on the risk-returnimplications of socially responsible investing (SRI).
The key learning objectives are:

Understanding and measuring sustainability.

The impact of more responsible and green policies on firm value.

Performance of SRI portfolios.
While most of the class focuses on academic papers, we also look at how practitioners define and
evaluate sustainability, the practicalimplications of managing investment portfolios responsibly,
and how managers can create financially successfuland more sustainable companies.

Learning outcomes:

Academic:

In this module, students obtain first insights into Sustainable Finance.

After completing this module, they should have three core competencies:

(2) Measuring and evaluating the sustainability offirms and investment portfolios.

(2 Understanding the impact of different sustainability standards on firm valuation.

(3) Understanding the performance implications of SRI.

Softskills:

Within the tutorial, students work togetherinteamsto prepare and present case studies. Thereby,
they can practice their presenting, writing, and teamwork skills. Aswe expect a strongly
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international group of studentsin this class, the teamwork on the case studies also allows
studentsto practice theirintercultural teamwork skills.

Description of possible electives within the modules:

6
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
Number and Type; Connection to . Part of finalmark
No Duration .
Course in%
8 1 | Writtenexam 90 min. 85 %
2 | Case study with presentation (in maximum of 20 pages & 15 %
groups) maximum of 30 min.
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
No1 3.00CP
Relevant Work
No 2 1.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
Module Prerequisites:
13 | Requiredknowledge is the course "Corporate Finance". The number of participants can be
restricted.
14 Presence:
Presenceisstronglyrecommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
. Department:
16 Responsible Lecturer: University of Miinster, School of

Prof. Nadja Guenster . .
Business and Economics
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17

Misc.:
Track:finance (core module).
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Foundations of Innovation Management

Module Title english: Foundations of Innovation Management

Course Program: BachelorBusiness Administration

1 || Module No: TRB 7 State:Elective Language of Instruction: German or English
Turn: eachsummer Duration: 1

2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Foundations of Innovation Management Elective 3o0h(2 |60
CH)

Presence
(h+ CH)

2 | Exercise | Tutorial Foundations of Innovation Compulsory|30h (2 |60
Management CH)

Module Profile:

Purpose of the module/integrationinto curriculum

The module combines and integrates relevant management concepts that have beentaught
among othersin the modules Foundations of Business Administration, Foundations of Marketing,
Management Account and Controland Management and Governance and broadens the acquired
knowledge by innovationspecific and strategic aspects.

Course content:

In Innovation Management factors, goals, strategies, process elements, and organizational
structures ofa systematic management of new products, processesrelatedtotheirdevelopment
as wellas the underlying interplay between different domains and departmentsina company are
taught and discussed. This is accompanied by case studies of successful and failed innovations
elaborated by the studentsto deepenthe knowledge ofrelevant conceptsandtheories.

Learning outcomes:
Academic:
Upon completion of the course the studentis able to...

apply fundamentalinnovation management concepts; knowthe main objectivesand
different facets of innovation managementandassesstheirrelevance.

understandthe elementalactionframework ofinnovation management and differentiate
between micro-, macroenvironmental and situational factors.

understandthe strategic natureofinnovation management; knowandapply different
product development, branding, timing, and ccoperation strategies.

understandthe holisticinnovation management process-from market situation analysis
to market entry.

developan understanding for organizational structures and processes; recognize the
substantialinfluence of individual roles and the culture withinan organizationonits
innovativeness.
Soft skills:
Upon completion of the course the studentis able to...
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evaluate empiricalresearch based onown experiences.
engage indiscipline-specific discussions.

Description of possible electives within the modules:

6
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
8 No | Number and Type; Connection to Course Duration Part of finalmarkin %
1 | Writtenexamon Innovation Management 60 min. 100 %
Study Work:
9 No ‘ Number and Type; Connection to Course | Duration
1 ‘ Practical exercises onInnovation Managementin groups | 240 min.
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
Relevant Work No1 3.00CP
Study Work No1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3’30/0
Module Prerequisites:
13|\
one.
1 Presence:
4 | Attendanceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
Univ.-Prof. Dr. Thorsten Hennig-Thurau School of Businessand Economics
17 Misc.:

Track: Marketing (coremodule).
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Trade and Company Law

Module Title english: Trade and Company Law
Course Program: BachelorBusiness Administration
1 || Module No: TRB 8 State:Elective Language of Instruction: German
Turn: each Duration: 2
2 | comester semesters Semester:sor6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Trade law and Company Law| Compulsory|30h (2 CH) | 60
2 | Lecture Company Lawll Compulsory|30h (2 CH) | 60
Module Profile:
Course content:
Introductionto Trade and Company Law. The lecture in Trade Law is based on skills obtained
earlierwithinthe scope of the lecture in Civil Law. In detail, the lecture will deal with the term of
4 | the trader,the commercialregister,the company law, types of representation,and other
particularities ofthe trade law. In the field of Company Law| the lecture presentsthe German
types of partnerships (GbR, OHG and KG). The lecture in Company Law |l introduces the German
typesof incorporations (GmbHand AG) to the students.In Company Law| as well as in Company
Law II, the Course content are types of representation and different kinds of liabilities.
Learning outcomes:
Academic:
The lecturesinTrade and Company Law provide an overviewon allfields of law relevant to
companies. The learning outcomes are expectedto be beneficial for future managerstocometo
5 strategicand useful business decisions. The studentswill encounterallrelevant legalnorms
within the Trade Law and will know which type of company is best to apply. Eventually, the
studentsare able to evaluate and assess powers of representation andrisks of liability that are
inherentto certaintypes of companies.
6 Description of possible electives within the modules:
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Final Examin Trade law and Company Law | 60 min. 50 %
2 | Final Examin Company Law Il 60 min. 50 %
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9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
No 1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | none
1 Presence:
4 |l presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
Master Business Administration, Master
Use of the module for other course programs Economics
15
Module Title english Trade and Company Law
English translation of module components No 1: Trade lawand Company Law |
from section 3 No 2: Company Law I
16 Responsible Lecturer: Department:
Professor Dr. Johann Winfried Kindl School of Businessand Economics
Misc.:
17 || Trade law and Company Law| will be offeredin the winterterm, Company law Il in the summer

term.Bachelor Business Administration: Track Accounting (additional module).
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Hello World - Introduction to Data Science

Module Title english: Hello World- Introductionto Data Science
Course Program: BachelorBusiness Administration
1 || Module No: TRB 9 State:Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Introductionto Data Science Compulsory|30h (2 CH) |60
2 Exercise Tutorial Introductionto Data Science Compulsory|30h (2 CH) | 60
4 | Module Profile:
5 | Learningoutcomes:
6 Description of possible electives within the modules:
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Projectwork (in groups) maximum of 60 100 %
pages
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
RelevantWork No1 4.00CP
Total 6 CP
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12

Weight of the module grade forthe overall grade:

3130/0
) Module Prerequisites:
3 | none
Presence:
14

Presenceis stronglyrecommendedtowarrant learning success.

Mobility/Acknowledgement:

Use of the module for other course programs

Bachelor Economics

15 | Module Title english Hello World- Introductionto Data Science
English translation of module components No 1: Introductionto Data Science
from section 3 No 2: Tutorial Introduction to Data Science
. . Department:
16 Responsible Lec}urer. University of Miinster, School of
Prof. Dr. Raoul Kiibler . .
Businessand Economics
Misc.:
17

Track Data Analytics (core subject).
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Human Resource Management & Entrepreneurship

Module Title english:

Human Resource Management & Entrepreneurship

Course Program:

BachelorBusiness Administration

1 || Module No: TRB 10 | State:Elective Language of Instruction: German
Turn: each Duration: 1
2 | comester semester Semester:5 or 6 CP: 6 Workload (h): 180
Module Structure:
No | Type Course State Workload (h)
Self-
Presence Study
1 Lecture Human Resource Management & Compulsory| 30h (2 |60
Entrepreneurship CH)
2 | Exercise |TutorialHumanResource Management& Compulsory| 30h (2 |60
Entrepreneurship CH)
Module Profile:
Course content:
In this module the basic knowledge fora successful Human Resource Managementisimparted. A
specialfocus is put on start-ups and newly founded companies. These companiesface special
challengesin HRM.
Themes Learning objectives
Recruiting: J Introductionto employerbranding
o "War for talents": how cana start-up outperform larger
organizations?
o Personnel marketinginthe start-up phase
o Digitalizationinrecruiting
4 Assessment: o Personnel selectionaccording to DIN 33430 for start-ups,
including
o0 Job analysis
o Psychometric Properties oftest procedures
o Psychologicalassessmentin personnelselection
HR development: o Importance of firstemployees
o Methods of HR development
o Strategic personnel developmentin start-ups
J Leadership & Teamwork
o Increasinginnovation
The entrepreneur o Entrepreneursasthe centrumof an organization?
o Requirements forentrepreneursin HR (e.g. HR laws &
regulations)
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o What makes an entrepreneur? Impetus for self-analysis
o Psychological constructsrelatedto entrepreneurship:
Psychological key competenciesinbuildinga company

Learning outcomes:

Academic:

The following competencies fromthe field of business psychology and HRM will be taught:

. Conceptionof a successful recruiting strategy fora start-up, as well as the theoretical
models background from the field of of an employerbranding.

. Knowledge for the The process and function of personnel marketingin start-upsselection
of theright personnel marketing instruments

° Carrying out a How to conduct a job analysis requirements analysis

o Acquisition of knowledge about psychometric testinstruments for performance and
personality measurement

. Personnelselectionaccording to DIN 33430 for start-ups. Using examples, the

participants are studentswill be introducedto the applicationand evaluation ofan the test
proceduresassessment center

. Acquisition of Knowledge knowledge of about classical and innovative methods of
personnel development, especially forthe promotionfield of leadership, teamwork, innovation
and entrepreneurship

Further professional competencies:

o Statistical basics of classicaltest theory (testtheory

o Statistical modelsto calculate benefits ofrecruitment and selection Benefit models of HR
selection (e.g.,BCG model)

. Basics of Machine Learningand NLPin the context of HR selection

. Conception of HR strategies

Soft skills:

o Acquisition of knowledge about tatistical training on the basics of psychometric
Propertiespsychometric quality criteria.

o Assessment and Ccritical classification evaluation of empirical studiesin the field of
psychology, and business ,and economicsadministration

. Acquisition of knowledge of theabout the basic principles of successful HR management
in start-ups

o Potentialanalysiswithregardto own start-up projects

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 |Writtenexam ’90 min. ‘100%

Study Work: none

10

Prerequisites for Credit Points:
The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.

11

CP Assignment:
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No1 1.00CP
Presence

No 2 1.00CP
RelevantWork No 1 4.00CP
Total 6 CP

12

Weight of the module grade forthe overall grade:

3’30/0

1 Module Prerequisites:

3 | none

1 Presence:

4 Presenceisstrongly recommendedtowarrantlearning success.
Mobility/Acknowledgement:

15
Use of the module for other course programs | BachelorEconomics

. Department:

16 I;esfpgnslljble_ IC.IeBctuga_r. University of Miinster, School of
rof. Ur. bavid bendig Businessand Economics
Misc.:

17
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Consolidated Financial Statements

Module Title english: Consolidated Financial Statements
Course Program: BachelorBusiness Administration
1 || Module No: TRB 11 State:Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or 6 CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
1 Lecture Consolidated Financial Statements Compulsory|45h (3 |90
CH)
2 | Exercise | Tutorialon ConsolidatedFinancial Statements| Compulsory| 15 h (1 30
CH)
Module Profile:
Purpose of the module/integrationinto curriculum
Enterprises can be organizedin different ways. For example, companies might legally be
standalone entities, but, at the same time, they might be economically dependent oneachother.
These economically interconnected companies, so-called groups, are a challenge tofinancial
reporting, asthe individual statements ofthese companies lack information about the economic
situation of the group as a whole. Subject of this module is the consolidation of individual
financial statementsinto group financial statements. Thus, this module deepens students’
knowledge onfinancial reporting.
Course content:
This module focuses mainly on consolidatedfinancial statements prepared under HGB (German-
GAAP) and International Financial Reporting Standards (IFRS). Students will learnthe basicsand
fundamentals of consolidatedfinancial statementsaccompanied by several consolidation
4 techniques like the purchase method, the proportional consolidationandthe equity method.

Thesetechniquesare trainedon the basis of practical examples. Moreover, legal requirements
and the preparation of consolidatedfinancial statementswill be covered, as well as the scope of
consolidatedfinancial statements. Furthermore, specific questions withregardto consolidated
financial statement like deferred taxes will be emphasized. Additionally, the fundamentals and
basic principles of auditing will be covered. After successfully completing this module, students
will have a deeperknowledge on consolidation, will be able to consolidate ontheirown, and will
be able to understand related problems corporations and audit firms face in their daily work. This
courseisintendedto be a lecture and, as such, the primary responsibility for learning will rest
with the students. There will be examplesto explain how to apply theoryin “real” life. The
objectiveisto develop a working knowledge of the basic principles of IFRS and consolidated
financial statements (IFRS and HGB) in orderto be able to adopt this knowledge to concrete
accounting situationsasthey apply to corporations and audit firms. Backgroundinformationin
form of additional reading material will be provided. The quality of students learning experience
will depend on the extent of their motivation, initiative, preparation forclass, and attention during

78




class.The instructor’srole will be to support the learning experience by providing a course
structure, course materials, and lectures.

Learning outcomes:

Academic:

After successfully completing this module, students will have comprehensive knowledge on
consolidatedfinancial statements underboth German GAAPand IFRS. Studentswill be able to
consolidate on theirown and thus be able to interpret group financial statements. Students will
also be ableto analyzeissuesrelatedto consolidation from a theoretical-conceptual perspective.
They will be equipped to assess consolidationregulations andtechniqueswithina conceptual

5 || framework. Students will have a profound understanding ofthe topics covered andwill be trained
in maintaining a criticalapproachwhen assessing financial reporting principles.
Softskills:
Afterthe successful completion of this module, students are able to analyze soundtheoretical
issuesas well as to identify practical problem areas and solve them adequately. To adequately do
so, they will be trainedto gatherinformation from (academic) literature ontheirown and assess
their quality.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Written Exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.50 CP
Presence
1 No 2 0.50CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
Module Prerequisites:
13 || Recommended: Knowlege based on the modules Foundations of Accounting, and Financial
Accountingand Taxation
Presence:
14

Presenceisstronglyrecommendedtowarrantlearning success.
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Mobility/Acknowledgement:

15 BachelorEconomics, BachelorInformation
Use of the module for other course programs Systems

6 Responsible Lecturer: Department:
Prof. Dr. Hans-Jiirgen Kirsch School of Businessand Economics
Misc.:

17

The moduleis a core module in the accounting track.
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Marketing Strategy in Action

Module Title english: Marketing Strategyin Action
Course Program: BachelorBusiness Administration
1 | Module No: TRB 12 State: Elective Language of Instruction: English
2 Tum: each summer Duration: 1 Semester:5or6 | CP: 6 Workload (h): 180
semester semester 'S ’ ’
Module Structure:
No |Type Course State | Workload (h)
3 Presence(h |Self-
+ CH) Study (h)
1 Seminar | Marketing StrategyinAction Elective| 30h (2 CH) 150
4 | Module Profile:
Learning outcomes:
Academic:
Ability to solve a given problemin a realistic situation using learned methods.
3 Analyze, evaluate and synthesize the influence of environmentaland organizational
forces.
Anticipate andforecast changesincompetitorand customerbehavior.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration | Part of finalmarkin %
1 Group work: presentation, simulation game ‘ approx. 3o min. | 100 %
Study Work:
No | Number and Type; Connection to Course Duration
9 1 | Writtenexam 45 min.,
2 | presentation (ingroup) approx. 30 min.
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
11
Presence No1 1.00CP
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RelevantWork No1 4.00CP
No1 0.50 CP
Study Work
No 2 0.50CP
Total 6 CP

12

Weight of the module grade forthe overall grade:

3’30/0
1 Module Prerequisites:
3 | nonew
1 Presence:
4 |l presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15 . .
Use of the module for other course programs SB\fsctI;i:gr Economics, Bachelor Information
. Department:
Responsible Lecturer: : . .
16 Professor Dr. Manfred Krafft gﬂ;ﬁ;sslgya?,ij’\/élégitﬂ{iscghoo‘ of
17 Misc.:

The moduleis a core module in the marketing track.
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Public Firms

Module Title english: Public Firms

Course Program:

BachelorBusiness Administration

1 | Module No: TRB 13 State: Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3
(h+ CH) ?I:)“dy
1 Lecture Public Firms Compulsory|30h (2 CH) | 60
2 Exercise Exercise Public Firms Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
4 || The module can be understood by itself, however, see 12.
Course content:
Subject of this module are the peculiarities of public firms.
Learning outcomes:
Academic:
The studentsrecognise the peculiarities of public firms and can apply theirgeneral management
5 || knowledge onthem.
Softskills:
The studentslearnto understandand actively apply arguments. The exercise includes teamwork
and the application of presentation skills.
6 Description of possible electives within the modules:
none
7 || Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
1 | Writtenexam on Public Firms (No. 1) 90 min. 50 %
8 Work in Exercises (No. 2):
1 Assignment1 2p. 5.6 %
2 | Assignment2 2 p. 5,6 %
3 | Assignment3 2p. 5,6 %
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4 | Short Prasentation 10 min. 16.6 %

5 | Testexam 90 min. 16.6 %
9 | Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
No1 2.00CP
No 2 0,33CP
11
No 3 0.33CP
Relevant Work
No 4 0,33CP
No g 0.50 CP
No 6 0.50 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 Knowledge of foundations of management and Microeconomics|.
1 Presence:
4 |l Presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 BachelorEconomics, BachelorPolitics and
Use of the module for other course programs | Economics,Bachelor Economics andLaw, Dual
BachelorEconomics
16 Responsible Lecturer: Department:
Prof. Dr. Alexander Dilger School of Businessand Economics
Misc.:
17

Track Management (additional subject)
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Operations Management

Module Title english: Operations Management

Course Program: BachelorBusiness Administration

1 || Module No: TRB 14 State:Elective Language of Instruction: German or English
Turn: eachwinter Duration: 1

2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Operations Management Compulsory|30h (2 CH) | 60

Presence
(h+ CH)

2 | Exercise | Tutorial Operations Management Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

Operations Management covers the management of productionand service processesin
companiesandis rootedin the functionalarea of operations. The processes consideredinthis
functionalarea are closely relatedto processes of marketing, controlling and financial
management,which are consideredin other modules. For example, itis important for the
inventory management of productsto know the sales campaigns plannedin Marketing. This
module providesan introductionto operations management. Using selected practical case
studies, it shows the areas of application of Operations Management, impartsits basic
qualitative and quantitative methods and describesthe successful use of these methodswithin a
company.Inthe tutorial,tasksare usedto apply the lectures' contentsto concrete problemsand
deepenthe students' knowledge. Students should have successfully completedthe first and
second semester. Withregardto othercourses, knowledge fromthe lecture "Analysis for
Economists"aswell as "Statistics1"is recommended.

