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Introducing the structure and timeline of the course Minster | = endOrgeneeton
2= Groups: 3-6 d
m ©roups: 3- *-m Topics: Digitalization, Al, Circular Economy, CEO Emotions
an
Paper: 30-40 pages (all-in) @"l Methods: 4 x Quantitative & 2 Qualitative
ii/j Presentation: 20 + 10 min Discussion . o )
aas Guidlines: Scientific working

Application Coaching Sessions Seminar Paper

= CfM-Website: Application form = 2 coaching sessions per group = Upload the presentation via Learnweb

(1x per group)

= Hand in the paper as PDF and DOCX
file and add empirical documentation

= Schedule sessions one weak ahead
= Send questions / results to be discussed
ahead to your supervisor

= 13 May — 25 May 2025

Beginning of June End of November 2025 23.12.2025

Presentation

Kick-Off

= Kick-off session in groups (based on methods) " Upload the presentation via Learnweb

(1x per group)

= Hand in the paper as PDF and DOCX file and add
empirical documentation

* Introduction to your data and methods
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How to apply for the seminar?

Where = Application form on the website of the Center for Management (ﬁ““?m A
When = 13 May 2025 (noon) — 25 May 2025 (23:59 h) CﬂV\
Topics =2 Priorities to the following six topics at our institute. %”age“\e&
Topic A Topic B Method / Data
When Art turns Artificial: When Art turns Artificial:
On the Acceptance of Al-Based On the Acceptance of Al-Based Qualitative / Interviews
Image Generation Music Generation
Artifici i
r: Iclliaclg]tsr;:;;il:l;;n;uéfj;r Understanding Sustainable Consumer Quantitative / S
PP Behavior in Circular Business Models dantitative /->urvey

Al-based Recruiting

The Effect of Digitalisation on

Innovation Quantitative / Panel

The Effect of Emotions on Innovation




Interview Data =

Exploring the Acceptance of Al-Based Applications for a) Image or b) Music Generation
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®
e Al tools like DALL-E, Midjourney, and AIVA now create high-quality (a) images and (b) music m
* Growing use by amateurs and professionals is blurring lines between human and Al art
* Understanding how users accept these tools and the created art is key as they become part of daily life

* Traditional technology acceptance models miss emotional/aesthetic responses

Objective

* |dentify a research question about user acceptance of Al-generated (a) images or (b) music
e Collect qualitative data (e.g., interviews, focus groups).

e Analyze data using methods like Thematic Analysis or Grounded Theory

* Explore diverse user views and group comparisons

e Contribute to understanding human-Al interaction and practical implications




Survey Data .

“Artificially Smart, Humanly Fair?” Applicant Reactions towards Al-based Recruiting

(7.0 Institute for

525/ Innovation, Strategy,
= and Organization

— — Universitat
Miinster

Motivation

Objective

®
Al is increasingly used in organizational decisions, especially recruiting/personell selection m
Benefits include speed and consistency, but challenges bias, lack of transparency, and reduced empathy
Acceptance by applicants is crucial —negative reactions can reduce effectiveness

Need for research to develop a better understanding of applicant reactions to Al-supported selection procedures

Formulate a research question and model independently.

Use a quasi-experimental online survey with realistic hiring scenarios (Al vs human selection).
Analyze responses quantitatively using:

* Mean comparisons (t-tests, ANOVA)

* Regression or SEM

Derive theoretical insights and practical recommendations.




Survey Data

Understanding Sustainable Consumer Behavior in Circular Business Models
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Growing need for sustainable consumption drives interest in circular business models (CBMs)
CBMs aim to close resource loops and integrate ecological and social values
Consumer behavior is key to CBM success

Psychological factors driving sustainable consumer actions in CBMs remain underexplored

Objective

Develop and test a structural model explaining sustainable consumption in CBMs
Identify and evaluate relevant psychological constructs using SEM
Use Necessary Condition Analysis (NCA) to find essential conditions for such behavior

Provide practical recommendations for CBM design from a consumer view




Panel Data .

The Effect of Emotions on Innovation
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®
 Emotions are increasingly seen as key drivers of innovation behavior m
* They shape how people engage with innovation tasks and environments
* Emotions can enhance or hinder creativity, risk-taking, and adaptability

 Emotional factors are underrepresented in innovation research models

Objective

* Analyze how CEO emotions relate to innovation outcomes using panel data

* Combine data on CEOs, firms, and shareholder letters

* Use EmoRoBERTa to extract and analyze emotional tone (e.g., positive/negative)
e Conduct regression and optional moderation analyses (via Stata)

* Generate insights on emotional impacts for leadership and innovation strategy




Panel Data .

The Effect of Digitalization on Innovation
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Objective

®
Digitalization is a major force impacting individuals, firms, and society m
It influences business processes, models, services, and products
A key question is how digitalization affects innovation

This includes studying specific digital elements, contingencies, and different innovation types

Analyze how digitalization impacts innovation using panel data

Combine datasets on digitalization, firm metrics, innovation, and text (e.g., shareholder letters)
Extract digitalization indicators from textual data

Run regression and moderation analyses (via Stata)

Generate practical insights on digitalization’s role in innovation for research and management
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Al tools like DALL-E and AIVA are blurring lines between
Al-Generated . : .
1&2 ) human and algorithmic art, requiring better
Art & Music :
understanding of user acceptance.
3 Al in Hiring | Al is transforming personnel selection, raising concerns
Decisions over bias and acceptance by applicants.
Sustainable . . .
. Sustainable consumption is essential in CBMs, but
4 Consumption sychological drivers remain underexplored
& CBMs PREIEIEE e
c CEO Emotions [Emotions influence innovation but are underrepresented
& Innovation in innovation models.
5 Digitalization | Digitalization affects all societal levels and its impact on
& Innovation innovation warrants deeper study.
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How to apply for the seminar?

Where = Application form on the website of the Center for Management (ﬁ““?m A
When = 13 May 2025 (noon) — 25 May 2025 (23:59 h) CﬂV\
Topics =2 Priorities to the following six topics at our institute. %”age“\e&
Topic A Topic B Method / Data
When Art turns Artificial: When Art turns Artificial:
On the Acceptance of Al-Based On the Acceptance of Al-Based Qualitative / Interviews
Image Generation Music Generation
Artifici i
r: Iclliaclg]tsr;:;;il:l;;n;uéfj;r Understanding Sustainable Consumer Quantitative / S
PP Behavior in Circular Business Models dantitative /->urvey

Al-based Recruiting

The Effect of Digitalisation on

Innovation Quantitative / Panel

The Effect of Emotions on Innovation
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Questions?

Prof. Dr. Johann Nils Foege 11
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Thank you.

Prof. Dr. Johann Nils Foege



