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Nadine Eckel

Sensory Words at Work:

Illuminating the Role of Sensory Language
in Shaping Consumer Behavior
Across Selected Marketing Contexts

Institut flir Marketing, Marketing Center Mtinster
Prof. Dr. Manfred Krafft
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Paul F. Hark

Essays in Corporate Finance and
Financial Intermediation

Evidence from Event Studies

Professur fur Finance, Finance Center Mtuinster

Prof. Dr. Christoph Schneider
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Lena Kamp

Beyond the Product -

Essays on How Touchpoints Shape Value in the
Consumer Journey

Institut flir Marketing, Marketing Center Mlinster
Prof. Dr. Manfred Krafft
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Jan Kretschmer

Decoding CEOs’ Strategic Lens: How Equity
Incentives and Private Life Events Drive
Strategic Decision-Making at the Top

Institut ftir Entrepreneurship, Centrum flir Management

Prof. Dr. David Bendig
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From Personalities to Portfolios

The Human and Strategic Foundations of
Corporate Venture Capital

Institut ftir Entrepreneurship, Centrum flir Management

Prof. Dr. David Bendig

Julian Ladwein
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Simon Liicht

Power Purchase Agreements im IFRS-Abschluss

Eine kritische Analyse der Bilanzierung von naturabhdngigen
Strombezugsvertragen aus Sicht eines Industrieabnehmers

Institut fur Rechnungslegung und Wirtschaftsprtifung,
Accounting Center Mltinster

Prof. Dr. Hans-Juirgen Kirsch
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The Economics of Nonprofit
Organizations

Evidence from Churches and Church-Affiliated
Welfare Organizations

Institut flir Okonomische Bildung,
Centrum fur Interdisziplindre Wirtschaftsforschung

Prof. Dr. Christian Mtiller

Max Niehoff
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Leoni Onken

Beyond Borders: Empirical Studies of
the Multicultural Experience of
Entrepreneurs and Their Impact on
Ventures

Institut fuir Entrepreneurship, Centrum ftir Management

Prof. Dr. David Bendig
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Henry Orth

Governing the Generative Firm:

Three Essays on Organizational Antecedents and
Market Consequences of Generative Al Innovation

Institut flir Entrepreneurship, Centrum flir Management

Prof. Dr. David Bendig
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Matthias Reindl

Perspectives On Peer Behavior In
Competitive Markets

Institut ftir Organisationsékonomik, Centrum flir Management
(ehemals Institut flir Strategisches Management)

Prof. Dr. Thomas Ehrmann
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Hendrik Martin
Schierwater

Immersive Augmented Reality in
Marketing

Mapping the Field, Theorizing and Configuring
Value creation, Demonstrating Effects

Chair of Digital Transformation, Center for Business Transformation

Prof. Dr. Sebastian Hohenberg
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Lucas Stampe

Disinformation Detection in
Social Media Data Streams

Development and Process-Integration of

Data-Driven Campaign Detection Approaches

Institut flir Wirtschaftsinformatik,
Computational Social Science and Systems Analysis

Prof. Dr.-Ing. Christian Grimme
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Maximilian Tiemeyer

Essays on Responsible Investing and
Sustainability Disclosures

Evidence from Ownership Structure, Intra-Firm
Reporting Spillover Effects, and Comparable
Sustainability Performance Information

Lehrstuhl fur Internationale Unternehmensrechnung,
Accounting Center Mtinster

Prof. Dr. Peter Kajliter
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Leveraging Human-Technology Synergies
for Value Creation

Institut flir Marketing, Marketing Center Mtinster
Prof. Dr. Manfred Krafft

Madeleen van Veen
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