Course content:

The core objective of this module is to teachthe mostimportant qualitative and quantitative
methods under the below themes.

Themes Learning objectives

Forecastingand | Be ableto distinguish betweenthe different types of quantitative and
Demand Planning | qualitative models. Be able to determine and apply a forecast model
suitable for the data at hand. Be able to assessthe quality of forecasts.

Location Learnand be able toapply various approachesto making different decisions
Planning in location planning.

ProcessDesign | Learnto model, evaluate,andimprove processes usingvarious approaches.
Be ableto apply basic elements of queuing theoryin process design.
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Quality Understandthe importance of quality management and learn different
Management approachesto it. Learnthe use of control chartsin quality managementand
be able todetermineifa process meetsrequiredtolerance limits.

Inventory Understandthe various functions of inventory and the objectives of
Management inventory control. Be able to apply varioustechniquesto determine the
frequency and level of orders. Understandthe interaction ofinventory
managementwithdemandforecastingand how it relatestothe overall

supply chain.
Production Understandthe different approachesto production planning, such as
Planning manufacturing resource planning aswell as just-in-time productionand lean
manufacturing. Be able to performthe steps of Manufacturing Resource
Planning.
Scheduling Know the objectives of scheduling and be able toapply the respective
Operations methods, e.g., distributing tasks to different processing stations and

determining the orderin which they are processed. Know and be able to
apply different approachesto route planning.

Learning outcomes:

Academic:

The student should demonstrate the ability to reproduce his knowledge about the conceptsand
methods of Operations Management, toapply that knowledge toa new context,and to integrate
and apply the taught themes.

> | Softskills:
By preparing andreviewing the lecture contents andtasks givenin the exercise inworkgroups
during their self-study, students improve theirteam work skill. This is supported by a Learnweb
discussion forum thatis guided by the chair. Furthermore, this course increasestheirability to
understand formaltexts (like mathematical formulas) andto solve quantitative tasks.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ’ Duration ‘ Part of finalmarkin %
1 | Final writtenexam ’ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
11 | Presence
No 2 1.00CP
Relevant Work No1 4.00CP
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Total 6 CP

Weight of the module grade forthe overall grade:

12 3,3%
Module Prerequisites:
13 || Studentsshould have successfully passed the first and the second semester, especially the
lectures “Analysis for Business/Economics” and “Data Science I”.
1 Presence:
4 Presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 - .
Bach E ,Bach Inf
Use of the module for other course programs achelorEconomics, Bachelor Information
Systems
6 Responsible Lecturer: Department:
Prof. Dr.-Ing. Bernd Hellingrath School of Businessand Economics
Misc.:
17 | Forthe BachelorBusiness Administration: Track Operations & Supply Chain Management (core

subject).
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Price Management

Module Title english:

Price Management

Course Program:

BachelorBusiness Administration

1 || Module No: TRB 15

State:Elective Language of Instruction: English

Turn: eachwinter

Duration: 1

2 | comester semester Semester:sor6 | CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH) )
1 Lecture Price Management Compulsory|30h (2 CH) | 60
2 Exercise Tutorial on Price Management Compulsory|30h (2 CH) | 60

Module Profile:

Microeconomics.
Course content:

of the pricing process.

Themes

Purpose of the module/integrationinto curriculum
This teaching unitis an in-depth lecture inthe field of price management. The module builds on
the basic modules Marketing Management and Marketing Analytics and on contents of

This teaching unit deals with the business perspective of price management, addresses specific
objectivesandtools of price management, and highlights both strategicand operationalaspects

Learning objectives

4 Price Strategy

Studentswill be able to explainthe objectives of price management
and the basic strategies of price positioning.

Price Analysis

Studentswill understandthe relevant variablesinfluencing price
determination, will be able to analyze price-demand functions, and
will learn methods for measuring consumers' willingness to pay.

Price Setting

Studentswill be able to perform price optimizationand explain both
single and multi-dimensionalapproachesto pricing.

Price Communicaton
and Implementation

Studentswill understandthe fundamentals of behavioral pricing and
learnwhat business decisions needto be made when implementing
prices.

Price Monitoring and
Adjustment

Students understandthe functions of price monitoring and can explain
selectedtools of price controlling.
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Learning outcomes:

Academic:

Studentswillbe able to ...

- provide a comprehensive overview of price management from a business perspective;

- separate strategic and operational aspects of price managementandassignthemto the
different stagesof the price management process;

> - perform basic mathematical considerations for price management suchasthe analysisofa
price-demand function or price optimization;
- apply behavioraland psychologicalaspectsto support pricing decisions.
Softskills:
Since the module is conductedin English, the students' “Business English" skills are sustainably
promoted.
6 Description of possible electives within the modules:
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Written exam | 90 min. | 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
) Module Prerequisites:
3 | none
1 Presence:
4 || Attendanceis strongly recommendedto enhance learning.
Mobility/Acknowledgement:
15

Bachelor Economics, BachelorInformation

Use of the module for other course programs Systems
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16

Responsible Lecturer:
Professor Dr. Manfred Krafft

Department:
University of Miinster, School of
Business and Economics

17

Misc.:
Tracks: Marketing (core module).
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Principles of Entrepreneurship

Module Title english: Principles of Entrepreneurship
Course Program: BachelorBusiness Administration
1 [ Module No: TRB 16 State:Elective Language of Instruction: English
» | Turn: eachsummer Duration: 1 Semester:sor6 | CP: 6 | Workload (h): 180
semester semester S ’ ’
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Principles of Entrepreneurship Compulsory|30h (2 CH) | 60
2 | Exercise | Tutorial Principlesof Entrepreneurship | Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
This module givesanintroductionto the topic of entrepreneurship. Hence, no previous
knowledge from other modules is required.
4 Course content:
This module givesanintroductionto the topic of entrepreneurship. The learning contentincludes
fundamentals of entrepreneurshipwithregardto entrepreneurial decision-making, the creation of
business models and the recognition of opportunities and risks. Participants will learn how to
think and act entrepreneurial, allowing forthe successfulimplementation ofideas and innovation
processes.
Learning outcomes:
Academic:
The students
- develop a profound understanding ofthe entrepreneurial mindset
- understand how to manage opportunities and challenges concerning entrepreneurial activities
5 | - developan understanding of the innovation process
- comprehendthe relevance of customerneeds for new product development
- understand how to finance the foundation and growth of a new venture
Soft skills:
The students learn how to convince important stakeholders oftheiridea within a pitch situation
(optional)
6 Description of possible electives within the modules:
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course Duration Part of finalmarkin %
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1 | Writtenexam 120 min. 100 %
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | none
Presence:
14
none
Mobility/Acknowledgement:
15 . .
Use of the module for other course programs SBachelor Economics, BachelorInformation
ystems
. . Department:
16 Respon5|ble. Lecturgr. University of Miinster, School of
Prof. Dr. David Bendig . .
Businessand Economics
17 Misc.:

Track: EntrepreneurshipandInnovation — core course
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Quantitative Methods in Logistics

Module Title english:

Quantitative Methods in Logistics

Course Program:

BachelorBusiness Administration

1 | Module No: TRB 17

State:Elective

Language of Instruction: German

Turn: eachwinter

Duration: 1

2 | comester cemester Semester:sor6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH) )
1 Lecture Quantitative Methodsin Logistics Compulsory|30h (2 CH) | 60
2 | Exercise Practice Quantitative Methods in Logistics | Compulsory |30 h (2 CH) | 60

Module Profile:

4 Course content:

Themes

Learning objectives

Purpose of the module/integrationinto curriculum
Many logistics driven companiesaim at achieving a significant competitive advantage by using —
on top of best practicesand standard processes - advanced methods for operational decision
making.In orderto be ableto assess given methods and to deliberately develop better methods,
itis necessarytomodelthe operational logistics decision problems ofa company
mathematically,andto understand the relationship between model characteristics and solution
methods. This module provides both an introductionto mathematical modeling of operational
logistics decision problemsand an understanding of the relationship between model
characteristics and solution methods. For each of the basic operational logistics problem classes,
typical operational decision problems are identified, modeled mathematically, and analyzed with
respectto possible solution methods. In the exercise part of the module, modeling techniques
areapplied, and the understanding of solution methods for the discusses types of decision
problemsis consolidated. The module provides the basics required for independent method
development. This module and the module Operations Management complement each other.

The module provides an introductionto both modeling operational decision problemsin logistics
and the corresponding solution methods.

Modeling basics

Get to know the basic approach of mathematical modeling of operational

decision problems in logistics.

Network Flow
Problems

Be able to identify network flow problems and to model network flow
problems mathematically. Get to know and be able to apply the principal
solution methods for network flow problems. Understandthe relationship
between modeland solution method for network flow problems.

Vehicle Routing
Problems

Be ableto identify vehicle routing problems and to model network flow
problems mathematically. Get to know and be able to apply the principal
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solution methods for vehicle routing problems. Understandthe relationship
between modeland solution method for vehicle routing problems.

Inventory Be ableto identify inventory management problemsandto modelinventory
Management management problems mathematically. Getto know and be able to apply the
Problems principal solution methods for inventory management problems. Understand

the relationship between modeland solution method for inventory
management problems.

Learning outcomes:

Academic:

The attendees ofthe module are eventually able toidentifyin a real-word context the different
types of logistics decision problemsin the areas network flows, vehicle routing,and inventory
management. Moreoverthe attendees are able to model the identified decision problem formally,
and to create modelvariants suchthat different types of solution methods can be applied. The

5 || gatheredknowledge abouttherelationship between mathematical modeland solution methods
providesthe attendeeswitha starting point for method development from scratch.
Softskills:
The module trains analytical thinking. The attendeeswork onrelated exercise tasks and are
thereby encouragedtointeract and discusswith each other. The discussion is supported by
members of the teaching unit. By presenting the results ofthe exercisesinthe style of a scientific
conference, the attendeesacquire presentation skillsand science communication skills.
6 Description of possible electives within the modules:
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course | Duration :]a:/t of final mark
(o]
8 1 | Writtenexam maximum of 120 min. 50 %
2 | Case studieswith writtenassignmentand | maximum of 20 pages, 50 %
presentation (canbein group) maximum of 30 min.
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00 CP
11
No 1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
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12

Weight of the module grade forthe overall grade:

3130/0
) Module Prerequisites:
3 | The numberof participants can be restricted.
1 Presence:
4 | presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorInformation Systems
. . Department:
16 Responsible LeFturer. University of Miinster, School of
Dr. Stephan Meisel . .
Businessand Economics
Misc.:
17
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Seminar in Business

Module Title english: SeminarinBusiness

Course Program: BachelorBusiness Administration

1 || Module No: TRB 18 | State:Elective Language of Instruction: German or English
Turn: each Duration: 1

2 | comester semester Semester:sor6 || CP: 6 Workload (h): 180
Module Structure:

No |Type Course State Workload (h)

Self-
3 Presence Study
h+ CH
(h+ ey

1 Seminar SeminarinBusiness Administration Compulsory|30h (2 CH) [150
Module Profile:

Purpose of the module/integration into curriculum

Studentslearn how to work scientifically by writing and presenting aterm paperand getin-depth
knowledge on a specific business subject.
Course content:

4 Within the seminar, studentswrite a term paperto a specific subjectin one of the fields of
Business Administration. The subjectsvaryin time and can be interdisciplinary. The paperwill be
presented (alone orin group, depending on seminar) anddiscussed. The Seminarin Business
Administration hasthe goalthat students learn how to individually work on a business problem
with scientific methods within a prescribedtime-span, to presentthe resultsin the paperinan
adequateway and to present the resultsinthe seminar. Students are thus preparedto write the
Bachelor'sthesis.

Learning outcomes:

Academic:

Students broadenand deepen theirknowledge in specific fields of Business Administration. They
learn how to integrate different contents of Business Administration. They are trained to wirk with

5 | the scientific literature, toreflect onstudies critically, to structure a problem and to formulate
theirown thoughts clearly.

Soft skills:
To write a scientific text (term paper), time and self-management, presentationtechniques, team
work.

6 Description of possible electives within the modules:
none

7 | Examination: Final Module Exam
Relevant Work:

8 Number and Type; Connection to . Part of finalmark

Duration c o
Course in%
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1 | Termpaperand presentationwith Maximum of 15 pagesand 100 %

discussion maximum of go min.

9 || Study Work: none

Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully

completed.

CP Assignment:

Presence No1 1.00CP
11

RelevantWork No1 5.00 CP

Total 6 CP
12 Weight of the module grade forthe overall grade:

3,3%
1 Module Prerequisites:

3 | The numberof participantsinthe seminarcanbe limited.

14 Presence:

Presenceisrecommendedtowarrant learning success.

Mobility/Acknowledgement:
15

Use of the module for other course programs | BachelorBusiness Administration

. Department:

Responsible Lecturer: : . . .

16 Professor Dr. Peter Kajiiter Umver5|tyof.l\/\unster,SchoolofBusmess
and Economics

Misc.:

17 || Dependingon subject of the seminar: Track Accounting (additional subject) or Track Finance

(additional subject) or othertracks
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Special Topics in Accounting

Module Title english:

Special Topicsin Accounting

Course Program:

BachelorBusiness Administration

Module No: TRB

0 State:Elective Language of Instruction: German or English

Duration: 1

Turn: irregularly Semester:5or6 | CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State | Workload (h)
Presence(h | Self-
+ CH) Study (h)
1 Lecture Special Topicsin Accounting Elective| 30h (2 CH) 60
2 | Exercise |Tutorial SpecialTopicsin Accounting Elective| 30 h (2 CH) 60

Module Profile:

Purpose of the module/integration into curriculum

The module extends and deepens knowledge inthe field of Accounting, especially concerning
currentissues.

Course content:

In this module, currentissuesin thefield of accounting are presented. The courses have varying
contents, depending on the current developmentsandare carried out by differentteachers.In the
individual courses, tutorial contentand case studies are integrated. In so doing particular
attentionis paid to the fact that the coursesfit into the currentresearch areas ofaccounting.
Courses may vary each semester.

Learning outcomes:

Academic:

The students getto know changing currentissuesand thereby also specialize depending ontheir
specificarea of interest. They learntechniques and methods, building on theoretical foundations,
that qualify for starting a careerinthis particularfield. Due to the close link betweenresearchand
teachinginthis module, studentsrecognize the direct relation between economic researchand
timely professional requirements.

Soft skills:

Studentslearntocritically reflect and discuss currentissuesin Business.

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 Final written exam maximumofi120 |[100%

min.
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Study Work:

No ‘ Number and Type; Connection to Course Duration
9 1 | Accordingtothe teacherone of the following: Presentation (approx. 30 | approx. 30 min. or
min.) or written assignment (up to 600 words) or other equivalent up to 600 words
seminartypicaltasks.
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
Relevant Work No1 3.00CP
Study Work No 1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
1 Module Prerequisites:
3 || none
1 Presence:
4 Attendanceisrecommendedtowarrantlearning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs BachelorEconomics
16 Responsible Lecturer: Department:
ProfessorDr. PeterKajiiter School of Businessand Economics
Misc.:
17

Track Accounting (additional subject)
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Special Topics in Business Administration

Module Title english: Special Topicsin Business AdministrationA/ B

Course Program: BachelorBusiness Administration

1 [ Module No: TRB 22 || State:Elective Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 || CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State Workload (h)
Self-

Presence Study

1 | Lecture SpecialTopicsin Business Administration Compulsory|30h (2 |60
CH)

2 | Exercise |TutorialSpecialTopicsin Business Compulsory|30h (2 |60

Administration CH)

Module Profile:

Purpose of the module/integrationinto curriculum

The module extends and deepens knowledge inthe field of business administration, especially
concerning currentissues.

Course content:

In this module, currentissuesin the field of business administration are presented. The courses
have varying contents, depending on the current developmentsandare carried out by different
teachers.Inthe individual courses, tutorial content and case studies are integrated. In so doing
particularattentionis paid to the factthatthe coursesfit into the currentresearchareas of
business administration. Courses may vary each semester.

Learning outcomes:

Academic:

The students get to know changing current or specificissues and thereby also specialize
depending on theirspecific area of interest. They learntechniques and methods, building on

5 || theoreticalfoundationsthat qualify for starting a careerinthis particularfield. Due to the close
link betweenresearchandteachingin this module, studentsrecognize the direct relation
betweeneconomicresearchandtimely professional requirements.

Soft skills:

Studentslearntocritically reflect and discuss currentissuesin business.

6 Description of possible electives within the modules:
Courseswith a totalof 6 CP have to be chosen

7 || Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
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1 Final written exam maximumof120 |100%
min.
Study Work:
No ‘ Number and Type; Connection to Course ‘ Duration
9 1 | Accordingtothe teacherone of the following: Presentation (approx. 30 | approx. 30 min. or
min.) or written assignment (upto 600 words) or otherequivalent up to 600 words
seminartypicaltasks.
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
RelevantWork No1 3.00CP
Study Work No1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
) Module Prerequisites:
3 | none
1 Presence:
4 Attendanceisrecommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
ProfessorDr. PeterKajiiter School of Businessand Economics
Misc.:
17
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Special Topics in Finance

Module Title english: Special Topicsin Finance

Course Program: BachelorBusiness Administration
1 2/l4odule No: TRB State:Elective Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 | CP: 6 Workload (h): 180

semester

Module Structure:

No |Type Course State Workload (h)
Presence Self-

3 Study
h+CH

( ) )

1 Lecture Special Topicsin Finance Compulsory|30h (2 CH) | 60

2 | Exercise |TutorialSpecialTopicsinFinance Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

The module extends and deepens knowledge inthe field of Business Administration, especially
concerning currentissues.

Course content:

4 |l Inthis module, currentissuesin the field of finance are presented. The courses have varying
contents, depending on the current developmentsandare carried out by differentteachers. In the
individual courses, tutorial contentand case studies are integrated. Inso doing particular
attentionis paid to the fact that the coursesfit into the currentresearch areas offinance. Courses
may vary each semester.er.

Learning outcomes:

Academic:

The students getto know changing currentissues and thereby also specialize depending ontheir
specificarea of interest. They learntechniques and methods, building on theoretical foundations,
that qualify for starting a careerinthis particularfield. Due to the close link betweenresearchand
teachinginthis module, studentsrecognize the direct relation between economicresearchand

5 timely professional requirements.
Soft skills:
Students learnimportant key skills. Inaddition to the ability to organize andwork in a structured
manner, time managementis promotedthrough binding deadlines for submission have to be met
if studentswork on an assignment. Writing an assignment trains students in scientific work.
Working in groups strengthens teamwork skills.

