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Storytelling with charts think-cel| ™~

PowerPoint decks have become critical in top companies for presentations and
supporting decisions. But making compelling charts has been time consuming.

think-cell turns your data into insightful charts that deliver a crisp message and 5“““5
reduces time to create charts from 30-60 minutes down to just 3-5 minutes.
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About think-cell and these sample slides think-cell”

Slides were created with think-cell, the PowerPoint add-in used by +950,000 at

80 of the Fortune 100 companies 8 of the Top 10 consulting firms 9 of the Top 10 business schools
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Finance focused examples

Waterfall chart for P&L
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Stacked chart for QoQ revenue growth
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Sales and Marketing examples

Combo chart for revenue and sales headcount
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Strategic Planning and Project Management examples

Waterfall for new product contribution
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Building periodic reports can be an automated process Eillillac&
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Automatically create and update charts
from Excel data with just one click —
updating complete slide decks for
monthly, quarterly and annual reports.

el
CAGR 4
2014-2019
—_— +4.9%
90
86 -
78 82 -
75 "~ 25
71 - 03 24 (28%) Product A

21

27

(30%) Product B

14
(16%)

Product C

24

(27%) Product D

2014 2015 2016 2017 2018 2019




Other think-cell capabilities think-cell”

Scan images of charts and get their underlying data Build effortless process flows
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