6 Description of possible electives within the modules:

none

7 || Examination: Final Module Exam

8 || Relevant Work:
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No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Writtenexam maximumof120 |[100%
min.
Study Work:
No ‘ Number and Type; Connection to Course ‘ Duration
9 1 |Accordingtothe teacherone ofthe following: Presentation maximum of 30 min. or
(approx.30 min.) or writtenassignment (up to 600 words) orother | maximum of 600
equivalent seminartypicaltasks. words
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00CP
11
Relevant Work No1 3.00CP
Study Work No 1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | Recommende: Fundamentals of Finance
14 Presence:
Attendanceisrecommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | Bachelor Economics
6 Responsible Lecturer: Department:
ProfessorDr. PeterKajiiter School of Businessand Economics
Misc.:
17

Track Finance (additional subject)
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Special Topics in Management

Module Title english: Special Topicsin Management

Course Program: BachelorBusiness Administration

1 2/l6odule No: TRB State:Elective Language of Instruction: German or English

. Duration: 1

2 || Turn: irregularly semester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH)
(h)
1 Lecture Special Topicsin Management Compulsory|30h (2 CH) | 60
2 | Exercise | TutorialSpecialTopicsin Management |Compulsory|30h (2 CH) |60
Module Profile:
Purpose of the module/integrationinto curriculum
The module extends and deepens knowledge inthe field of management, especially concerning
currentissues.
Course content:

4 |l Inthis module, currentissuesin the field of managementare presented. The courses have varying
contents, depending on the current developmentsandare carried out by differentteachers.In the
individual courses, tutorial contentand case studiesare integrated.Inso doing particular
attentionis paid to the fact that the coursesfit into the currentresearcharea of management.
Courses may vary each semester.

Learning outcomes:

Academic:

The students getto know changing currentissues and thereby also specialize depending ontheir
specificarea of interest. They learntechniques and methods, building on theoretical foundations,
that qualify for starting a careerinthis particularfield. Due to the close link betweenresearchand
teachinginthis module, studentsrecognize the direct relation between economicresearchand
timely professional requirements.

> | Softskills:

Depending on the design of the module, students learnimportant key skills. In additionto the
ability to organize andwork in a structured manner, time managementis promoted through
binding deadlines for submission have to be metif studentswork on case studiesor an
assignment/essay hasto be written. Writing an assignment/essay trains studentsin scientific
work and giving a presentation trains studentsin presentation skillsandtheircommunication
skills.Workingin groups strengthens teamwork skills.

6 Description of possible electives within the modules:
none

7 | Examination: Examinations forevery part of the module

104



Relevant Work:

No | Number and Type; Connection to Course ‘ Duration ’ Part of finalmarkin %
8
1 | Writtenexam maximumof120 |[100%
min.
Study Work:
No ‘ Number and Type; Connection to Course ‘ Duration
9 1 |Accordingtothe teacherone ofthe following: Presentation maximum of 600
(approx.30 min.) or writtenassignment (up to 600 words) orother | words or maximum of
equivalent seminartypicaltasks. 30 min.
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00 CP
11
Relevant Work No 1 3.00CP
Study Work No1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | none
1 Presence:
4 Attendanceisrecommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
Professor Dr. PeterKajiiter School of Businessand Economics
Misc.:
17

Track Management (additional subject)
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Special Topics in Marketing

Module Title english: Special Topicsin Marketing

Course Program: BachelorBusiness Administration
1 2/l80dule No: TRB State:Elective Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 || CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State | Workload (h)
3 Presence(h | Self-
+ CH) Study (h)
1 Lecture Special Topicsin Marketing Elective| 30h (2 CH) 60
2 | Exercise |Tutorial SpecialTopicsin Marketing Elective| 30 h (2 CH) 60

Module Profile:

Purpose of the module/integration into curriculum

The module extends and deepens knowledge inthe field of Marketing, especially concerning
currentissues.

Course content:

In this module, currentissuesin the field of marketing are presented. The courses have varying
contents, depending on the current developmentsandare carried out by differentteachers.In the
individual courses, tutorial contentand case studies are integrated. In so doing particular
attentionis paid to the fact that the coursesfit into the currentresearchareas of marketing.
Courses may vary each semester.

Learning outcomes:

Academic:

The students getto know changing current or specificissues and thereby also specialize
dependingon their specific area of interest. They learn techniques and methods, building on
theoretical foundations, that qualify for starting a careerinthis particularfield. Due to the close
link betweenresearchandteachingin this module, students recognize the direct relation
betweeneconomicresearchandtimely professional requirements.

Soft skills:

Depending on the design of the module, students learnimportant key skills. In additionto the
ability to organize andwork in a structured manner, time managementis promotedthrough
binding deadlines for submission have to be metif students work on case studiesoran
assignment hasto be written. Writing an assignment trains students in scientific work and giving
a presentationtrains studentsin presentation skillsand theircommunication skills. Working in
groups strengthens teamwork skills.

6 Description of possible electives within the modules:
none

7 || Examination: Examinations forevery part of the module
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Relevant Work:

No | Number and Type; Connection to Course ‘ Duration ’ Part of finalmarkin %
8
1 | Writtenexam maximumof120 |[100%
min.
Study Work:
No ‘ Number and Type; Connection to Course ‘ Duration
9 1 | Accordingtothe teacherone of the following: Presentation maximum of 30 min. or
(approx.30 min.) or writtenassignment (up to 600 words) or other | maximum of 600
equivalent seminartypicaltasks. words
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00CP
11
Relevant Work No1 3.00CP
Study Work No1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | none
1 Presence:
4 Attendanceisrecommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
Professor Dr. PeterKajiiter School of Businessand Economics
Misc.:
17

Track Marketing (additional subject)
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Managing Radical Change and Innovation

Module Title english: Special Topicsin Radical Change + Transformation

Course Program: BachelorBusiness Administration
1 gllgodule No: TRB State:Elective Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 | CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
+
3 (h+ CH) )
1 Lecture Managing Radical Change and Innovation Compulsory|30h (2 |60
CH)
2 | Exercise [Tutorial ManagingRadical Change and Compulsory|30h (2 |60
Innovation CH)

Module Profile:

Purpose of the module/integration into curriculum

The module extends and deepens knowledge inthe field of Business Administration, withregard
to current economic changes, especially withregardto laborand digitalization.

Course content:

Organizations needto cope with and manage the radical societaland technological changesthey
are facing to successfully transform theirbusiness. To achieve a successful transformation,
people (i.e., leaders, employees, etc.) play akey role as they are an organization's most critical
resources. Theirexperience, knowledge, and skills, along with their creativity, effort, and
engagement, formthe basis for an organization’s ability to adapt and achieve sustainable
success. People need to propose new ideas or improvements to current products and processes,
and theyare activelyinvolvedindriving or hindering change. Therefore, the focus of this module
is on the human side of change and innovation. This module offers in-depth insightsinto change
management, innovation management, and organizational behavior by examining the nature of
individual and team behaviorsin work environments facing times of radical change and by
discussing how behaviors, emotions, and cognition affect the drive for change, creativity, and
innovation. The course will discuss and explore different topics at the individual, team, and
organizational levelsinclass. For instance, it focuseson topics relatedto assessing and fostering
change, managing digital transformations, andinnovator'sresilience afterfailure experiences.
Participants are encouragedto explore the interconnected nature ofthe various topicsto be
coveredand to developa holisticand critical understanding ofthe subject. A variety of different
teaching andlearning methodswill be applied (e.g., presentations, case studies, simulations,
reflective exercises) and participants are encouragedto be actively involvedin classes.

Learning outcomes:
The objective of this course is to increase yourunderstanding and abilities of how to effectively
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manage radical change andinnovationin today’s work environments and develop organizations
to remain competitive andinnovative intoday's fast changing world. On completion of this course
you should be able to:

1. Demonstrate anability to critically discuss contents ofthe course and demonstrate howit is
applicableto modernorganizations.

2. Diagnose the need for change and innovation within organizationsand be able to apply
appropriate diagnostic techniques.

3. Explain how to foster creativity andinnovationinteams and organizations.

4. Understandthe key challenges facedwhile driving change and innovationin organizationand
of how to dealwith them.

5. Appreciate therole of leadership, culture,and conflict withininterventions and be able to
identify appropriate frameworks for overcoming resistance to change andinnovate.

Description of possible electives within the modules:

6
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 Final written exam maximumof120 |[100%
min.
Study Work:
No | Number and Type; Connection to Course ‘ Duration
9 1 | Accordingtothe teacherone of the following: Presentation maximum of 30 min. or
(approx.30 min.) or writtenassignment (up to 600 words) or other | maximum of 600
equivalent seminartypicaltasks. words
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00 CP
11
Relevant Work No1 3.00CP
Study Work No1 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3’30/0
13 Module Prerequisites:

none
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1 Presence:

4 Attendanceisrecommendedtowarrant learning success.
Mobility/Acknowledgement:

15
Use of the module for other course programs | Bachelor Economics

16 Responsible Lecturer: Department:
Professor Dr. PeterKajiiter School of Businessand Economics
Misc.:

17

Supply Chain Logistics Management

Module Title english: Supply Chain Logistics Management

Course Program: Bachelor Business Administration

1 | Module No: TRB 32 State:Elective Language of Instruction: English

2 Tum: eachwinter Duration: 1 Semester:5or6 || CP: 6 Workload (h): 180
semester semester

Module Structure:

No | Type Course State Workload (h)
Self-
Presence Study
1 Lecture Supply Chain Logistics Management Compulsory|30h (2 60
CH)
2 | Exercise | Tutorial Supply Chain Logistics Management| Compulsory|30h (2 60
CH)
Module Profile:
Purpose of the module/integrationinto curriculum
Logisticsoftenis defined as havingthe rightitemin the right quantity at the right time at the right
place for the right price in the right condition to the right customer. Logistics incorporates all
4 industry sectorsand is of high importance for every company producing and selling goods. While

logisticsis having a focus onto the operative processes, supply chain managements deals with
the design, planning, execution, control,and monitoring of supply chains across several
organizations, thus having a broader viewthan logistics. The lecture complements and extends
the knowledge onlogistics and supply chainmanagement gainedinthe courses "Operations
Management" and "Quantitative Methodsin Logistics".
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Course content:
The course examines traditional logistics inthe context of the supply chain. Topics coveredin the
courseare:

Themes Learning objectives

Introduction To understandthe role of logisticsin organizations. To learnthe
primary activitiesin logistics.

History of Logistics To understandthe evolution of logistics from a functional-specific
towards a cross-functional and holistic entity.

Performance Measurement | To learn differentindicators for measuring the logistics
Systems performance. Tounderstandthe role of performance measurement
systemsin logistics.

Logisticsand Supply Chain | To understandthe differencesand connections between logistics
Management (SCM) and SCM.

Current Challenges and To learncurrentdevelopmentsandtrendsin logisticsinacademia
Trendsin Logistics and practice.

Learning outcomes:

Academic:

After completing the module, studentswill know the essential activitiesinlogistics and will be
able toassess the specialrole of logistics forcompanies. The knowledge acquired helpsin
understanding and solving complexrelationships and problemsin logistics bothwithin the
company and along the supply chain.

> | Softskills:
The preparation andfollow-up of the contents of the lecture aswellas the work on tasksin the
exercisesiscarriedout by the studentsin working groups, which strengthenstheirability towork
in ateam. This is supported by personal supervisionand a Learnweb discussion forum managed
by the chair. Furthermore, the students gainvaluable skillsin public speaking by presenting the
results of theirexercises.
6 Description of possible electives within the modules:
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 written exam max. 120 Min. 70 %
2 | Case studies(canbe in group) maximum of 10 30 %
pages
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully

completed.
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CP Assignment:

No 1 1.00CP
Presence
No 2 1.00CP
11
No1 3.00CP
Relevant Work
No 2 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
) Module Prerequisites:
3 | The numberof participants can be restricted.
1 Presence:
4 | presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
. Department:
16 I;res}pgl:srll:le Iée(::jrﬁlr'“in rath University of Miinster, School of
of. Lr-ing. be ellingra Businessand Economics
Misc.:
17

Track Operations & Supply Chain Management (additional subject).
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Taxation

Module Title english: Taxation
Course Program: BachelorBusiness Administration
1 [ Module No: TRB 33 | State:Elective Language of Instruction: German
Turn: each Duration: 1
2 | comester cemester Semester:5or 6 CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Stud
(h+ CH) v
3 (h)
1 Lecture Transaction Taxes Compulsory| 15 h (1 CH) |30
2 | Exercise | Tutorialon TransactionTaxes Compulsory| 15 h (1 CH) |30
3 | Lecture Income Taxes Compulsory| 15 h (1 CH) |30
4 | Exercise | TutorialonIncome Taxes Compulsory| 15 h (1 CH) |30
Module Profile:
Purpose of the module/integrationinto curriculum
Integrated knowledge oftax law, taxing processes andtax effects on businessesis of great
importance for efficient economic and business decisions. This does not only referto the basic
principles necessary totaxation, the different types of taxes, and taxpayers but requires profound
skillsin determining taxing consequences of alternative complex businesses. Withrespect to
Germantaxlaw being one of the most complex and fastest changing onesin the world it is of
greatimportancetoconsidertaxconsequencesnotonlyin advance but also as precisely as
possible. The course Advanced Taxation builds on the module "Principles of Corporate Taxation"
4 || and extendsthe acquiredknowledge interms of transactiontaxesandincome taxes.
Course content:
The part Transaction Taxes provides a deeper understanding of value-added tax (VAT). In this
respect,itelaborates onboth national and international (EUand non-EU countries) aspects. The
course may be extendedby an excursusinto real estate transfertax. The partIncome Taxes covers
the taxation of partnerships, corporations and hybrid legalforms in an advanced way. Afteran
intensive introductionintothe relevanttaxrules, the course focuses on making optimal business
decisionsfrom a tax perspective. The mostimportantissueis the choice of the legal form. Both
partsare accompanied by a tutorial, which helps to processthe lecture'stheoretical contentsin
practical cases.
Learning outcomes:
Academic:
After completing the course, students know about tax-relevant circumstances, are able to
evaluate themandcan structure themin an optimal economic way. Furthermore, they gain
5 | advanced knowledge about the consequences oftaxes on business decisions. They are able to
apply theirknowledge onactualtax-related problems.
In the written examination, the student should demonstrate the ability
. to developa coherentargument withina limited period of time,
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. to integrate andapply several conceptsandtaxrules,

o to apply thetax conceptsand taxrulesto individual cases.

Soft skills:

Studentsacquire knowledge through a combination of lecture, pre-processing and following up
on lecture material, exercises. They are responsible fortheirown instructed search for
information, including library, journals, internet etc. The solution of the exerciseswill be actively
discussed in exercise sessionsand moderated.

Description of possible electives within the modules:

6
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | Writtenexam on TransactionTax (No. 1) 60 min. 50 %
2 | Writtenexamon Income Tax (No. 3) 60 min. 50 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 0.50 CP
No 2 0.50 CP
Presence
No 3 0.50 CP
11
No 4 0.50 CP
No 1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 || skills from the module "Principles of Corporate Taxation" are recommended.
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15

Bachelor Economics, BachelorInformation

Use of the module for other course programs Systems
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Module Title english

Taxation

16

Responsible Lecturer:
ProfessorDr. Christoph Watrin

Department:
School of Business and Economics

17

Misc.:

Track:Accounting (core module).
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INTOP Business Simulation

Module Title english: INTOPBusiness Simulation
Course Program: BachelorBusiness Administration
1 || Module No: TRB 34 State: Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State | Workload (h)

Presence(h |Self-
+ CH) Study (h)

1 Seminar | INTOPBusiness Simulation Elective| 60 h (4 CH) 120

Module Profile:

Purpose of the module/integrationinto curriculum

Students haveto apply the theoretical knowledgethat they have gainedin the previous
semesterstosolve practical problems. The goal of the seminaris to understandthe interaction
betweenfinance and accounting.

Course content:

INTOP (International Operations Simulation) is the first major business simulationto deal with the
specific problems of multinational companies and worldwide business operations. INTOP derives
its special significance fromthe fact, that the international market became anincreasingly vital
element of the business environment. INTOP simulates a supply oligopoly with a polypolistic
demand structure. Because the participants, functioning as the executive boards of different
publicly listed INTOP IV-companies, have the shareholders’ capital at theirdisposal, they have to
considerthe interests oftheirinvestorswhen establishing a set of objectives. Therefore, the
participants have the task to maximize their companies’ cumulative profit underthe constraint of
a minimum equity ratio through the adjustment of decisionsin the different company divisions.
To take partin INTOP, interested students have to overcome an election process. Basedon the
written applications’ evaluations 20-30 students will be elected. Selection criteria are highmarks
in formerexamsand an adequate knowledge achieved during previous education. The particular
advantage of INTOPis the interdisciplinary aspect ofthe simualtion: The decision-making process
requires a number of truly entrepreneurial, strategic decisions relating to business objectives and
operating principles. By providing the participants witha comprehensive set ofgiven data, the
business simulation emphasizes strategy, tactics and operational problems. With INTOP, the
students have to determine the business size, target markets, marketingand production
programsaswell as the investmentandfinance policiesand the company’s organization. The
majorobjective of INTOPis to enhance the understanding of problems of international business
operationsin generaland of multinational enterprisesin particular. The simulationis structured
to provide training and educationin both the fields of “general business administration” and
“international management”.Inorderto solve international entrepreneurial problems, the high
levelof realism of the simulationrequiresanadvanceddegree of analytical thinking, conceptual
abilitiesand imagination.

Themes Learning objectives
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INTOP:Finance: |Allparticipantslearntooperate withshort-term bank loans, treasury notes,
credits from suppliersand non-interest-bearing receivables andliabilities.

INTOP: Company | Eachteam of students (company) hasto appoint individual business
Organization: responsibilitiesto each student.They must conduct the following activities:
marketing/ market research, investment/ raw material purchasing/
production/ warehousing, research & development/ patents, financing/
taxes/ logistics policy, information systems/ annual financial statements.

INTOP: The students achieve skillsin the following areas: pricing policy, advertising

Marketing: policy, product designand assortment ofgoods policy, distribution policy
and marketresearch.

INTOP: The studentslearnto choose the right production program and to calculate

Production: the costs of production

INTOP: Taxes: The educational objectiveistolearn how tobest reduce tax expenses by

applying the following options: inter-company pricing policy and interest
policy for the invested capital.

Learning outcomes:

Academic:

The INTOP business simulation has various objectives: The participants must determine financial
objectives, formulate accompanying strategies and make decisions each quarteraccording to
theirlong-term strategy. The participants learnto establishthe relationship betweenthe
decisionsand their consequences and new decisions. The learning-by-doing-effect enables the
participantstoapply theirpriorknowledge.

o The studentsare encouragedtoreduce the time for making decisions which helps to
focus on the most relevant decision criteria.

. Basedon experience made throughout the course of the simulation, the students learnto
judge the importance of relevant economic instruments.

o In orderto solve international entrepreneurial problems, the high level of realism of the
simulationrequiresanadvanced degree of analytical thinking, conceptual abilities and
imagination.

o Inside the group assignment, the students should demonstrate the ability to productively
work in groups and theirability to coordinate with peers.

Softskills:

In addition, students can solve complex problemsin ateam. They have advanced
communication, presentation and conflict resolution skills.

Description of possible electives within the modules:
none

Examination: Examinations for every part of the module

Relevant Work:

No | Number and Type; Connection to Course Duration {Pna:/t of finalmark
(+]

1 | seminarpaperon INTOP (subject will be given at 8 - 10 pages 40 %

the beginning of the semester)

2 |INTOPBusiness Simulation Game: written paperon | maximumof1is |40 %
the management decisions pages
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3 | Presention&defence (INTOP) 45 min. per 20 %
group
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
Presence No1 2.00CP
No 1 1.50 CP
11
Relevant Work No 2 1.50 CP
No 3 1.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
Module Prerequisites:
13 || The knowledge ofthe second year of study, especiallyinaccounting, taxations,and corporate
financeis expected. For the INTOP seminarthe number of participants allowed canbe limited.
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
Professor Dr. Christoph Watrin School of Businessand Economics
17 Misc.:

Track:Accounting (additional module).
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Insurance Management

Module Title english: Insurance Management
Course Program: BachelorBusiness Administration
1 || Module No: TRB 35 State:Elective Language of Instruction: German
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Insurance Management Compulsory| 45h (3 CH) |90
2 Exercise Tutorialon Insurance Management Compulsory| 15 h (1 CH) |30
Module Profile:

Purpose of the module/integrationinto curriculum

The module provides studentswith a unique and interdisciplinary insightintothe various topics
relevanttotheinsuranceindustry.In doing so, experienced practitioners provide a
comprehensive overview ofthe variousinsurance products and lines of business aswell as the
pecularities ofthe insurance businessin the context of classic corporate functions (e.g. human
resources, controlling, accounting). Accordingly, the module exhibits various links to other core
Bachelor-courses fromthe fields of Accounting, Finance and Management.

Course content:

The module Insurance Management kicks-offwithan introductionto the domesticinsurance
industry and a breakdown of the insurance marketintoindividualand social insurers, primary
insurersand reinsurers, andthe variousinsurance lines. In the course of the semester, students
gainan in-depth understanding of selectedtopics, such as product costing in composite and life
insurance, theimportance of reinsurance and capital investment forthe insurance market, value-
based management, andthe strategic orientation ofinsurance companiesin the course of
digitalization. Inaddition, the main regulatory requirements foran insurerin the context of
Solvencyllare addressed. One lectureis held regularly as part of the "study day" on site atthe
premisesof a practice partner. The course concludeswith a tutorialatthe end of the semester.

Learning outcomes:

Academic:

After successful completion of the module, students will have a sound knowledge of the
management of nationally operating insurance companies. They knowthe relevant playersinthe
Germaninsurance marketandare familiarwith industry-specific featuresinthe context of classic
corporate functions, such as human resources, controlling oraccounting. In addition, they are
able toassess and critically evaluate the impact of macroeconomic phenomena, such as
digitalization, newtypes of risks, low interest rates or changing regulatory conditions, onthe
insurance practice.

Soft skills:

Studentslearn how to apply important statistical methods and mathematical models in risk
management andfor the calculation of insurance products. In addition to sharpening their
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analytical mindset, numerousintersections betweenthe various lectures promote the students'
ability of knowledge transfer. Onthe one hand, students are able to identify and explain complex
interdependenciesintheinsurance industry. On the other hand, the module promotesthe
structured use of theoretical modelsinorder to contribute to the solution of problemsrelevantto
practice. The understanding of company-wide managementtasksis fosteredand the lecture
format opens up the possibility for studentsto traintheircommunication skillsin face-to-face
discussions with managers fromthe insurance practice.

Description of possible electives within the modules:

6 none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam | 90 min. | 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
) Module Prerequisites:
3 | none
1 Presence:
4 |l presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15 Bachelor Economics, BachelorInformation
Use of the module for other course programs | Systems, Bachelor Mathematics, Master
Business Administration, Master Mathematics
16 Responsible Lecturer: Department:

Professor Dr. Martin Artz

School of Businessand Economics
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17

Misc.:
The moduleis an additional module for the tracks accounting, finance, management.
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Specialization in Finance

Module Title english: Specializationin Finance

Course Program: BachelorBusiness Administration

1 || Module No: TRB 36 State:Elective Language of Instruction: English

2 Tum: each summer Duration: 1 Semester:5or6 || CP: 6 Workload (h): 180
semester semester

Module Structure:

No |Type Course State Workload (h)

Presence Self-
3 Study
h+ CH

( ) )

1 Lecture Lecture Specializationin Finance Compulsory|30h (2 CH) | 60

2 | Exercise | TutorialSpecializationinFinance Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

To evaluate investment strategies, forinstance inthe field of retirement savings, itisimportant to
disclose and assess the risksassociatedwiththese strategies andtounderstand how to
(partially) immunize portfolios against these risks. The comprehension ofthe pricing of
(government) bonds and of options and futures enables an investorto evaluate financial
transactionsandto discuss the stability and susceptibility of financial markets. As most topics of
this course dealwith pricing concepts, it builds on the course “Corporate Finance". Furthermore it
builds on the statistics coursestaught atthe early stage ofthe program.

Course content:

The primary purpose of this course is to strengthen students’ knowledge about individual
investment decisions. Building on earlier courses, the intersection ofthis knowledge with pricing
conceptsfor capital marketsis emphasized. Thisincludes an in depth discussion of interest
rates, bond pricing, and portfolioimmunization. Furthermore, basic concepts of the pricing of

4 | derivativeslike futures, forwards, and options are taught. Several practically relevant investment
strategiesandtheirreplicationare discussed. Finally, performance measurementmethods are
discussed and applied to previously taught topics. In the end, successful students are able to
selectand apply appropriate techniquesto solve complexinvestment problems. Furthermore
studentslearnto justify their conclusions with appropriate rigor.

Themes Learning objectives
Interestratesand Thorough understanding of bond pricing concept under certainty and
bonds assessment of the influence of default risk. Being able to understand

interestraterisksandto pursue portfolio immunization.

Derivatives Knowing several classes of derivatives and being able to clearly
assessinfluence factors on derivative prices
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Structured Products Assessment ofthe use of different investment strategies and complex
and Investment structured products. Being able to apply concepts of derivative pricing
strategies toyield prices for structured products.

Performance Estimate the risk-retumn trade-off from different points of view.
measurement

Learning outcomes:

Academic:

The studentsare able to value bonds under certainty and assessinterest rate risks. They know
different classes of derivativesandtheirusein portfolio management. They are able to quantify
the influence of relevant factors onthe price of optionsand structured products.They are able to
choose and employ different performance andrisk-measuresinorderto evaluate different
investment strategies. They are familiar with current developments in portfolio management and

> || can evaluate differentinvestment strategiesinthe lights of the efficient market hypothesis.
Soft skills:
The self-preparation ofthe students for the lecture facilitates the ability ofthe studentsto
manage themselves andtheirtime in a more effective and efficient way. The analysis of complex
financial problems helps them to solve problemsin a structuredway. The interactive character of
the lectures andtutorials strengthens the student’s discussion-skillsinthe academic context. As
lecture andtutorial are taughtin English, the students' '‘Business English' proficiency isimproved.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3’30/0
13 Module Prerequisites:

Recommended: Module Corporate Finance
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14

Presence:

Presenceisstrongly recommendedtowarrantlearning success

Mobility/Acknowledgement:

15 . .
Use of the module for other course programs BachelorEconomics, Bachelor Information
Systems
6 Responsible Lecturer: Department:
Prof. Dr. Thomas Langer School of Businessand Economics
Misc.:
17

Track Finance (core subject).
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Advanced Management

Module Title english: Advanced Management

Course Program: BachelorBusiness Administration

1 || Module No: TRB 37 State:Elective Language of Instruction: English

2 Tum: each summer Duration: 1 Semester:5or6 || CP: 6 Workload (h): 180
semester semester

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Advanced Management Compulsory|30h (2 CH) | 60
2 | Seminar |Advanced Management Compulsory|30h (2 CH) | 60
Module Profile:

Course content:

Strategic Managementis characterized by a multitude of models and frameworks. The theoretical
foundation and the interdependencies between the different models often get lost. This course
providesa coherenttheoretical framework that combines the mostimportant theories of strategic
management and answers how firms canachieve a sustainable competitive advantage. Through
case studiesand exercises students learn howfirms select a suitable industry, how firms position
within this industry, how firms develop and use core competencies,and how firms create efficient
governance structures. The students also learn about the importance of leadershipin
implementing suitable actionsin practice.

Learning outcomes:

Academic:

Studentslearntoanalyze and assessthe essential questionsin strategic management. The
studentslearn how leadershipinfluencesthe implementation of strategic actions.

5 | Softskills:

By conducting a case study as a team, students develop and strengthenvarious soft skills.
Studentslearnhow to efficiently and effectively work as a team, how individual attitudes,
preferencesandbehaviorsinfluence the quality of team decisions, what kind of communication
facilitates orhindersteam collaboration.

Description of possible electives within the modules:
none

7 | Examination: Examinations forevery part of the module

Relevant Work:
Number and Type; Connection to . Part of finalmark
8 No Duration c o
Course in %
1 | Writtenexam (Nr. 1) 90 min. 60 %
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2 | Analysisand presentationofteam

case study (Nr.2)

50 Powerpoint slides (max.) & | 40 %
45 min. (max.)

9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00CP
11
No1 2.50 CP
Relevant Work
No 2 1.50 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
) Module Prerequisites:
3 | none
1 Presence:
4 | presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 . .
Use of the module for other course programs SBachelor Economics, BachelorInformation
ystems
16 Responsible Lecturer: Department:
Prof. Dr. Stephan Niiesch School of Businessand Economics
17 Misc.:

Tracks: Management (coresubject), Restructuring (additional subject)
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Selected Issues in Microeconomics

Module Title english: SelectedlIssuesin Microeconomics1

Course Program: BachelorBusiness Administration PO 2022

1 || Module No: TRV 1 | State:Elective Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 || CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State Workload (h)
Self-

Presence Study

1 Lecture Selectedlssuesin Microeconomics Compulsory|30h (2 60
CH)

2 | Exercise |TutorialSelectedlssuesin Microeconomics| Compulsory|30h (2 60
CH)

Module Profile:

Purpose of the module/integrationinto curriculum:

The module givesthe chance to offer microeconomic coursesthat will not be offered regularly and
to broadenthe students' horizon.

Course content:

In this module, courses from the area of microeconomicsthat are not part of the electives, are
offered on anirregularbase, especially alsofrom guest lecturers. These can be on current
debatesin microeconomics oron microeconomic subjects not offered within the electives.

Learning outcomes:

Academic:

Studentslearnabout new subjects within microeconomics and can broaden theirhorizon. They

5 || broadentheir economic knowledge, and dependingon the subjecttheylearnto questionwhat
was learned up to now in microeconomicsorthey canapply theirknowledge on specific subjects.
Softskills:

Studentslearntocritically review currentissuesanddiscussionsin microeconomics.

Description of possible electives within the modules:
none

7 || Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

maximumofi120 |[100%

min.

1 Final written exam

9 | Study Work: none

127



Prerequisites for Credit Points:

10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
5 Use of the module for other course brograms Bachelor Economics, Bachelor Mathematics,
u prog Bachelor Geography
P Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17

The module can be held eitherin Germanor in English.
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Selected Issues in Macroeconomics

Module Title english: SelectedlIssuesin Macroeconomics

Course Program: BachelorBusiness Administration PO 2022

1 || Module No: TRV 3 || State:Elective Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 || CP: 6 Workload (h): 180

semester
Module Structure:
No |Type Course State Workload (h)
Self-

Presence Study

1 Lecture Selectedlssuesin Macroeconomics Compulsory|30h (2 60
CH)

2 | Exercise |TutorialSelectedlssuesin Macroeconomics| Compulsory|30h (2 60
CH)

Module Profile:

Purpose of the module/integrationinto curriculum:

The module givesthe chance to offer macroeconomic coursesthat will not be offered regularly
and to broaden the students' horizon.

Course content:

In this module, coursesthat are not part of the electives, are offered on an irregular base,
especially alsofrom guest lecturers. These canbe on current debates oron subjects not offered
within the electives.

Learning outcomes:

Academic:

Students learnabout new subjectswithin macroeconomicsand canbroaden theirhorizon. They
broadentheir economic knowledge, and depending on the subject they learnto question what
was learned up to now in macroeconomicsorthey canapply theirknowledge on specific subjects
in macroeconomics.

Soft skills:

Studentslearntocritically review currentissuesanddiscussionsin macroeconomics.

6 Description of possible electives within the modules:
none

7 | Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

maximumof120 |100%

min.

1 Final written exam
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9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
1 Module Prerequisites:
3 || none
1 Presence:
4 | presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15 Use of the module for other course programs Bachelor Economics, Bachelor Mathematics,
prog| Bachelor Geography
6 Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17

The module can be held eitherin Germanor in English.
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Selected Issues in Economic Policy

Modaule Title english: || SelectedIssuesinEconomicPolicy
Course Program: BachelorBusiness Administration PO 2022
1 [ Module No: TRV 5 || State:Elective Language of Instruction: German or English
2 | Turn:irregularl Duration: 1 Semester:4 015 0f | ¢p, ¢ Workload (h): 180
’ J Y || semester 6 ’ ’
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
1 Lecture SelectedlssuesinEconomic Policy Compulsory|30h (2 60
CH)
2 | Exercise |TutorialSelectedlssuesin EconomicPolicy | Compulsory|30h (2 60
CH)
Module Profile:
Purpose of the module/integrationinto curriculum:
The module givesthe chance to offer courses that will not be offeredregularly andto broadenthe
students' horizon.
4 Course content:
In this module, coursesin economic policy that are not part of the electives, are offered on an
irregularbase, especially also from guest lecturers. These can be on current debatesin economic
policy or on economic policy subjects not offered within the electives.
Learning outcomes:
Academic:
Students learnabout new subjectswithin economic policy and can broaden theirhorizon. They
5 || broadentheir economic knowledge, and dependingon the subjecttheylearnto questionwhat
was learned up to now or they can apply theirknowledge on specific subjectsin economic policy.
Soft skills:
Studentslearntocritically review currentissues anddiscussions.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 Final written exam maximumof120 |[100%
min.
9 | Study Work: none
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Prerequisites for Credit Points:

10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
5 Use of the module for other course brograms BachelorEconomics, Bachelor Mathematics,
u prog Bachelor Geography
P Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17

The module can be held eitherin Germanor in English.
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Selected Issues in Econometrics

Module Title english: | SelectedlssuesinEconometrics
Course Program: BachelorBusiness Administration PO 2022
1 || Module No: TRV 7 || State:Elective Language of Instruction: German or English
2 || Turn: irregularl Duration: 1 Semester: 4 or5 or CP: 6 Workload (h): 180
’ J y semester 6 ’ ’
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Selectedlssuesin Econometrics Compulsory|30h (2 CH) |60
2 Exercise Tutorial SelectedIssuesin Econometrics | Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum:
The module givesthe chance to offer coursesin the area of econometrics that will not be offered
4 regularly andto broaden the students' horizon.
Course content:
In this module, coursesin economic policy that are not part of the electives, are offeredon an
irregularbase, especially also from guest lecturers. These can be on current debatesin
econometrics oron econometric subjects not offered withinthe electives.
Learning outcomes:
Academic:
Studentslearnabout new subjects within econometrics and can broaden theirhorizon. They
5 || broadentheir economic knowledge, and dependingon the subjecttheylearnto questionwhat
was learned up to now or they can apply theirknowledge on specific subjects.
Softskills:
Studentslearntocritically review currentissuesanddiscussions.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 Final writtenexam maximumof120 |[100%
min.
9 || Study Work: none
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Prerequisites for Credit Points:

10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
5 Use of the module for other course brograms BachelorEconomics, Bachelor Mathematics,
u prog Bachelor Geography
P Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17

The module can be held eitherin Germanor in English.
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Current Themes in Economics

Module Title english: | CurrentThemesin Economics1

Course Program: BachelorBusiness Administration

1 || Module No: TRV 5 (| State: Compulsory Language of Instruction: German or English

Duration: 1

2 || Turn: irregularly Semester:5or6 || CP: 6 Workload (h): 180

semester

Module Structure:

No |Type Course State Workload (h)
Presence Self-

3 Study

(h+ CH) )

1 Lecture Current Themesin Economics Compulsory|30h (2 CH) | 60

2 Exercise Tutorial Current Themesin Economics Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

The module givesthe chance to offer courses that will not be offered regularly andto broadenthe
students' horizon.

Course content:

In this module, coursesthat are not part of the electives, are offered on an irregular base,
especially alsofrom guest lecturers. These canbe on current debates oron subjects not offered
within the electives.

Learning outcomes:

Academic:

Studentslearnabout new subjects within economics and can broadentheirhorizon. They
broadentheir economic knowledge,and depending on the subject theylearnto question what
was learned up to now or they can apply theirknowledge on specific subjects.

Softskills:

Studentslearnimportant key skills. Inaddition to the ability to organize andwork in a structured
manner, time managementis promotedthrough binding deadlines for submission have to be met
if studentswork on an assignment. Writing anassignment trains studentsin scientific work.
Workingin groups strengthens teamwork skills.

6 Description of possible electives within the modules:
none

7 | Examination: Examinations forevery part of the module

Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8
1 Final writtenexam maximumof12o0 |50 %
min.
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2 | Writtenassignment (canbein group) maximum of 10 50 %
pages
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00CP
11
No 1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
) Module Prerequisites:
3 | none
1 Presence:
4 | presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15 Use of the module for other course programs Bachelor Economics, Bachelor Mathematics,
prog| Bachelor Geography
16 Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
17 Misc.:

The module can be held eitherin Germanor in English.
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International Economics

Module Title english: International Economics
Course Program: BachelorBusiness Administration
1 || Module No: TRV 7 State:Elective Language of Instruction: German
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH) )
1 Lecture International Economics Compulsory|30h (2 CH) | 60
2 Exercise Tutorialon International Economics Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

The module offers an introductionto important topics and methods of international finance and
builds upon the knowledge ofthe module Macroeconomicsl|.

Course content:

4 Themes Learning objectives
Compositionand interdependenciesininternationalmoneyand [ Abilitytounderstand the
financial markets; interdependenciesamong openeconomies; | dynamicsin capitaland
foreign exchange rate determination and policy; international financial markets; ability to
monetary system andglobal consequences of currency and solve problems self-
financialcrises contained

Learning outcomes:

Academic:

The module conveys baseline knowledge inthe field of international economics. The aim of the
courseis to offer a deeperunderstanding of the functioning of capital and foreign exchange rate

5 markets. Students learn howto assess economic policy issues of the open economy, both from a

model perspective aswellas on an empirical basis.

Soft skills:

Upon completion of the course students are able to analyse complex economicissues of the open
economy. This knowledge facilitates the ability of the students to identify and solve multi-faceted
problemsand conveys the ability of abstract thinking.

6 Description of possible electives within the modules:
none

7 || Examination: Final Module Exam
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Relevant Work:

8 No | Number and Type; Connection to Course ’ Duration ‘ Part of finalmarkin %
1 | Final writtenexam ’ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
6 Responsible Lecturer: Department:
Professor Dr. Bernd Kempa School of Businessand Economics
Misc.:
17
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Empirical Economics

Module Title english: Empirical Economics

Course Program: BachelorBusiness Administration

1 || Module No: TRV 8 State:Elective Language of Instruction: English

2 Tum: each summer Duration: 1 Semester:5or6 || CP: 6 Workload (h): 180
semester semester

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Empirical Economics Compulsory|30h (2 CH) | 60
2 | Exercise | TutorialEmpirical Economics Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

This module laysthe foundation for all courses with empirical research components, in particular
for the modules Advanced Statisticsand Econometrics. Prerequisite for this lecture course are the
modules Data Science1and 2.

Course content:

Topics: Empirical economic questions and data, linearregressionwith one regressor, linear
regressionwith multiple regressors, nonlinearregressions, assessing the validity of empirical
studies, instrumentalvariables regression, introductionto panel-data regression. The learning
objectiveisto obtain a passive and active knowledge ofthese topics. The course skips most of
the formal mathematical treatment and focuses on the intuitive understanding ofthe concepts. In
the class, statistical software is usedto apply the methods to real-world data.

Learning outcomes:

Academic:

Studentslearnto understandforeign empirical work and to questionit critically. Students leamto
conduct own empirical projects using today's standard econometric methods andtoimplement
them using appropriate econometric software packages.

Soft skills:

Logicand Critical Thinking: Students have a facility withabstract reasoning, including the ability
to abstractfrom concrete situationsand make ideas precise by formulating them throughthe
regressionmodel. They cananalyze, test,and interpret technical arguments, and form
independentjudgements. Thisincludes theirown argumentsandthose of others, in both
academicand non-academic contexts. Problem solving: The students use theirtrainingin
regressionanalysisto help guide possible lines of inquiry. They solve complex problems by
identifying feasible divisionsinto simpler sub-problems. They gatherand organize relevant
information such as related problems, examples and counterexamples. They sharpen
econometric questionsasa problem solving strategy. They identify suitable existing methods of
analysisand assesstheirstrengthsandweaknessesinthe context of the problem being
considered. They construct abstract models using appropriate econometricand economic tools.
They use computers and software as exploratory, visualization, modelling and computational
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tools. The students undermine nonsensicalregulations subversively. The students can engage
their creativity inthe quest for noveland elegant solutions. Communication: The students accept
comments and feedback, and learn from them. They can explainfundamental conceptsarisingin
regressionanalysestonon-experts. They canjustify choices made during problem solving and
interpretation of results. The students present the resultsand assessment ofa problem solving
strategy. They communicate logical arguments, both orally and in writing, to a range of audiences.

Description of possible electives within the modules:

6 none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 120 Min. ‘ 100 %
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00 CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 Prerequisite: Modules Data Science 1and Data Science 2
1 Presence:
4 | Presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
5 Use of the module for other course brograms BachelorEconomics, Bachelor Politics and
prog Economics, BachelorEconomicsandLaw
16 Responsible Lecturer: Department:
Prof. Dr. Mark Trede, Professor Dr. Bernd Wilfling School of Business and Economics
Misc.:
17
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Energy Economics

Module Title english: Energy Economics
Course Program: BachelorBusiness Administration
1 || Module No: TRV 9 State:Elective Language of Instruction: German
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH) )
1 Lecture Energy Economics Compulsory|30h (2 CH) | 60
2 | Exercise |ExercisesonEnergyEconomics Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

The module “Energy Economics” is based on the fundamentals of microeconomicsand economic
policy and regulation. It complements the modules “Resource Economics”. The module serves as
a basics course for the master program modules “Environmental Economics”, “Climate Change
Economics” and “Advanced Energy and Resource Economics™.

Course content:

The module “Energy Economics” deals withthe supply and demandfor energy, especially with
the special characteristics ofelectricity markets. The modulesimparts a fundamental overview of
energy economics: - Characteristics ofelectricity markets - Market design for grid-bound energy
sources (electricityand gas) - Justification for energy policy andits implementation, energy-
economic modeling - Recentissuesin energy economics

Learning outcomes:

Academic:

Students gainan insight into the most relevant economicissuesinenergy economicsandlearnto
independently assess and evaluate theseissues. Asa partial area of applied economicswith a
strong theoretical, empiricaland economicalfundament, energy economicsis useful for an
academic career (research, consulting, etc.) and as a solid basis for a job in the energy industry.
Soft skills:

Generalanalytical skills; analysis of contrary interests (political trade-offs).

6 Description of possible electives within the modules:
none

7 || Examination: Final Module Exam

Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 60 min. ‘ 100 %
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9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
1 Module Prerequisites:
3 || none
1 Presence:
4 | presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
Bachelor Economics, Bachelor Politics and
15 . .
Use of the module for other course programs Economics, Bachelor Economics and Law, Dual
Bachelor Economics, Bachelor Mathematics,
Bachelor Geography
. Department:
Responsible Lecturer: : . .
16 ProfessorDr. Andreas Loschel Un|\{er5|ty ofMunster,.School of
Businessand Economics
Misc.:
17
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Advanced Statistics

Module Title english: Advanced Statistics
Course Program: BachelorBusiness Administration
1 [ Module No: TRV 10 State: Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Advanced Statistics Compulsory|30h (2 CH) | 60
2 Exercise Tutorial Advanced Statistics Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

This module deepensand enhances the materialintroducedinthe modules Data Science1and 2.
It introducesthe basic tools required for all more advanced modules in statistics and
econometrics, in particularthe module Econometrics.

Course content:

Probability theory, probability spaces, randomvectors, distributions of functions of random
variables, estimation methods (method of moments, maximum likelihood), stochastic
convergence, hypothesistesting, Wald, LM, and LR-tests. Educational objectives: Tounderstand
and be able to apply probability theory, estimation methods, and hypothesistesting.

Learning outcomes:

Academic:

This module provides a deeperknowledge of probability theory and the statistical foundation of
econometrics. Thus,itis indispensable for the understanding of and formal scientific engagement
with economictheory. Students are being prepared forempirical economicresearch. Theylearnto
assessthe suitability ofempirical studies.

Soft skills:

Logicand Critical Thinking: Students have a facility with abstract reasoning, including the ability
to abstract from concrete situationsand make ideas precise by formulating them statistically.
They can analyze, test,andinterprettechnical arguments, andform independent judgements.
This includestheirown arguments andthose of others, in both academicand non-academic
contexts. Problem solving: The students use theirtrainingin advanced statistics to help guide
possible lines of inquiry. They solve complex problems by identifying feasible divisionsinto
simplersub-problems. They gatherand organize relevantinformation such as related problems,
examplesand counterexamples. They sharpen questionsasa problem solving strategy. They
identify suitable existing methods of analysisand assesstheirstrengths andweaknessesinthe
context of the problem being considered. They construct abstract models using appropriate
formaltools. The students canengage theircreativity inthe quest for noveland elegant solutions.
Communication: The studentsaccept commentsandfeedback,and learnfrom them. They can
explainfundamental conceptsarising in advanced statistics to non-experts. They can justify
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choices made during problem solving and interpretation of results. The students present the
resultsand assessment ofa problem solving strategy. They communicate logical arguments, both
orallyand in writing,to a range of audiences.

Description of possible electives within the modules:

6
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 120 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
11 No 2 1.00 CP
RelevantWork No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | Recommended: Modules Data Science 1and Data Science 2
1 Presence:
4 1 presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
Bachelor Economics, Bachelor Politics and
15 . .
Use of the module for other course programs Economics,BachelorEconomics and Law, Dual
BachelorEconomics, Bachelor Mathematics,
Bachelor Geography
6 Responsible Lecturer: Department:
Prof. Dr. Mark Trede, Professor Dr. Bernd Wilfling School of Businessand Economics
Misc.:
17 || This module is taughtin the first half of the winter semester. Itis advisable to attend the module

Econometricsinthe second half of the semester.

144



Monetary Theory

Module Title english: Monetary Theory
Course Program: BachelorBusiness Administration
1 || Module No: TRV 11 State:Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Monetary Theory Compulsory|30h (2 CH) | 60
2 | Exercise | Tutorialon Monetary Theory Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

Deeperunderstanding of the fundamentals of Macroeconomicslinthe field of monetary
economics

Course content:

Themes Learning objectives

The lectures ofthis module coverthe This module is supposed to enable studentsto
4 fundamentals of monetary theory (money independently develop solutions for monetary

demand and supply, inflationtheory, problemson the macroeconomic level. The aim

transmission mechanisms) aswellas selected | is to give students a deeperunderstanding of

problems of monetary economics. In the functions of the money marketandto

theoreticalandempiricalanalyses, the enablethemto assess conditions,

institutional conditions onthe money markets | developmentsandeconomic policy
are shown, processesanddevelopmentsare |interventionsonthese marketsandto

examined and the potentials and limits of independently develop solutionsto problems.
economic policyinterventionsinthese In the exercisesaccompanyingthe lectures, the
marketsareillustrated. knowledge impartedis extendedand applied to

practicalexamples.

Learning outcomes:

Academic:

Students gaina deeperinsightinto how the money market operates. Aftercompletingthe
module, they are able to assessthe conditions, developmentsand economic policy interventions
5 || onthe money market. The module materialistaughtin a lecture andan accompanying exercise,
eachof which is supplemented by case studies on macroeconomic phenomenaandeconomic
policy practice. Lecture: Learning Goal 1: Integrative Thinker: 80% Learning Goal 2: Problem
Solver:0% Learning Goal 3: Good Communicator: 20% Tutorial: Learning Goal 1: Integrative
Thinker: 40% Learning Goal 2: Problem Solver: 40% Learning Goal 3: Good Communicator:
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20% Exam:Learning Goal 1: Integrative Thinker: 50% Learning Goal 2: Problem Solver: 30%
Learning Goal 3: Good Communicator:20%

Softskills:

The analysis of complex cause-effect relationships conveys the ability to solve problems, also in
teamwork. Presentationtechniques are practiced by presenting case studiesinthe circle of the
lecture participants. Inregularly integrated discussions on current developmentsin monetary
theory, the participants learntodiscuss with each other on a scientific level.

Description of possible electives within the modules:

6
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 120 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
13 Module Prerequisites:
The successful completion of Macroeconomicsisrecommended.
1 Presence:
4 | presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | Bachelor Economics
16 Responsible Lecturer: Department:
ProfessorDr. Martin Bohl School of Businessand Economics
Misc.:
17
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Foundations of Industrial Economics

Module Title english:

Foundations of Industrial Economics

Course Program:

BachelorBusiness Administration

1 || Module No: TRV 12 State:Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:sor6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
(h+ ey
1 Lecture Industrial Economics Compulsory|30h (2 CH) | 60
2 | Exercise |TutoriallndustrialEconomics Compulsory|30h (2 CH) | 60
Module Profile:
Course content:
The course “Industrial Economics” deals withthe theory ofincomplete markets, price
differentiation, oligopoly theory (homogenous market: Nash-Cournot and Nash-Bertrand
equilibria; heterogenous market, marketentry, cooperationsinan oligopoly), innovations,
auctionsand empiricalindustrial economics. The course “Game theory” deals with basics of
game theory, solution concepts for non-cooperative games, gameswithincomplete information,
repeatedgames, cooperationandevolutionary game theory.
Themes Learning objectives
Supply behaviorina Understand how a firm canuse its market powerto maximize its
4 monopoly profit and the consequencesontotal welfare.
Supply behaviorin an Understandthe effects of strategic behavioroffirmsin the cases of
oligopoly and collusion | competitioninprices orquantities. Learnaboutthe rationale of
collusive behavior.
Empiricalindustrial Studentslearntoapply and to interpret simple indices for market
economics concentrationand market power.
Innovations Understandthe implications of competitionand patent protectionon
R&D behavior of firms.
Auctions Learnabout differences between auction forms and about the effects
of these differences on market results.
Basicsand solution Analyse strategicaspects ofeconomicand social interactions.
conceptsof gametheory
. Learning outcomes:

Academic:
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Students are familiarwiththe methods of advanced microeconomics, especiallyinthe field of
game theory and industrial economics. They developed an understanding about how to
practically apply the concepts.

Soft skills:

Studentsare ableto analyse strategic conflictsina structured way.

Description of possible electives within the modules:
none

Examination: Final Module Exam

Relevant Work:
No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 Written exam for “Industrial Economics” ‘ 60 min. ‘ 100 %

Study Work:
No | Number and Type; Connection to Course ‘ Duration

1 none ‘

10

Prerequisites for Credit Points:
The credit pointswill be granted afterall relevant work and study work have been successfully
completed.

11

CP Assignment:

No1 1.00CP

Presence
No 2 1.00CP

Relevant Work No1 4.00 CP

Study Work No 1

Total 6 CP

12

Weight of the module grade forthe overall grade:
3,3%

13

Module Prerequisites:
none

14

Presence:
Presenceisstrongly recommendedtowarrantlearning success

15

Mobility/Acknowledgement:

Use of the module for other course programs | BachelorEconomics

16

Responsible Lecturer: Department:
ProfessorDr. Andreas Loschel School of Business and Economics
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17

Misc.:
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Principles of Transport Economics

Module Title english: Principles of Transport Economics
Course Program: BachelorBusiness Administration
1 | Module No: TRV 13 State: Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Transport Economics Compulsory|30h (2 CH) | 90
2 | Exercise | TutorialTransport Economics Compulsory|30h (2 CH) |30
Module Profile:

Purpose of the module/integrationinto curriculum

The module deals with transport markets and deepensthe knowledge gained from the modules
Microeconomics andAppliedResearchin Economics: Economic Policy and Regulation.

Course content:

In this module, a basic understanding of transport economicsis provided. Based on that, specific
features of eachtransport carrierandthe transportinfrastructure are discussed. Inthe lecture, a
theoreticaland carrier-specific analysis of relevant problemsis made. Here, an insightinto
currentresearch projects ofthe Institute of Transport Economics will also be given.

Themes Learning objectives
1. Definitionsand Studentslearnkeyindicators measuring mobility and understand the
stylizedfacts of the economic characteristics oftransportinfrastructure.

4 transport sector

2. Economiccostsand | Studentsareableto evaluateinvestmentsintotransport
benefits of transport infrastructure regarding theirimpacts on private and social welfare
and the environment.

3. Regulationof the Studentsare able to evaluate the regulation of different transport
transport sector sectorsregarding theirnecessity and efficiency.

4. Transportand Studentsare able to evaluate differentinstruments regarding their
environment ability to internalize external costs. They are able to choose among

differentinstruments, selecting the one imposing the lowest costs on
market players.

5. Trafficjams Students knowthe economic problems of trafficjams. They knowthe
impacts of treating traffic jams with static ordynamic congestion
chargesandthey getto know the effects of capacity expansions.
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6. Discussion of further
legitimationsto
interveneinthe
transport market.

Studentslearnabout the reasons of persistent marketimbalancesin
specifictransport sectorsandthey can evaluate inwhich cases
marketinterventions by the government canimprove the market
outcome. Moreover, they knowin which context subsidies for specific
transport sectors can be appropriate.

7. Traffic safety

Studentslearnabout the reason for an undersupply traffic safety and
can evaluate measures aiming atincreasing traffic safety.

8. Further perspectives
on the transport sector

Studentslearnabout further perspectives onthe transport sectorand
can evaluate differentinfluencesonthe political decision making
processin the transport sector.

Learning outcomes:
Academic:

Upon completion of the course the studentis able to comprehendand articulate economic
problemsthat occurwhen transporting freight and people. Upon completion of the course the
student have knowledge of scientific foundations, key theories and principlesin the fields of rail
transport,airtransport androad traffic. Upon completion of the course the studentis able to

5 || improve marketoutcomes by adequate policies like regulation, taxes, emissions limits, subsidies
or speed limits. Upon completion of the course the student understands the impacts of transport
on the environment, on healthand on socialinvolvement of heterogeneous people.

Soft skills:

Upon completion of the course the studentis able to assessthe impacts of transport on the
environment, on healthand on socialinvolvement of heterogeneous people andto evaluate
policy options from different ethical viewpoints.

6 Description of possible electives within the modules:
none

7 || Examination: Final Module Exam
Relevant Work:

8 No | Number and Type; Connection to Course ‘ Part of finalmarkin %

1 | Final written exam ‘ 100 %

9 || Study Work: none
Prerequisites for Credit Points:

10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.

CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
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12

Weight of the module grade forthe overall grade:
3130/0

13

Module Prerequisites:
The mastery ofthe content of the modules Foundations of Microeconomics, Foundations of
Macroeconomics and CompetitionandRegulationis required.

14

Presence:
Presenceisstronglyrecommendedtowarrantlearning success

Mobility/Acknowledgement:

Bachelor Economics, Bachelor Politics and

15 Use of the module for other course programs Economics, Bachelor Economics and Law, Dual
progi Bachelor Economics, Bachelor Mathematics,
Bachelor Geography
16 Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17 || The module Principles of Transport Economics serves as foundation for the master-module

AdvancedTransport Economics.
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Foundations of Economic Policy

Module Title english: Foundations of Economic Policy
Course Program: BachelorBusiness Administration
1 || Module No: TRV 14 State:Elective Language of Instruction: German
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Self-

Presence Study

1 Lecture Foundations of Economic Policy Compulsory|30h (2 90
CH)

2 | Exercise | Tutorialon Foundationsof Economic Policy | Compulsory|30h (2 30
CH)

Module Profile:

Purpose of the module/integrationinto curriculum

We are surrounded by economic policy actions. But when are these policy measuresreally
indicatedand when do theylack an economicrationale? The course will introduce economic
policy instruments and will develop criteriawhen policy actions are indicatedand what their
advantagesanddisadvantagesare.

Course content:

The lecture andits exercisesaimto explain economic policy that we observe in everyday life. The
lecture andits exercisesintroduce economic policy instruments like pollution taxes or
environmentalregulations. Students will be able to understandthe economic reasoning for
economic policy, they will be able to assess,when such policy actions are to be applied and what
drawbacks might be expected. Confronted with real-life examples they will be able to evaluate the
economic situationand suggest economic policy actions.

4

Themes Learning objectives

1. Introducation To learnabout basicissues of economic policy and the role of
governmentina developedeconomy

2. Welfare theory To learnhow the market aggregates information from consumersand
firms to guide productionand consumptiontoward a Pareto-efficient
allocation.

3. Inequality To learnwhat alternative objectives there are to Pareto-efficiency and

under which assumptions distributional concerns should be an
economic policy objective.

4. Market power To learnwhat the consequencesare if firms have market powerand
what economic policy instruments canreduce market power.
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5. Externalities

Using the example of climate change, learn what the consequences
are when the actions of one economic agent have negative effectson
the benefits of others. Also learn about economic policy instruments
to reduce externalities.

6. Public Goods

To learnwhat public goods are and how to ensure the financing of
public goods.

7. Innovation policy and
Entrepreneurship

To learnwhat role innovation and entrepreneurship play in the
market economy, why the market providestoo little innovationand
entrepreneurshipandwhich economic policy instruments can change

this.

Learning outcomes:
Academic:

In this module the studentsacquire content-related competences forthe basic economic policy
paradigms, criteriawhen economic policy measures should be applied, the working principles of
economic policy instruments andwhen economic policy actions may be detrimental. Additionally,
the students are taught the theoretical knowledge of market failures and practicaltools related to

the solution of such problems.

5 || Softskills:
In this module, studentslearn particularly the analysis of complex economic policy issues with
multiple factors as wellas abstract and lateral thinking. Further, problem-solving skills will be
practicedwith examples. The self-responsible preparation of the exercises supports studentsin
their development of an autonomous approachto problem solving. Additionally, the content of
the courseis applied in a real life context. For this purpose and throughout the course, specific
case studiesare referredto, so that students are able to construct suitable economic policy
measuresandto elaborate the pros and cons of these suggested policy actions.
6 Description of possible electives within the modules:
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Part of finalmarkin %
1 | Final written exam ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
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12

Weight of the module grade forthe overall grade:

3130/0
) Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
Prof. Dr. Martin Watzinger School of Businessand Economics
Misc.:
17
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Trade Theory and Policy

Module Title english: Trade Theory and Policy
Course Program: BachelorBusiness Administration
1 || Module No: TRV 15 State: Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Trade Theory and Policy Compulsory|30h (2 CH) | 60
2 | Exercise |Tutorialon Trade Theoryand Policy Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

Overthe last 60 years, most countries around the world have pursued a policy of incrementally
removing barrierstointernationaltrade, reflecting the viewthat free trade is a force for prosperity.
Atthe sametime, worries about the effects of free trade on the international competitiveness of
domesticindustries have led many countriesto engage in protectionist policies which limit or
distort the free flow of goods and factors. Studying the causes and consequences of international
trade integrationtherefore becomesanindispensable tool of assessing and evaluating the
relative prosand cons of globalization.

Course content:

This course provides an overview of the economics of international trade. The first partintroduces
the studentto the subject of trade theory, which deals with questions of whether or not trade is
betterthanautarky. Tothis end, the major models of internationaltrade are developed and used
to explainthe structure of internationaltrade aswell asits consequences for factor markets and
economicwelfare.The second part of the lecture deals with trade policy issues which asks the

4 | questionof whetherrestrictedtradeis betterthan free trade. To this end, the functioning of
various trade policy instrumentsis analyzedandtheirimpact on trade, factorallocationand
welfare are evaluated.

Themes Learning objectives

The Ricardo model To learnabout the concept of comparative advantage andits
implications for trade patterns and welfare.

The Heckscher-Ohlin | To investigate the effects ofinternationaltrade onfactor markets, factor
model pricesand the distribution ofincome.

The new trade theory | To assessthe trade and welfare effects of intra-industry trade.

Instrumentsoftrade | To study the effects of trade barriers such as tariffs, quotas or subsidies
policy on trade patterns, trade volumes, and economic welfare.
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Strategictrade policy | To analyze the strategicinteraction offirms and the role of rent-seeking
trade policy.

Internationalfactor | To contemplatetheincentivesandconsequencesfortheinternational
mobility movement of capitaland labor.

Learning outcomes:

Academic:

Upon completion of the course, students gain basic knowledge and skillsin international
economicsand enables studentsto conductindependent economic policy arguments basedon
theoretical, model-basedfoundationsand empirical researchresults. Studentsare able to
explaintrading patternsanddriving forces and barrierstointernationaltrade. They are able to
reflect currentissuesandto discuss the topics critically and controversially. This knowledge
facilitatesthe ability of the studentsto participate in current debates and formulate solutions
based on theirtheoretical background. This knowledge canbe incorporate in numerous economic

5 || and business fields of economic activity, particularly ininternational organizations, foreigntrade
policy departments of ministries, researchinstitutes andinternationally operating companies.
Soft skills:
The analysis of interdependencies facilitates the ability of the students to identify and solve
problemsin a differentiatedway and conveys the ability of abstract and cross-linked thinking.
Upon completion of the course, the studentis able to analyse theoretical issuesina rigorand
relevantway and toidentify problem areas. The students are able to reflectissues critically,
classify tasksintoa broader context and gainthe ability to provide differentiated solutions. The
obtained knowledge canbe used in professional discussions and debatesin politicaland expert
circles,and thus, enhancesthe communication skills of the students.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 |Writtenexam |9o min. |1oo%
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00 CP
Presence
1 No 2 1.00CP
RelevantWork No 1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:

3,3%
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13

Module Prerequisites:
none

14

Presence:

Presenceis strongly recommendedtowarrantlearning success

Mobility/Acknowledgement:

Bachelor Economics, Bachelor Politics and

15 Economics,BachelorEconomics andLaw, Dual
Use of the modulefor other course programs BachelorEconomics, Bachelor Mathematics,
Bachelor Geography
16 Responsible Lecturer: Department:
ProfessorDr. Bernd Kempa School of Businessand Economics
Misc.:
17
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Economics of Innovation

Module Title english: Economics of Innovation
Course Program: BachelorBusiness Administration
1 | Module No: TRV 16 State:Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH) )
1 Lecture Economics of Innovation Compulsory|30h (2 CH) | 60
2 Exercise Tutorialon Economics of Innovation Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

The module requires knowledge of basic microeconomics and basic statistics.

Course content:

The lecture providesanintroductionto economicissues of innovationand new ideas. The course
4 | first setsout general problemsinthe economicsof innovation such as the public goods nature of
ideasand theimportance of innovation for economic prosperity. Inthe second part, the course
analyseswe canincrease incentives forinnovationin companiesand the economy at large.. In
the last part, the course discussesissues in innovation policy, for example the impact of
immigration oninnovationand which impact artificialintelligence will have on the labor market.
In the tutorials, we will read current papers at the frontier of research.

Learning outcomes:

Academic:

Studentsacquire content-related competencies by examining the macroeconomic consequences
of innovationaswell as currentinnovation policy. Furthermore, the students masteressential
theoretical basics forthe management ofinnovationand can apply conceptsand instruments
used in practice. The students are familiarwith the essential theoretical findings and empirical
studies.

Soft skills:

In this module, students learn particularly the analysis of complex economic policy issues with
multiple factors as wellas abstract and lateral thinking. Further, problem-solving skills will be
practicedwith examples. The self-responsible preparation of the exercises supports studentsin
their development of an autonomous approachto problem solving. Additionally, the content of
the courseis applied in a real life context. For this purpose and throughout the course, specific
case studiesare referredto, so that students are able to construct suitable policy measuresto
promote innovationand entrepreneurshipandto elaborate the prosand cons of these suggested
policy actions for managerand policy maker.

6 Description of possible electives within the modules:
none
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7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
) Module Prerequisites:
3 | none
1 Presence:
4 | presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
. Department:
Responsible Lecturer: : . .
16 Prof. Dr. Martin Watzinger Unl\{er5|ty of Nlunster,.School of
Businessand Economics
Misc.:
17
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Monetary Economics

Module Title english: Monetary Economics
Course Program: BachelorBusiness Administration
1 | Module No: TRV 17 State: Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Monetary Policy Compulsory|30h (2 CH) | 60
2 | Exercise | Tutorialon Monetary Policy Compulsory|30h (2 CH) | 60
Module Profile:

Course content:

The module includes the lecture Monetary Policy. The lecture deals comprehensively with the
practicalandto a lesserextentwiththe theoreticalaspects of monetary policy of central banks. In
particular, the (i) institutional aspects ofthe European Monetary Union, (ii) monetary policy
strategies andtheirimplementation, (iii) monetary policy instruments and money market and (iv)
monetary transmission channels of monetary policy are considered. The corresponding concepts
are mainly used due to the practical monetary policy ofthe European Central Bank (ECB). The
lecture will be complemented by case studies, prepared by studentsand then be presentedand
discussedin the lecture.

Learning outcomes:

Academic:

The participants should be familiarize with the theoretical and practical dimensions of modern
monetary policy. Thiswill enable them toidentify current problems and to discuss monetary
policy. Due tothe importance of monetary policy inthe international economic policiesandtheir
impacton financial marketsandthe realeconomy, these issues are important for economic
qualification.

Soft skills:

Throughthe presentation of case studies withinthe circle of course participants, presentation
techniqueswill be practiced. Inthe ensuing question- answer session participants learnto
debate on a scientific levelwith each other. The same appliesto embedded regulardiscussions
about current monetary policy developments.

6 Description of possible electives within the modules:
none

7 || Examination: Final Module Exam

8 | RelevantWork:
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No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Final written exam ‘ 120 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
11 No 2 1.00 CP
RelevantWork No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
Module Prerequisites:
13 | For understandingthe eventsof this module, the control of the substance of the modules Micro-
and Macroeconomicsisneeded.
14 Presence:
Presenceisstrongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
1 Bachelor Economics, Bachelor Politics and
3 U fth dule for oth Economics,BachelorEconomics and Law, Dual
seorthe modulelorother course prosrams | g1 chelor Economics, Bachelor Mathematics,
Bachelor Geography
6 Responsible Lecturer: Department:
Professor Dr. Martin Bohl School of Businessand Economics
Misc.:
17
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Econometrics

Module Title english: Econometrics
Course Program: BachelorBusiness Administration
1 [ Module No: TRV 18 State:Elective Language of Instruction: English
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Econometrics Compulsory|30h (2 CH) | 60

Presence
(h+ CH)

2 Exercise Econometrics Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

This module deepensand enhances the materialintroducedinthe module "Empirical
Economics".Itis recommendedto attendthe module "Advanced Statistics" before attending the
module "Econometrics". Asound knowledge of econometricsis necessary forall empirical
studies.

Course content:

Topics: linearregression; t-test; F-test; omitted variable bias; nonlinearities; dummy variables;
interactions; generalized least squares method (heteroskedasticity, autocorrelation); stochastic
convergence and limit theorems; stochastic exogenous variables; instrumental variables;
interdependent equations systems. Leaming objectives: This module providesthe elementary
econometrics methods required forempirical economics. Students are being prepared for
empiricaleconomicresearch. Theylearntoassessthe suitability of empirical methods. Students
learnto use and assess scientific methodsin empirical studies. Students are able to critically
reflect on the methods used in empirical studies aswell as on the results. Students learnto think
about empirical aspects ofeconomic phenomenain a structuredway.

Learning outcomes:

Academic:

The students are statisticallyand numerically literate. They recognize the importance and value of
econometricthinking,training,and approachto problem solving. They are familiarwith avariety
of exampleswhere econometrics helpstoaccurately explainabstract phenomena. They can
recognize and appreciate the connections betweentheoryandapplications. Studentslearnto
independently read econometric literature of various types, including survey articles, scholarly
books, and online sources.

Soft skills:

Logicand Critical Thinking: Students have a facility with abstract reasoning, including the ability
to abstract from concrete situationsand make ideas precise by formulating them econometrically.
They can analyze, test,andinterprettechnical arguments, and form independent judgements.
This includestheirown arguments andthose of others, in both academic and non-academic
contexts. Problem solving: The students use theirtraining in econometrics to help guide possible
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lines of inquiry. They solve complex problems by identifying feasible divisionsinto simpler sub-
problems. They gatherandorganize relevantinformation suchasrelated problems, examplesand
counterexamples. They sharpen econometric questions asa problem solving strategy. They
identify suitable existing methods of analysis and assesstheirstrengths andweaknessesinthe
context of the problem being considered. They construct abstract models using appropriate
economic and statisticaltools. They use computers and software as exploratory, visualization,
modelling and computationaltools. The students undermine nonsensical regulations
subversively. The students can engage theircreativity inthe quest for novel or elegant solutions.
Communication: The studentsaccept commentsandfeedback,and learnfrom them. They can
explainfundamental concepts from econometrics to non-experts. They canjustify choices made
during problem solving and interpretation of results. The students present the resultsand
assessmentof a problem solving strategy. They communicate logical arguments both orally and
inwriting to a range of audiences.

Description of possible electives within the modules:

6
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final writtenexam ‘ 90 min. ‘ 100 %
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00 CP
Presence
11 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 || Recommended: Modules Data Science 1, Data Science 2, Advanced Statistics.
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15

Bachelor Economics,BachelorPolitics and

Use of the module for other course programs Economics,BachelorEconomics and Law, Dual
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Bachelor Economics, Bachelor Mathematics,
Bachelor Geography

16 Responsible Lecturer: Department:
Prof. Dr. Mark Trede, Professor Dr. Bernd Wilfling School of Businessand Economics
Misc.:

17 || This module is taughtin the second half of the winterterm. It is advisable to attend the module

AdvancedStatisticsinthe first half of the term.
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Public Choice Theory

Module Title english: Public Choice Theory
Course Program: BachelorBusiness Administration
1 [ Module No: TRV 19 State: Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Presence Self-
3 Study
h+ CH

( ) )

1 Lecture Lecture Public Choice Theory Compulsory|30h (2 CH) | 60

2 Exercise Exercises Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

This module builds upon the modules Principles of Microeconomic Theory and Principles of
Macroeconomic Theory and deepensthe understanding acquired so far. The module gives first
insightsinto how recommendations concerning economics policy can be derived using criteria of
welfare economics. Italso givesinsightsintothe restrictions underwhich political decision
makers act; andwhich political behavior may hence be expected. The methodology of economics
is applied within a broad field of political phenomena. The module further helps applying micro-

4 Il and macroeconomicsinstrumentstoabroad range of both theoryand policyissues.
Course content:
The focal point of analysisin this module are public decision makers, bureaucrats, interest
groupsas well as actorsand theirrespective decision-making behavior. Participants will gain
insightsinto the restrictions underwhich political decision makerstypically act. The insights this
module provides are derived from the application of the economics methodology. Furthermore,
the module aims at systematically exercising the application of micro-and macroeconomic
techniques.
Learning outcomes:
Academic:
The module teachesfundamentalanalytical skillswithregardto the positive analysis of political
behavior. Moreover, students will learnto apply the instruments available fora professional
evaluation of political processes.

> | Softskills:
In this module, the studentswill learnto analyze complex public policy issues concerned with
multiple influencing factors. They will also exercise abstract andinterlaced thinking. Especiallyin
the accompanying tutorial sessions, problem-solving abilities regardingpolicy issues will be
advancedrelying on exemplary cases.

6 Description of possible electives within the modules:

none
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7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3:30/0
Module Prerequisites:
13 . - . . .
recommended: mathematics, statistics, microeconomics |, macroeconomics|
1 Presence:
4 | presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
Professor Dr. Thomas Apolte School of Businessand Economics
Misc.:
17
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Resource Economics

Module Title english: Resource Economics
Course Program: BachelorBusiness Administration
1 || Module No: TRV 20 State:Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Study
(h+ CH) )
1 Lecture Resource Economics Compulsory|30h (2 CH) | 60
2 Exercise ExercisesonResource Economics Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

The module “Resource Economics”is based on the fundamentals of microeconomics and
economic policy and regulation. It complements the modules “Energy Economics”. The module
servesasa basics course for the master program modules “Environmental Economics”, “Climate
Change Economics” and “Advanced Energy and Resource Economics”.

4 [ Course content:

The module ‘Resource Economics’ deals primarily with Energy as the one of the most important
factors of productionin modern Economies andthe Resourceswhich are neededto produce this
factor.Hence, the student learnabout the mining of naturalresources andtheirtransformation
and uses in the economy. The topics include - Energy and Energy Accounting - Exhaustible
Resourcesand theiruse in Energy Production-Resource usage and environmentalissues. -
Markets for Resources (lignite, hard coal, oil, gas, uranium and renewable resources)

Learning outcomes:

Academic:

The studentacquires a solid background knowledge concerning the functioning of markets for
resources. Moreover,theinteraction betweentheresource sectorandtherest of the economyis
analyzed.A main goalis that students are enabled to answer resource related questions on their
own. Theoreticaland empirical methods are heavily usedand trainedin orderto answerthese
questions. Studentsthat successfully pass the module arein a position to profit from the
knowledge eitherinacademiabutalso in the Energy and Resource Industry.

Soft skills:

Analytical Skills, judge and cope with different positions and stake holders.

Description of possible electives within the modules:
none

7 || Examination: Final Module Exam

8 || Relevant Work:
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No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Final Written Exam ‘ 60 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
RelevantWork No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15 Bachelor Economics, Bachelor Politics and
Use of the module for other course programs | Economics, BachelorEconomicsand Law,
Bachelor Mathematics, Bachelor Geography
. Department:
16 Efosfg::z'rlgf I,-Aenctglrje::;mschel University of Miinster, School of
: Businessand Economics
Misc.:
17




Topics in Economics

Module Title english: Topics in Economics

Course Program: BachelorBusiness Administration

1 || Module No: TRV 21 || State:Elective Language of Instruction: German or English
Turn: each Duration: 1

2 | comester semester Semester:5or6 | CP: 6 Workload (h): 180
Module Structure:

No |Type Course State Workload (h)
Self-
3 Presence Study
h+ CH
(h+ ey
1 Seminar | Topicsin Economics Compulsory|30h (2 CH) [150

Module Profile:
Purpose of the module/integration into curriculum
The seminar'Topicsin Economics' focusseson applications of (mainly) basic economictheoryto
different, mainly microeconomictopics. It can be seenas a complementto modul
‘MicroeconomicsllI'.

4 Course content:
The Seminar “Topicsin Economics” focusses every Semesterona “cross-sectional” Topicin
Economics (such asindustrial organization orapplications of game theory) where Students learn
to apply theirtheoretical knowledge from theirbasic economics lecturesinorderto consistently
think through a specific economic question. This will form the basis for their Bachelorthesisand
in generaltolearnthevalue of a consistentargument, but alsothe limitations ofeconomic
theory.
Learning outcomes:
Academic:
Learnto understand state-of-the-art research literature andacquire the ability to use theirtools to
understandand analyse an economic question. By analzying a defined question from the
literature and by (guided) writing of a term paper, students learnto efficiently communicate

5 || (orallyandwritten) andtrainthe ability to structure and analyze problems.
Soft skills:
Focus of this modul is writing and presenting aterm paperon a specific microeconomic topic. By
the meansofa very close communication betweenadviserand student, problem solverand slef-
structuredworking are enforced. Afeedback afterthe presentationis helpful to sharpen
presentation skills.

6 Description of possible electives within the modules:
none

7 || Examination: Final Module Exam

8 | RelevantWork:
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Part of finalmarkin

No | Number and Type; Connection to Course | Duration %
(o]
1 | Writtenterm paper & presentation max.20 pages & max. |[100%
90 min.
9 [ StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
Presence No1 1.00CP
11
Relevant Work No 1 5.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 || Basic Economic knowledge (fromthe first 3 Semester,i.e. Econ101, Micro, Macro, Statistics)
1 Presence:
4 | Presenceis strongly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17
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Social Policy

Module Title english: Social Policy
Course Program: BachelorBusiness Administration
1 | Module No: TRV 23 State: Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Social Policy Compulsory|30h (2 CH) | 60
2 | Exercise | TutorialSocialPolicy Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
The module Social Policy builds on the foundational economic curriculum, in particular,
Microeconomicsand Economic Policy and Regulation. It prepares students for modules atthe
Masterlevelase.g.Economic Policy.
Course content:
Social policies create incentives andthus impact on market outcomes. The module provides a
theoretical framework to analyse the efficiency and distributive consequences of social policy
interventions, in particularinthe labour market. Theoretical predictions are regularly confronted
with empiricalresults.
4 Themes Learning objectives
Justification for socialinsurance Understandwhy under adverse selection private,
voluntary insurance markets might be inferiorto
government mandatedinsurance.
Labour Market Policies forthe Understand how passive (unemploymentinsurance)
Unemployed and active (training programs) labour market polices
affect labour supply and unemployment.
Labour Market Policies forthe Employed | Understand both the efficiency and distributive
(minimumwages, wage subsidies, anti- | consequences ofallthree policies.
discrimination measures)
Economics of Education Understand how well designed education policy can
mitigate the needfor ex post redistribution.
Learning outcomes:
5 || Academic:
Students become familiarwitha toolbox that allows for a model based analysis and empirical
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quantification of prominent social policies. Upon completion of the module, student can gauge
the pros and cons of various welfare and labour market policies.

Soft skills:

The model based approach trains studentstotranslate concrete problemsintoanabstract
framework to develop generalisable solution strategies. Indiscussions on recent policy issues
students have toformulate argumentswith scientific precision and critically reflect those
arguments basedon theoreticinsightsand empiricalresults.

Description of possible electives within the modules:

6
none
7 | Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00 CP
Relevant Work No1 4.50 CP
Total 6.5 CP
12 Weight of the module grade forthe overall grade:
3:30/0
1 Module Prerequisites:
3 | none
1 Presence:
4 | presenceis highly recommendedtowarrant learning success.
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
. Department:
Responsible Lecturer: : . .
16 Professor Dr. Nadine Riedel Unl\{er5|ty ofN\unster,.Schoolof
Businessand Economics
Misc.:
17
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Game Theory

Module Title english: Game Theory
Course Program: BachelorBusiness Administration
1 || Module No: TRV 24 State:Elective Language of Instruction: German
2 Tum: eachsummer Duration: 1 Semester:5or6 || CP: 6 Workload (h): 180
semester semester 'S ’ ’
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Game Theory Compulsory|30h (2 CH) | 60
2 | Exercise | TutorialGame Theory Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
The course Game Theoryis a basic course introducing the tools to analyze strategic interactionin
the economy.
Course content:
Game Theory analysesthe strategicinteractioninthe economy, e.g.in markets, in organisations,
orinnegotiations. Itisa central methodin economicsand has applicationsin industrial
organisation, internationaltrade, macroeconomics, political economy, etc. The lectures will
introduce the fundamental solution conceptsin game theory and will feature numerous concrete
examplesand applicationsfromall areas of economics
Themes Learning objectives
Introduction Understandwhy we need game theory to make betterdecisionin
4 strategic situations
Staticgameswith Understand how we can predict the behavior of playersif the utility of
completeinformation | one playerdepend on the action of others, all players move
simultaneously andthereis no informationasymmetry
Dynamicgameswith | Understand how the time dimension changesthe predictions of game
completeinformation |theoryrelativetostaticgames
Repeatedgames Understand how repeatedinteractions changesthe behaviorof players
Staticgameswith Understand how incomplete information changesthe predictionin
incomplete staticgames
information
Dynamicgameswith | Understandhow incomplete information changesthe predictionin
incomplete dynamic games
information

175




Learning outcomes:

Academic:

Afterfinishing the module the student should demonstrate the knowledge of game theory. The
students should demonstrate the ability to apply this knowledge toreal-world examples, to
predictthe behaviorin strategicinteractionsandto understand the limits of game theoretic

reasoning
5 Soft skills:
In this module, students learn particularly the analysis of complex economic circumstances with
multiple influencing factors as well as abstract thinking. Inthe exercises, the practical solution
competence forapplied problemsis encouraged. The self-responsible preparation ofthe
exercises supports studentsin theirdevelopment ofan autonomous approach to problem
solving.Additionally, the content of the courseis applied in a real life context. Forthis purpose
and throughoutthe course, specific case studies are referredto, so that students gain an
understanding forthe scope of application of game theory.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Written exam for “Game theory” ‘ 60 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
RelevantWork No 1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | none
14 Presence:
Presenceisstrongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15

Use of the module for other course programs | Bachelor Economics
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16

Responsible Lecturer:
Prof. Dr. Martin Watzinger

Department:
School of Business and Economics

17

Misc.:

177



Sports Economics

Module Title english: Sports Economics
Course Program: BachelorBusiness Administration
1 || Module No: TRV 25 State:Elective Language of Instruction: German
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No | Type Course State Workload (h)
Presence Self-
3 Study
h+ CH
( ) )
1 Lecture Sports Economics Compulsory|30h (2 CH) | 60
2 | Exercise | Tutorial Sports Economics Compulsory|30h (2 CH) | 60
Module Profile:
Purpose of the module/integrationinto curriculum
Sport, especially inform of majorevents like the Olympic Games, the NFL Superbowl or the UEFA
Champions League, gains more and more economic importance. Commercialized sportsarea
crucial part of the entertainment industry. Therefore, itis meaningfulto study these industries
and theirways of functioning.
Course content:
Meanwhile, sports economicsis an established academic subjectinteachingand research at
many universities, especially inthe USA. In sports economics, sports leagues are analyzed
regarding competitionrules; moreover, the labor market for players, aswell as public
interventions like subsidies for sports facilities, are also studied thoroughly.
4
Themes Learning objectives
Supply and demand on sport | Understandand analyze how supply and demand are formed on
markets different sport markets.
Talentand the labor market | Understandhow talentisjudged on sport marketsandhow
in sport economics different competition models affect the distribution of welfare.
Corruption Understandwhy corruption occurs and how it can be combated.
Doping Understandand analyze why doping occurs.
Subsidiesin professional Understandand analyze the economic effects of promotionand
sports subsidies in sports.
Learning outcomes:
5 || Academic:

Learnto analyze sports marketsandto understandtheirmechanisms.
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Soft skills:
Preparing solutions of homework assignments. Presenting and discussing solutions of exercises.

Description of possible electives within the modules:

6 none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
RelevantWork No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | Allmodules of semesters1and 2 have to be passed.
1 Presence:
4 |l presenceis strongly recommendedtowarrant learning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
6 Responsible Lecturer: Department:
Prof. Dr. Aloys Prinz School of Businessand Economics
Misc.:
17
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Tax Policy

Module Title english: Tax Policy
Course Program: BachelorBusiness Administration
1 || Module No: TRV 26 State:Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Tax Policy Compulsory|30h (2 CH) | 60
2 | Exercise | Tutorial TaxPolicy Compulsory|30h (2 CH) | 60
Module Profile:

Purpose of the module/integrationinto curriculum

Taxes are the most important source of government finance. Awell-functioning, efficient and fair
system of taxationis crucial for the economy and for society in general. Tax policy playsan

4 || importantrolein othersubfields of economics, such as environmentaland energy economics.
Good knowledge of microeconomics is helpful.

Course content:

The module offers an overview of the Germantax systemand presents the theoretical foundations
for describing and analyzing taxes.

Learning outcomes:

Academic:

5 || Aftercompletingthe module, students have (1) gained knowledge about the structure ofthe
Germantax systemand its fundamentalrules, (2) learned the relevant methodological concepts
of taxationanalysis.

6 Description of possible electives within the modules:
none

7 || Examination: Final Module Exam

Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 |Writtenexam ‘90 min. ‘100%

9 || Study Work: none

Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
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CP Assignment:

No1 1.00CP
Presence
1 No 2 1.00 CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
1 Module Prerequisites:
3 | hone
14 Presence:
Presenceis strongly recommendedtowarrantlearning success
Mobility/Acknowledgement:
15 BachelorEconomics, Bachelor Politics and
Use of the module for other course programs | Economics, Bachelor Economicsand Law, Dual
Bachelor Economics
6 Responsible Lecturer: Department:
ProfessorDr. Johannes Becker School of Businessand Economics
Misc.:
17
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Firms, Competition and, Cooperation

Module Title english: Firms, Competitionand, Cooperation
Course Program: BachelorBusiness Administration
1 | Module No: TRV 27 State: Elective Language of Instruction: German
Turn: eachwinter Duration: 1
2 | comester cemester Semester:sor6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
1 Lecture Firms, Competition,and Cooperation Compulsory|30h (2 |60
CH)
2 | Exercise |Tutorialon Firms, Competition,and Compulsory|30h (2 |60
Cooperation CH)
Module Profile:
Purpose of the module/integrationinto curriculum
In the module Firms, Competitionand Cooperation, the questionwhy firms exist, as posed by R.
Coase, is addressedand answered. Subsequently, the behavior of firms on marketsisanalyzed
andin particularthe tension between enterprise competition and enterprise cooperationis
examined: Under which circumstances do business and economicinterests coincide? Under
which circumstancesisa higherintensity of competition desirable from an economic point of
view, and under which circumstancesis corporate cooperation desirable? The basis for this
lectureis knowledge of game theory and industrial organization.
Course content:
The module Firms, Competition and Cooperation dealswith the "theory of the firm" as well as with
theoretical models of enterprise competition and enterprise cooperation.
4

Themes Learning objectives

1. Theory of the Studentswilllearnthe advantages and disadvantages ofintra-company
firm production.

2. Limits of the Students understandtowhat extent horizontalandvertical firm mergers are
company desirable from a business/economic perspective.

3. Principal-Agent | Studentslearnabout models and solutions for internalincentive problems.
Theory

4. Competition Studentslearnabout theoretical approachesto modeling firm competition
and Collusion and firm collusion, and in particularhow price and quantity collusion are

not economically desirable.
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5. Corporate Studentslearntheoretical conceptsonthe extenttowhich corporate
Collusion cooperation - for examplein researchand development- canbe desirable
from an economic point of view.

6. Discussionof | By discussing current cases of competition policy, students learntoapply
current cases the conceptsthey have learned.

Learning outcomes:

Academic:

Upon completion of the module, students will have mastered methodological principlesand
important theories ofentrepreneurship, business competitionand business cooperation.
Studentsare thus able to understandand weigh the advantages and disadvantages of

3 entrepreneurship, andto evaluate governmentregulation ofbusiness strategies.
Softskills:
Upon completion of the module, students are able to apply theoretical economic models to
business and economicissuesrelatedto entrepreneurship. Thus, the studentsare able to assess
political discussions of corresponding topicsin a well-founded manner.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final Written exam | 90 min. | 100 %
9 | StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
1 No 2 1.00CP
RelevantWork No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
) Module Prerequisites:
3 | Recommended: Foundations of Microeconomics, Industrial Organization, Game Theory
Presence:
14

Presenceisstrongly recommended, towarrantlearning process.
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Mobility/Acknowledgement:

15
Use of the module for other course programs | BachelorEconomics
. . Department:
16 gfstprti)cn;::lilr.ecturer. University of Miinster, School of
) y Businessand Economics
Misc.:
17
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Behavioral Economics

Module Title english: Behavioral Economics
Course Program: BachelorBusiness Administration
1 | Module No: TRV 28 State:Elective Language of Instruction: English
Turn: eachsummer Duration: 1
2 | comester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Behavioral Economics Compulsory|30h (2 CH) | 60

Presence
(h+ CH)

2 Exercise Tutorialon Behavioral Economics Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

In this course, students learnabout the economic consequences of making psychologically more
realisticassumptions onindividual behavior. We will discuss experimental evidence fromthe lab
andthe field thatis inconsistent with the predictions of the standard economic approach of homo
economicus. To make sense of the data, we will enrichthe classical model by incorporating non-
standardtime-, risk-and social preferences aswell asrobust beliefand choice biases. We will
further study the implications of psychologically more realistic models formarket outcomes.
Course content:

In this module students getto know (i) the main evidence forthe relevance ofnon-standard
preferencesandbiasesin beliefformation and economic decision making, (ii) the main economic
modelsthat incorporate these insights and (iii) policiesthat allows to incorporate these findings,
and (iii) policy conclusions that can be drawn from behavioral economicinsights.

Themes Learning objectives

1. Overview Studentsgetanoverviewoverthe wealth of economically relevant
psychologicalfindings.

2. Asymmetric Studentslearnabout the implications of dropping the standard

Informationand assumption of symmetricinformationamong sellers and buyers for

Credence Goods market outcomes. We apply the insights obtainedin the previous

chapterto markets forcredence goods.

3.Social Preferences | Studentslearnaboutthe implications of social preferencessuchas
altruismand inequity aversion foroutcomesin games and on markets.

4. Choice under Risk | Atthe hand of famous paradoxes (such as the Allais paradox), students
learnabout the implications of non-standard risk preferences for
economictheoryaswell as for daily decision making.
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5. Intertemporal Atthe hand of famous paradoxes (such as the Allais paradox), students
Choice learnabout the implications of non-standard risk preferences for
economictheoryaswell as for daily decision making.

6. BeliefBiases In this sectionwe discuss the consequences of belief biases such as
correlation neglect and stereotyping.

7. LimitedAttention | Attentionislimited, and this explains,among others, biases in therisk,
time and socialdomain. We will explore the consequences of limited
attentioninthis chapter.

Learning outcomes:

Academic:

Upon completion of the module, students have learned about the main economically relevant
psychologicalinsights, how tointegrate them into economic models, and how to derive

3 implications for market outcomesandregulations fromthese insights.
Softskills:
Upon completion of the module, students are able to derive economicimplications from
experimental findings and behavioral phenomena.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %
9 || Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
) Module Prerequisites:
3 Recommended: Microeconomics, Industrial Organization, Game Theory
Presence:
14

Presenceis strongly recommendedtowarrant learning success.
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Mobility/Acknowledgement:

15
Use of the module for other course programs | BachelorBusiness Administration
. . Department:
16 gfstprti)cn;::lilr.ecturer. University of Miinster, School of
) y Businessand Economics
Misc.:
17

187




Competition and Regulation

Module Title english: Competitionand Regulation

Course Program: BachelorBusiness Administration

1 || Module No: TRV 29 State:Elective Language of Instruction: German

2 Tum: each summer Duration: 1 Semester:5or6 | CP: 6 Workload (h): 180
semester semester

Module Structure:

No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture Competitionand Regulation Compulsory|30h (2 CH) | 90
2 | Exercise | Tutorialon Competitionand Regulation | Compulsory|30h (2 CH) |30

Module Profile:

Purpose of the module/integrationinto curriculum

The lecture ,,Foundations of Regulation” is based on “Microeconomics|”. “Foundations of
Regulation” builds on problems stemming from restraints of competitionand shows how these
problems can be solved by a reasonedregulation policy. Moreover, the lecture deals with
theoretical questionsand contemporary problems of competition policy.

Course content:

In the lecture students become acquaintedwith basic theories of regulation. The course begins
with the analysis of instruments that are able to solve market failure and theirrespective field of
application.In orderto facilitate understanding ofthe instruments functionality, practical
examplesare presented, analysedand discussed in detail. Students are also provided with basic
knowledge in competitiontheory and policy. Thus, it is discussed why competitionin marketsis
preferable froma social perspective andwhy companiestryto avoid or reduce it. To enhance
understanding, students are getting aquainted with severaindustrial economics models with
different market structures and outcomes. The influence of market behaviour of economic entities
is also analysedin detail. Finally, means of competition policy are analysedthat are capable of
overriding the respective restraints. Inthis course students become acquainted with basic
theories of regulation. The course begins with the analysis of instruments that are able to solve
market failure andtheirrespective field of application. In orderto facilitate understanding of the
instruments functionality, practical examples are presented, analysed and discussed in detail.
Studentsare also provided with basic knowledge in competitiontheory and policy. Thus, it is
discussed why competitionin marketsis preferable from a social perspective and why companies
tryto avoid or reduceit. To enhance understanding, students are getting aquainted with several
industrial economics models with different market structures and outcomes. The influence of
market behaviour ofeconomic entitiesisalso analysedin detail. Finally, means of competition
policy are analysedthat are capable of overriding the respective restraints.

Themes Learning objectives
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1. Introduction

To understand competition policy from a historical perspective. To know
its objectivesandits relationshiptoregulation.

2. Market Powerand
Welfare

To understandthat market powercan lead to varying degrees of
inefficiencies andthus welfare losses.

3. The Role of
Competition Policy

To understandthe different functions of competition policy.

4. Principles of
Regulation

To comprehendwhy natural monopolies arise, how they arise and why
they may not produce pareto-optimal outcomes. To know different
theories of regulation.

5. Price Regulation

To comprehend how prices and price structures of natural monopolists
can be regulatedandwhich problems can result.

6. Asymmetric
Information

To comprehendwhich instruments regulatory policy can use in case of
asymmetricinformation.

7. Cost-based

To comprehendthat different cost-based regulatory instruments are

Regulation available.
8. Incentive To comprehendthe different forms of incentive regulation.
Regulation

9. Deregulating
Network Sectors

To comprehend how network sectors can be deregulated.

Learning outcomes:
Academic:

In this module the studentsacquire content-related competences forthe basic economic policy
paradigms, criteriawhen economic policy measures should be applied, the working principles of
economic policy instrumentsandwhen economic policy actions may be detrimental. Additionally,
the students are taught the theoretical knowledge ofregulatory and competitiontheory and
practicaltoolsrelatedtothe solution of such problems.

Softskills:

In this module, studentslearn particularly the analysis of complex economic policy issues with
multiple factors as wellas abstract and lateral thinking. Further, problem-solving skills will be
practicedwith examples.The self-responsible preparation ofthe exercises supports studentsin
their development of an autonomous approachto problem solving. Additionally, the content of
the courseis applied in a real life context. For this purpose and throughout the course, specific
case studiesare referredto, so that students are able to construct suitable economic policy
measures andto elaborate the pros and cons of these suggested policy actions.

Description of possible electives within the modules:

none

Examination: Final Module Exam

Relevant Work:

No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | Final written exam ‘ 90 min. ‘ 100 %

Study Work: none
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Prerequisites for Credit Points:

10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
1 No 2 1.00CP
Relevant Work No1 4.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 | none
1 Presence:
4 Preenceisrecommendedtowarrant learning success
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
16 Responsible Lecturer: Department:
ProfessorDr. Gernot Sieg School of Businessand Economics
Misc.:
17
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Data Management

Module Title english: Data Management

Course Program: BachelorBusiness Administration

1

Module No: TRW 1 State:Elective Language of Instruction: German or English

Turn: eachsummer Duration: 1

semester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Data Management Compulsory|30h (2 CH) | 60

Presence
(h+ CH)

2 Exercise Tutorial Data Management Compulsory|30h (2 CH) | 60

Module Profile:

Purpose of the module/integrationinto curriculum

A suitable conceptual design, data-processing design,andimplementation of databases are
critical successfactors forthe implementation ofapplication systems. Onthe one hand, the
module Datenmanagement builds on preliminary conceptual aspects ofthe module Einfiihrungin
die Wirtschaftsinformatik, where the data view of the architecture ofintegrated information
systems becomesthe focus of consideration. Onthe otherhand, the module Datenmanagement
forms the necessary basis for many othermodules, in particularwithregardto data modeling. The
studentswill learn comprehensive methodological knowledge about conceptual design, data-
processing design,and implementation ofthe data view.

Course content:

The studentslearnto methodologically designandimplement the data view of information
systems. In doing so, the three levels of conceptual design, data-processing design, and
implementation are investigated successively. The conceptual designis based on the modeling of
data using the language constructs ofthe entity-relationship model (entity types, relationship
types, reinterpretedrelationshiptypes, cardinalities inthe min-max notation,
specializations/generalizations, hierarchies/heterarchies, modeling of Data Warehouse systems).
Atthe data-processing design level, the relational data modelisinvestigated (mathematical
relations, first to fifth normal forms). At the implementation level, the focus is on the use of
Structured Query Language (SQL) (Data Description Language, Data Manipulation Language, Data
Control Language, and Query Language); NoSQL aspects are outlined. The relationships between
the three levels are worked out. Transaction concepts (ACID) and locking mechanisms (two-phase
locking protocol) to ensure data consistency in multi-userenvironments are covered. Some in-
depth aspectsin the field of database management systems (e.g., Data Warehousing) are taught
(possibly through scientific or practical guest lectures). Applied teaching methods are lectures,
exercises,and case studies using the database management system MySQL ora similar
relational database system. As part of the exercises, the students will give short presentations of
theirresults.

Themes Learning objectives
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Conceptual design

To model businessrequirements regarding the data of information
systems using entity relationship models.

Data-processing design

To transform the conceptual designinto relational data models; to
apply normalforms of database design.

Implementation

To implementthe conceptual and the data-processing design using
a relational database; to use the Structured Query Language for
addressing businessrequirements

Transactionalaspectsand
locking mechanisms

mechanisms

To use common functionalities of relational database management
systems (RDBMS), especially transactional aspects andlocking

Learning outcomes:

Academic:
The students are able to structure, model,and implement the data processing components of

information systems on the basis of a traditional methodological approach of common database

5 || management systems. Furthermore, the students developa basic understanding of the functions
of multi-userdatabase management systems.
Soft skills:
The studentslearnand deepen problem solvingin smallgroups aswell as presentation
techniquesregarding theirexercise results.
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Numberand Type; Connection to Course ’ Duration ‘ Part of finalmarkin %
1 Final Written Exam ’120 min. ‘100%
Study Work:
9 No | Number and Type; Connection to Course ‘ Duration
1 | Solving acase study |
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
Relevant Work No1 3.00CP
Study Work No1 1.00CP
Total 6 CP
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12

Weight of the module grade forthe overall grade:

3130/0

) Module Prerequisites:

3 | none

Presence:

14 || Presence during the lecturesandactive participationinthe accompanying groupwork is highly
recommendedtowarrant learning success
Mobility/Acknowledgement:

15

Use of the module for other course programs | BachelorInformation Systems

16 Responsible Lecturer: Department:
Prof. Dr. Dr. h.c. Dr. h.c. Jorg Becker School of Business and Economics
Misc.:

17
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Digital Business

Module Title english: Digital Business

Course Program: BachelorBusiness Administration

1 || Module No: TRW 2 State:Elective Language of Instruction: German or English
Turn: eachwinter Duration: 1

2 | comester cemester Semester:5or6 | CP: 6 Workload (h): 180

Module Structure:

No | Type Course State Workload (h)
Self-
Presence Study
1 | Lecture |DigitalBusiness Compulsory| 30h (2 |45
CH)
2 | Exercise |Digital Business:Course Assignments, Compulsory| 30h (2 |75
Presentations & Discussion CH)
Module Profile:

Course content:

Digital Businessis thriving and is making significantinroadsin business and everyday life. In
fact, doing business digitally has become an integral part of everyday life for public and private
organisations, both large and small, acrossthe globe. The course introduces business modelling
and business model innovation. It reflects business transformation, including disruptive
innovation, illustrated by current examples. As such the course combines an entrepreneurial
(firm) perspective and a market perspective, by examining constellations ofactorsin a market
environment. Giventhe increasing exposure ofbusinessesto security threats, the course will
provide a briefintroductioninto theoreticaland practical security, security strategy and privacy.

4 Themes Learning objectives

Digital Businessand the |To learnabout currentdebatesonthe social,economicand political
Information Society role of digitalinnovation. To be able to critically assessthe impact of
digitalinnovations and underlying mechanisms.

Business modellingand | To understandthe building blocks of business models, to be able to
business model patterns | reconstruct existing business models andto developa business
model.

Businesstransformation | To comprehendthe customerbuying cycle andthe notion of CRM. To
assessthe role of Prosuming and service configuration.

Security and privacy To comprehendbasic mechanisms of encryptionand privacy
protectionandhow they can be used for electronic communication.

Learning outcomes:
Academic:

194



Upon completion of the course, studentswill be able to a) characterize the building blocks and
pattern of business models, b) identify and critically examine mechanisms of disruptive
innovation, ¢) assessthe impact of digitalinnovation from the perspective of different
stakeholders, d) understand and contribute to current debates about privacy, personalization, net
and searchneutrality, social cost and benefits of digitalinnovation.

Soft skills:
The student should demonstrate the ability
o to productively work in groups and
. to coordinate with peers.
6 Description of possible electives within the modules:
none
7 || Examination: Examinations forevery part of the module
Relevant Work:
. . Part of finalmarki
No | Number and Type; Connection to Course Duration (ya of finatmarkin
(]
8 1 | Writtenexam 60 min. 50 %
2 | ingroups: Case study (written script with max.20 pages/ max. |50%
(video-)presentation) 20 minutes
9 | Study Work: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No 1 1.00CP
Presence
No 2 1.00 CP
11
No 1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
1 Module Prerequisites:
3 Working Knowledge of English
14 Presence:
Presenceisstrongly recommendedtowarrantlearning success
15 Mobility/Acknowledgement:
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Use of the module for other course BacheloriInformation Systems
programs

16 Responsible Lecturer: Department:
Prof. Dr. StefanKlein School of Businessand Economics
Misc.:

17

This courseis intendedto be a seminarratherthana lecture course and, as such, the primary
responsibility for learning will rest with the students. The philosophy behind the courseis thatthe
combination of reading, thinking, writing, presenting, discussing, and listening is highly effective
for learning. Participationinwell-prepared and thoughtful discussionsis a powerful way of
gaining anappreciation for the criticalissuesrelating tothe development andimpact of
electronic businessand more generally an Internet Economy and Society. Consequently, the main
classactivity will be discussion. Students are expectedto cometo class having read the assigned
reading materials, be preparedto discuss the majorissues presentedin thereadingsand to
debate their (management) implications. The quality of students learning experience will depend
on the extent of theirmotivation, initiative, preparation for class, and participation during class.
The instructor’srole will be to support the learning experience by providing a course structure,
course materials, mini-lectures, facilitating the discussions, and providing feedback on the
student’s work.




Digital Work & Project Management

Module Title english: Digital Work & Project Management

Course Program: BachelorBusiness Administration

1

Module No: TRW 3 State:Elective Language of Instruction: German or English

Turn: eachsummer Duration: 1

semester semester Semester:5or6 || CP: 6 Workload (h): 180

Module Structure:

No |Type Course State Workload (h)

Self-
Study
(h)

1 Lecture Digital Collaboration: Tools and Concepts Compulsory| 15 h (1 30
CH)

Presence
(h+ CH)

2 | Lecture The public and academicdiscourse on digital | Compulsory| 15 h (1 30
work CH)

3 Lecture Project Management Compulsory| 15 h (1 30
CH)

4 | Exercise |ExercisesinProject Management Compulsory| 15 h (1 30
CH)

Module Profile:

Purpose of the module/integrationinto curriculum

Digitalizationhas had and continuesto have a profound impact on work: from the individual
practices of work, collaborative and distributed work and division of labor, novel human-machine
constellations, ways of organizing work, upto macro level effects on labor productivity and
employment.Yet ourunderstanding of the changing nature of work and the implications for the
individual, organizations, societies and the economy remains poorly developed. Therefore, the
course combinesa reflection on the transformation ofwork as itis mirroredinthe public and
academicdiscourse withan introductioninto project work and project management, which has
becomethe prevailing form of work in IT related professions. Fundamental knowledge of project
managementisanessential part of conducting (IT) projects. Project management will provide
studentswith an understanding of the toolset forthe work environment of IT professions, and will
be helpful during the planning and work on their Bachelorand Mastertheses. The teaching
methodsinclude lectures, software tutorials and student assignments. Withinthe assignments,
students need to form groups and apply the gained knowledge to solve tasks that have
referencestoreal-world project management scenarios.

Course content:

The first part of the course emphasizes alternative scenarios oftechnology supported work:
intended change, possible side-effects, related structural changes. A key rationale ofthis course
is to provide studentswith a mature and actionable understanding ofthe emerging landscape of
work in light of stakeholderinterests. The second part of the course focuses on the dissemination
of fundamental knowledge of management of (IT) projects. It provides an overview of the entire
project life cycle, including such stages asinitiating, planning, executing, monitoring and
controlling,aswellas closing a project. Project management methods andtools are introducedin
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the lecturesandare applied in the software tutorials and student assignments. Guest lectures by
industry representatives will provide insightsinto practice projects.

Themes

Learning objectives

Digitaltransformation of
work

To developan in-depth conceptualand practical understanding of
the domains of digitalwork and project management.

Organizationand
governance ofwork

To critically examine the relationship between technology
developmentandotherforces shaping the understanding,
organizationand management ofwork.

Introductionto (IT) Project
Management

To understandthe main conceptsin (IT) project managementand
the differences between projectsandroutines.

Project Life Cycle
Management

To understandthe project life cycle and internaland external
factorsinfluencing projects.

Management ofthe Project
“Magic Triangle”: Scope,
Schedule, and Cost

To understand how to manage each of the dimensions of the
project “Magic Triangle”, namely scope, schedule, and cost, as
well asto know the main underlying processesandto be able to
apply therelevant methodsand tools.

Project Quality Management

To understand how to manage quality in projects,aswell as to
know the main underlying processesandto be able toapply the
relevant methodsandtools.

Project Resource
Management

To understand how to manage a projectteamandall project
resources,aswell as to know the main underlying processes and
to be ableto apply the relevant methods andtools.

Project Communications
Management

To understand how to manage communication(s) in projects, as
well asto know the main underlying processesandto be able to
apply therelevant methodsand tools.

Project Risk Management

To understand how to manage risksin projects,aswell as to know
the main underlying processesandto be able to apply the
relevant methods andtools.

Specialized Topicsin (IT)
Project Management

To deepenknowledge of particulartopicsin (IT) project
management, suchas knowledge management and document
management in projects, agile methods for (IT) project
management, multi-project management, project closing and self-
management.

Tutorials on Project
Management Software

To gainhands-on experience with project management software
(such as Microsoft Project andJira).

Learning outcomes:
Academic:

Participants understand key disciplinary approachesand conceptsrelatedtothe technology-
induced transformation of work, in particular collaborative and distributed work. Draw on wider
public and academic debatesto explore contentiousissuesrelatedto (the future of) digital work.
Studentsare able to apply stakeholderanddiscourse analysisand engageina classroom debate.
Students understandthe main conceptsin (IT) project management, aswellas gain knowledge of
some specializedtopicsin this field. They understand how to manage (IT) projects and know the
main processesin project management. They are able toapply methods and tools to solve tasks
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that have referencestoreal-world project management scenarios,aswellas are able to use
project management software.

Softskills:

Gain experience ingroupwork, problem-solving, academic writing, presentating, discussing and
debatting. Improve passive and active English language skills in bothwritten and oral form. Gain
basic experience with project management software. Fosterindependent work and self studies.
Connectwith IT professionalsin the industry.

Description of possible electives within the modules:

6
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration Part of finalmarkin %
8 1 | WrittenExam max 120 min 75 %
2 | Exercise (groups of4 - 5 students): written 4000 words 25 %
script
Study Work:
No | Number and Type; Connection to Course Duration
9
1 Project Management Assignments: group presentation (groups |20 min
of approx. 5 students)
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
No1 0.50 CP
No 2 0.50 CP
Presence
No 3 0.50 CP
11 No 4 0.50CP
No1 3.00CP
RelevantWork
No 2 0.50CP
Study Work No1 0.50 CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3,3%
13 Module Prerequisites:

none
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14

Presence:

Presenceisstrongly recommendedtowarrantlearning success

Mobility/Acknowledgement:

15
Use of the module for other course programs | BachelorInformation Systems
. Department:

Responsible Lecturer: : . . .

16 Prof. Dr. Stefan Klein, Dr. rer. nat. Raimund Vogl University of.Munster, Schoolof Business
and Economics

Misc.:

17
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IT-Driven Innovation

Module Title english: IT-Driven Innovation
Course Program: BachelorBusiness Administration
1 | Module No: TRW 4 State:Elective Language of Instruction: German or English
Turn: eachwinter Duration: 1 Semester:5 or . .
2 | comester semester 6 CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Presence Self-
3 Stud
(e | v
1 Lecture IT-DrivenInnovation Compulsory|30h (2 CH) | 60
2 Exercise Exercisesin|T-Driven Innovation Compulsory|30h (2 CH) | 60
4 | Module Profile:
5 | Learningoutcomes:
6 Description of possible electives within the modules:
none
7 | Examination: Examinations forevery part of the module
Relevant Work:
No | Number and Type; Connection to Course Duration ::I a:/t of final mark
(]
8 1 | WrittenExam 120 min 70 %
2 | Case study (written script with (video- max. 20 pages/ max.|30%
)presentation) in groups of ca 5 persons 20 minutes
9 | StudyWork: none
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.
CP Assignment:
No1 1.00CP
11 | Presence
No 2 1.00CP
No1 3.00CP
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Relevant Work No 2

1.00CP

Total

6 CP

12

Weight of the module grade forthe overall grade:

3,3%
1 Module Prerequisites:
3 | none
14 Presence:
none
Mobility/Acknowledgement:
Use of the module for other course programs | BachelorInformation Systems
15 | Module Title english IT-Driven Innovation
English translation of module components No 1: IT-Driven Innovation
from section 3 No 2: ExercisesinIT-DrivenInnovation
. . Department:
16 Responsible Lecturer: N University of Miinster, School of Business
Prof. Dr. Dr. h.c. Dr. h.c. Jorg Becker .
and Economics
Misc.:
17
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Business Process Management

Module Title english: Business Process Management
Course Program: BachelorBusiness Administration
1 | Module No: TRW 5 State:Elective Language of Instruction: German or English
Turn: eachwinter Duration: 1 Semester: 5 or
2 | comester semester 6 CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
1 Lecture Business Process Management Compulsory|30h (2 60
CH)
2 | Exercise ExercisesinBusiness Process Management | Compulsory|30h (2 60
CH)
4 | Module Profile:
5 | Learningoutcomes:
6 Description of possible electives within the modules:
none
7 || Examination: Final Module Exam
Relevant Work:
8 No | Numberand Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %
1 | WrittenExam | 120 Min | 100 %
Study Work:
9 No | Number and Type; Connection to Course ‘ Duration
1 | Solving case studies ‘ maximum 15 pages
Prerequisites for Credit Points:
10 || The credit pointswill be granted afterall relevant work and study work have been successfully
completed.
CP Assignment:
1 No1 1.00 CP
Presence
No 2 1.00CP
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RelevantWork No1 3.00CP
Study Work No1 1.00CP
Total 6 CP

12

Weight of the module grade forthe overall grade:

3’30/0
) Module Prerequisites:
3 | none
1 Presence:
4 Presenceisurgentlyrecommended
Mobility/Acknowledgement:
15
Use of the module for other course programs | BachelorEconomics
. . Department:
16 I;:aosfpgrrlsE)I:liLcecS:rﬁr.c Jore Becker University of Miinster, School of Business
» O U6 B RLe. Jore and Economics
Misc.:
17
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General Studies

Module Title english: General Studies

Course Program: BachelorBusiness Administration

1 || Module No: FWM 1 || State:Elective Language of Instruction: German or English
Turn: each Duration: 1
2 | comester cemester Semester:5or6 || CP: 6 Workload (h): 180
Module Structure:
No |Type Course State Workload (h)
Self-
Presence Study
3 (h+ CH) )
1 Lecture/ Exercise | General Studies course Compulsory|30h (2 |60
CH)
2 | Lecture/ General Studies course Compulsory|30h (2 |60
Seminar CH)
Module Profile:
Course content:
4 In this module, the students take coursesout of the area "General studies" of the University of

Miinster. Depending on the chosen course students get aknowledgedinthe area of (foreign)
languages, scientific theory, rhetoric, presentation and mediation, professionaland/or
interculturaland/or creative skills.

Learning outcomes:

Academic:

No specific business knowledge will be obtained.

5 | Softskills:

Dependingon choice, students learnimportant skillsinthe areas of foreign languages,
communicationand presentation, scientific writing, multiculturaland creative skills and
professional skills.

Description of possible electives within the modules:

Students choose coursesout of the area "General studies" of the University of Miinsterto obtain
6 | exactly 6 CPorexactly 12 CP. Students can choose between the following combinations for 6 CP:
3 courseswith 2 CP or 2 courseswith 3 CP or 1 course with 2 CP and 1 course with 4 CP. For 12 CP,
any combinationof 2, 3, 4 or 5 CP is possible that gives exactly 12 CP.

7 | Examination: Examinations forevery part of the module

Relevant Work:

8 No | Number and Type; Connection to Course ‘ Duration ‘ Part of finalmarkin %

1 | Depending on choice of student ‘ ‘ 100 %

9 || Study Work: none
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10

Prerequisites for Credit Points:
The credit pointswill be granted afterallrelevant work and study work have been successfully
completed.

CP Assignment:
No1 1.00CP
Presence
No 2 1.00CP
11
No1 2.00CP
Relevant Work
No 2 2.00CP
Total 6 CP
12 Weight of the module grade forthe overall grade:
3130/0
) Module Prerequisites:
3 | none
1 Presence:
4 |l presenceis regulatedinthe examregulations for "General studies" ofthe University of Miinster
Mobility/Acknowledgement:
15
Use of the module for other course programs | none
. Department:

16 Responsible Lecturer.. .. University of Miinster, School of Business
ProfessorDr. PeterKajiiter and Economics
Misc.:

17
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